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Second Semester, Examination — 2019

Time: 3 Hours Max. Marks: 80

Note:- This paper is of eighty (80) marks divided
into three (03) sections A, B and C. Attempt the
questions contained in these sections according to the

detailed instructions given therein.
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SECTION-A Y[ k.M&d!
(Long Answer Type Question)
ik mUkjk oky: 1" ui
Note:- Section ‘A’ contains four (04) long-answer-
type questions of Nineteen (19) marks each.
Learners are required to answer any two (02)
questions only. (2x19=38)
UkVI& @ve ‘& # IR (04) <" IR U fod A T
UA® Y B forg S+ (19) & fAuiRa €
Rienfial &1 g9 ¥ dad &l (02) el & IR
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1. Explain different types of appeals in
copywriting.
fagmaa &t ogs # fha yeR @7 i '
g |

2. What are the essential qualities of a Public

Relations Officer? Give examples.
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3. What are the functions of advertising? Define

Advertising.
Qe & & 9dsd| fAsmua &7 Ryt

QAT |

4. What are wvarious tools of Internal Public

Relations?

IARD SIS & DI DI J G &2

Section-B H[k. M& [
(Short Answer Type Question)
¢y mUkjk oky: "u
Note:- Section ‘B’ contains eight (08) short answer
type questions of Eight (08) marks each.

Learners are required to answer four (04)

questions only. Explain in details (4x8=32)
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1. Benchmarking
SEHIHT |
2. Corporate Social Responsibility.

HIANT AHIS SRal I |

3. Media mix.

Hifsar fHe |

4, DAGMAR.
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5. Abraham Maslow’s hierarchy of needs.
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6. Social media as a tool of public relations.

YD B A B diR OR AT Hifsar

7. Media relations.
HifSar w7 |

8. Employee communication.
HHAN! AR |

Section-C H[k.M&x!
(Objective Type Questions) 7 JoLrfu'B 1"uk
Note:- Section ‘C’ contains ten (10) objective type

questions of One (01) marks each. All the

questions of this section are compulsory.

(10x1=10)
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1. A company’s total marketing communications
mix is also called its promotion mix.
(a) True (b) False
Uh AT & AT GOR Hae I SHDI JHIRH
eyt Ped € |

2. After determining its advertising objectives,
the company’s next step in developing an
advertising program is.

(a) Set its ad budget
(b) Determine the media vehicle
(c) Use cash refund offers

(d) Develop its message strategy
e\ & o MuiRd & @& 9”7 W@
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3. is a measure of the percentage of people
in the target market who are expose to the ad

campaign during a given period of time-

(a)  Reach

(b) Qualitative value
(c) Format

(d) Premimu

foey fasmoe e @ ve AfYad 99 #
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4. What is a the tagline of Book my show?

JHATILN B SITeATSH FT 57

5. Quaker oats has been selling oatmeal for many

years and is a trusted name in the oatmeal
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market. What will be most likely objective of

advertisements for a new flavor of oatmeal

being introduced by the company?

(a)
(b)
(c)
(d)

Buil a company image
Correct false information
Maintain customer relationships

Change customer perceptions
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6. Mike’s bike shop has a new print ad appearing

in the local newspaper. What will be the first
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element readers will not notice in the

advertisement?

(a)
(b)
(c)
(d)

Headline

Illustration

Copy
Sub headlines
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7. Which of these is not a type of ad agency?

(a)
(b)
(c)
(d)

In house agency
La carte agency
Outhouse agency

Creative boutique

S-118/JMC-06/MJMC-202 P.T.O.



it & 9 @9 W A= ol &1 JaR 81 2°?
(@ =7 Ered o
(b o B woRh
(O 3mSc B8 oid

@ T P

8. _____1is the art of designing the company’s
offering and image to occupy a distinctive
place in the mind of the target market.

(a) Imaging
(b) Targeting
(c) Positioning

(d) Segmenting
fodl HU gRT 39 SRl g TAST Bl ey

IR & U ¥ U 31T Siire fAfid aoxa &
oIy fE&Se &R &1 Bl B PEd T |

(a)  SHRIT
(b) TR
(c) qrfoTeTf=T
d) e
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9. Cost per Mile refers to.
(a) Corporate Management
(b) Cost per thousand
(c) Cost per advertisement
(d) Corporate Promotion Management
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10. During the stage, sales slowdown
creating over-capacity in the industry, which

leads to intensified competition.

(a) Introduction
(b) Growth
(c) Peak

(d) Maturity
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(a) SgIS®M
(b) I

(c) NiED

(d) SRR =ROT
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