e L T Bl e e R ik

SYLLABI-BOOK MAPPING TABLE

Business Statistics

Syllabi

UNIT-I
Data Classification, Tabulation and Presentation:

Meaning, objectives and types of classification, formation
of frequency, Role of tabulation, types of tables,
significance of diagram and graphs.

UNIT-II
Measures of Central Tendency and Dispersion: Meaning,

and objectives of measures of Central Tendency,
different measure viz. Arithmetic mean, Median, Mode,
Geometric Mean and Harmonic Mean, characteristics,
applications and limitations of these measures. Measures
of variation viz. Range, Quartile Deviation Mean
Deviation, Standard Deviation, Co-efficient of Variation

and Skew ness.

UNIT-III

Correlation and Regression: Meaning of Correlation,
types of Correlation: Positive and Negative Correlation,
Simple, Partial and Multiple Correlation, Méthods of
studying Correlation; Scatter diagram, graphic and direct
method. Properties of Correlation Co-efficient, Rank
Correlation, Co-efficient of Determination, Lines of
Regression, Co-efficient of Regression, Standard Error
of Estimate.

UNIT -1V

Index Numbers and Time Series: Index Number and their
uses in business. Construction of simple and weighed
price, quantity and value index numbers Test for an ideal
index numbers, Components of Time Series viz. Secular
Trend, Cyclical, Seasonal and Irregular Variations.
methods of Estimating Secular Trend. Seasonal Indices
and its use in Business Forecasting and Limitations,

Calculating Growth Rate in Time Series.

Mapping in Book

Unit 1: Information and Data Sources
(Pages 3-57)

Unit 2: Measures of Central Tendency and
Dispersion
(Pages 59-150)

Unit 3: Correlation and Regression
(Pages 151-206)

Unit 4: Index Numbers and Time Series
(Pages 207-282)



