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advertising and public relations

foKkiu vkSj tulaidZ
PG Diploma/M.A. Journalism and Mass com. 

(MJMC/PGDJMC/MAJMC-12/16/17/19)
2nd Semester, Examination, 2020

Time Allowed : 2 Hours	M aximum Marks : 80

Note: This paper is of Eighty (80) marks divided 

into Two (02) sections A and B. Attempt the 

question contained in these sections according 

to the detailed  instructions given therein.

uksV%	 ;g iz'u i=k vLlh (80) vadksa dk gSA tks nks (02) [k.Mksa 

d rFkk [k esa foHkkftr gSA izR;sd [k.M esa fn, x, 

foLr`r funsZ'kksa ds vuqlkj gh iz'uksa dks gy dhft,A

Section-A/[k.M&^d*
(Long Answer Type Questions/nh?kZ mÙkjh; iz'u)

Note: Section-'A' contains Five (05) Long answer  

type questions of Twenty (20) marks each. 

Learners are required to answer any two (02) 

questions only.	 (2×20=40)
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uksV %	 [k.M&^d* esa ik¡p (05) nh?kZ mÙkjh; iz'u fn, x, 
gSa] izR;sd iz'u ds fy, chl (20) vad fu/kZfjr gSaA 
f'k{kkfFkZ;ksa dks buesa ls dsoy nks (02) iz'uksa ds mÙkj 
nsus gSaA

1.	 Discuss the strengths and weaknesses of print 

media advertising. Give examples.

	 ¯çV ekè;e esa foKkiu ds ykHk o dfe;ksa dh mnkgj.k 
lfgr ppkZ dhft,A

2.	 Define advertising. Discuss its various objectives 

with examples.

	 foKkiu dks ifjHkkf"kr dhft,A blds fofHkUu mís';ksa dh 
ppkZ dhft,A

3.	 Describe various functions and qualities of a 

public relations officer. Give examples.

	 ,d tulaidZ vf/dkjh ds dk;ks± o xq.kksa ij mnkgj.k 
lfgr izdk'k Mkfy,A

4.	 Write in detail the evolution and development of 

advertising in India.

	 Hkkjr esa foKkiu ds m‰o o fodkl ds ckjs esa foLrkj 
ls fyf[k,A

5.	 What are the different stages of layout in 

advertising copy? Discuss the principles of design 

that are used in it. 
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	 foKkiu dkWih ds ys&vkmV dh izfØ;k esa dkSu&dkSu ls 
pj.k gksrs gSa\ blesa iz;ksx gksus okys fMT+kkbu ds fl¼karksa 
ij ppkZ dhft,A

Section-B/[k.M&[k
(Short answer type questions/ y?kq mÙkjh; iz'u)

Note: Section-B Contains Eight (08) Short answer 

type questions of Ten (10) marks each. Learners 

are required to answer any four (04) questions 

only.		  (4×10=40)

uksV% [k.M&^[k* esa vkB (08) y?kq mÙkjh; iz'u fn, x, 
gSa] izR;sd iz'u ds fy, nl (10) vad fu/kZfjr gSaA 
f'k{kkfFkZ;ksa dks buesa ls dsoy pkj (04) iz'uksa ds mÙkj 
nsus gSaA	

1.	 Explain retail advertising with examples.

	 fjVsy foKkiu dks mnkgj.k lfgr crkb,A
2.	D iscuss event management as a function of 

public relations

	 tulaidZ ds ,d dk;Z ds rkSj ij bosaV izca/u ij ppkZ 
dhft,A

3.	 Write about the various elements of Advertising 

Copy.

	 foKkiu dkWih esa 'kkfey gksus okyh fofHkUu rRoksa ds ckjs 
esa fyf[k,A
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4.	 Explain types of public relations.

	 tulaidZ ds izdkj crkb,A
5.	 What are the functions of creative department 

and media department in an advertising 

agency? 

	 ,d foKkiu ,tsalh ds l`tu foHkkx o ehfM;k foHkkx 

ds D;k&D;k dk;Z gksrs gSa\
6.	 Discuss press conference as a tool of public 

relations. Explain the process and elements of 

organizing it.

	 tUlEidZ ds ,d lk/u ds rkSj ij izsl dkWUÚsal dh ppkZ 

dhft,A bls vk;ksftr djus dh izfØ;k o blesa 'kkfey 

rRoksa ds ckjs esa crkb,A
7.	 Write a short note on Public Relations Society of 

Indian.

	 Hkkjrh; tulaidZ laLFkk ds ckjs esa y?kq fVIi.kh 

fyf[k,A
8.	 What are the Code of ethics given by Advertising 

Standards Council of Indian.

	 Hkkjrh; foKkiu ekud ifj"kn }kjk nh x;h vkpkj lafgrk 

ds ckjs esa crkb,A

*******


