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Note:

This paper is of Eighty (80) marks divided
into Two (02) sections A and B. Attempt the
question contained in these sections according

to the detailed instructions given therein.
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Section-A/@US- ‘&’

(Long Answer type Questions/ﬁ“af AT TTA)

Note :

Section-‘A’ contains Five (05) Long answer
type questions of Twenty (20) marks each.
Learners are required to Answer any two (02)

Questions only. (2x20=40)
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Define the Marketing and describe the Modern

concept of Marketing. How does it differ from
earlier concepts ? Explain.
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What are the different steps involved in the
buying process ? Describe the role ofthe influencer
and the decision-maker in the buying process.
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Explain the stages in the Product Life Cycle.
What is the significance of Product Life Cycle in
the marketing mix and in the product planning
and development ? Explain.
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What do you mean by Channel of Distribution ?
Describe the main channels of distribution and
middlemen used in a Modern Business world.
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5.  What is Advertising appeal ? What are the

various types of Advertising appeals ? Describe

the factors that effect the Advertising appeal.
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Section-B/@Us-9
(Short answer type questions/ <79 ITT TIT)
Note : Section-B Contains Eight (08) Short answer
type questions of Ten (10) marks each.

Learners are required to Answer any four
(04) questions only. (4x10=40)
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1. Relevance and importance of Marketing
Management in Developing Country.
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2. Principles to be followed While Building a
structure of Marketing Organization.
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Distinguish between Product Diversification and
Market Segmentation.
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Techniques used in Sales Forecasting.
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Opportunities and Threats before the Organized
Indian Retail Sector.
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Procedure followed for Determining Price of a
Product.
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Various steps to be taken for promotion of Sales

in a Big Business concern.
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Need and importance of International Marketing.
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