Semester 2"

Course Name- Introduction to Business Studies

Course Credits: 4

Course Code: BBAN-201

Level: 100

Course Objective: The objective of this course is to introduce the learners with the core specializations of

Business Studies.
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Unit XV Inventory Management
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Note: The course titled as “Introduction to Business Studies - BBAN 201” is a course offered in 04 or 03 Credits
by the School (04 credits shall be counted if the course is offered as a Major/ Minor course of study and 03 credits
shall be counted if the course is offered as Multidisciplinary/ Generic Elective). The learners taking this course in 04
credits will have to study for all the15 units (as mentioned above), however, the learners taking this course as 03 credit
course will have to study12 units (i.e., excluding Unit no. 05, Unit no.10 and Unit no. 15) only. The learners of 04
or 03 credits will be evaluated as per their performance in 15 or 12 units (i.e., excluding Unit no. 05, Unit no.10 and

Unit no. 15), respectively.




