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Note: This paper is of Eighty (80) marks divided
into Two (02) sections A and B. Attempt the
question contained in these sections according

to the detailed instructions given therein.

qE: T8 I IS ST (80) Skl HIRISH I (02) WL
&% qo1 @ ¥ faufsa 21 g @ve o iy g
forga fdetl & oER & ¥l & '@ wifeu)
Section-A/@US- ‘&’
(Long Answer Type Questions/&¥ Iq0T TI)

Note: Section-'A' contains Five (05) Long answer

type questions of Twenty (20) marks each.
Learners are required to answer any two (02)

questions only. (2x20=40)
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1. Discuss the strengths and weaknesses of print

media advertising. Give examples.
e mem o foqmas & oy 9 & & 3<e
afed ==t wifsa)

2. Define advertising. Discuss its various objectives
with examples.
forra =t aRtfia skifSw) s9es fafa= seeat =it
== i

3. Describe various functions and qualities of a
public relations officer. Give examples.
Th SHUTS STTHSRM & @l o o1 TR I
qfed 13l SIifag|

4.  Write in detail the evolution and development of

advertising in India.

O | foqmoT & Sgd 9 fawg & 9’ | fawr
T fafau)

5.  What are the different stages of layout in

advertising copy? Discuss the principles of design

that are used in it.
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Section-B/@Us-d
(Short answer type questions/ T I I)
Note: Section-B Contains Eight (08) Short answer

type questions of Ten (10) marks each. Learners

are required to answer any four (04) questions
only. (4x10=40)
e mue-|' W e (08) oY IuE WA R WU
g, T WA & fau @ (10) ofw fwifa
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3 F
1. Explain retail advertising with examples.

fea foqmm =i SEE 9fed sarEu|

2. Discuss event management as a function of

public relations
SHEUH & Tk FE & AR W gee FeuA W=
ey

3.  Write about the various elements of Advertising

Copy.
fagmm &t o e gF aret fafy= 9@l & aR

T fafem)
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Explain types of Public relations.

SEYeh & YRR ddisu|

What are the functions of creative department
and media department in an advertising
agency?

T foqme Toiet & gom faum 9 wifean faam
% F-F FE B 7

Discuss press conference as a tool of public

relations. Explain the process and elements of
organizing it.

TGF b Th o F 9 W/ UG FhT hi 9]
ST 39 ASTd L 1 fwan 9 399 Ity
Tl & SR § adEy|

Write a short note on Public Relations Society of

Indian.
IR SHET% e & a) W oy feuoht
fefer)
What are the Code of ethics given by Advertising

Standards Council of Indian.

TRATT foam= o T g & TR sT=m gfed
& g FdEu|
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