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Note : This paper is of Eighty (80) marks divided
into Two (02) sections A and B. Attempt the
question contained in these sections according

to the detailed instructions given therein.
Section-A

(Long Answer type Questions)

Note : Section-'A' contains Five (05) long answer type
questions of Twenty (20) markseach. Learners
are required to answer any two (02) questions
only. (2x20=40)
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Discuss in detail the scope of Health services

marketing in India.

Explain service market segmentation targeting

and positioning with a suitable example.

Discuss major issues challenges of service

marketing in India.

Discuss in detail the importance of Customer

Relationship Management.

What do you understand by consumer Behaviour?
Explain the importance consumer Behaviour

study stilly for service marketing.

Section-B

(Short answer type questions)

Note: Section-B Contains Eight (08) short answer

type questions of Ten (10) marks each. Learners
are required to answer any four (04) questions

only. (4x10=40)
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Discuss the role of internet 1in service

marketing.

Write a short note on GAP model of service

marketing.
Write a short note on service quality.

Discuss the role of customers in service

delivery.

Discuss various ways of improving the services

provided by financial institutions.

What is yield management? Discuss risks of

adopting a yield management strategy.

Discuss the importance of employees in effective

service delivery.

Write a note on customer service standards.
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