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Note : This paper is of Seventy (70) marks divided into two
(02) Sections A and B. Attempt the questions contained
in these sections according to the detailed instructions
given therein.
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SECTION-A/( @US-% )
(Long Answer Type Questions)/( S ST Il Wg)

Note : Section 'A' contains Five (05) long answer type
questions of Nineteen (19) marks each. Learners are
required to answer any Two (02) questions only.

(2x19=38)
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Discuss the factors affecting marketing environment.

fauoe amERT w1 gufad HH a9 el T 9vuiF
EqE

What do you understand by Marketing Mix? Explain the
importance of Marketing Mix"
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What are the types of market segmentation? Discuss the
objectives of market segmentation.
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Focus on various stages of a product in its life cycle.
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Explain the factors which affect the pricing decisions.
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SECTION-B/( ©@US-@)
(Short Answer Type Questions)/( g I AT Y9T)
Note : Section 'B' contains Eight (08) short answer type

questions of Eight (08) marks each. Learners are required
to answer any Four (04) questions only.  (4x8=32)
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1. Distinguish between packing and packaging.
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2.  Whatis logistic management?
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3. Define personal selling.
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4. Give meaning of social marketing concept.
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5.  Explain the meaning of promotion mix.
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6. Write the methods of determining advertisement budget.
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7. Distinguish between consumer product and industrial
product.
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8. Narrate the merits of telemarketing.
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