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Time: 3 Hours                Max. Marks: 80 
 
Note:- This paper is of eighty (80) marks divided 

into three (03) sections A, B and C. Attempt the 

questions contained in these sections according to the 

detailed instructions given therein. 

uksV%& ;g iz'u&i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ 

[k.Mksa d] [k rFkk x esa foHkkftr gSA f”k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ”kksa ds vuqlkj gh iz”uksa ds 

mRrj nhft,A 
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SECTION-A ¼[k.M&d½ 

(Long Answer Type Question) 

¼nh?kZ mÙkjksa okys iz'u½ 

Note:-  Section ‘A’ contains four (04) long-answer-

type questions of Nineteen (19) marks each. 

Learners are required to answer any two (02) 

questions only.   (2×19=38) 

uksV%& [k.M ^d* esa pkj ¼04½ nh?kZ mÙkjh; iz'u fn;s x;s gSaA 

izR;sd iz'u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f'k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz'uksa ds mÙkj 

nsus gSaA 

 

1. Explain different types of appeals in 

copywriting. 
foKkiu dkWih ys[ku esa fdrus izdkj dh vihy gksrh 

gSA 

 

2. What are the essential qualities of a Public 

Relations Officer? Give examples. 
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tu laidZ vf/kdkjh esa dkSu ls vko”;d xq.k gksus 

pkfg,\ mnkgj.k lfgr crkb;sA 

 

3. What are the functions of advertising? Define 

Advertising. 

foKkiu ds dk;Z crkb;sA foKkiu dh ifjHkk’kk 

nhft,A 

 

4. What are various tools of Internal Public 

Relations? 

vkarfjd tulaidZ ds dkSu dkSu ls lk/ku gSa\ 

 

Section-B ¼[k.M&[k½ 

(Short Answer Type Question) 

(y?kq mÙkjksa okys iz'u½ 

Note:-  Section ‘B’ contains eight (08) short answer 

type questions of Eight (08) marks each. 

Learners are required to answer four (04) 

questions only. Explain in details (4×8=32) 
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uksV%&  [k.M ^[k* esa vkB ¼08½ y?kq mÙkjksa okys iz'u fn;s 

x;s gSaA izR;sd iz'u ds fy, vkB ¼08½ vad fu/kkZfjr 

gSaA f'k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz'uksa ds 

mÙkj nsus gSaA 

 

1. Benchmarking 

cspekfdZaxA 

 

2. Corporate Social Responsibility. 

dkWiksZjsV lkekftd mRrjnkf;RoA 

 

3. Media mix. 

ehfM;k feDlA 

 

4. DAGMAR. 

Mh,th,e,vkjA 

 

5. Abraham Maslow’s hierarchy of needs. 
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vczkge eSLyks }kjk fn, x, vko”;drkvksa dk 

vuqØeA 

 

6. Social media as a tool of public relations. 

 tulaidZ ds lk/ku ds rkSj ij lks”ky ehfM;k 

 

7. Media relations. 

 ehfM;k lEcU/kA 

 

8. Employee communication. 

deZpkjh lapkjA 

 

Section-C ¼[k.M&x½ 

(Objective Type Questions) / ¼oLrqfu"B iz'u½ 

Note:-  Section ‘C’ contains ten (10) objective type 

questions of One (01) marks each. All the 

questions of this section are compulsory. 

     (10Ø1=10) 
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uksV%&  [k.M ^x* esa nl ¼10½ oLrqfu"B iz'u fn;s x;s gSa] 

izR;sd iz'u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl 

[k.M ds lHkh iz'u vfuok;Z gSaA 

1. A company’s total marketing communications 

mix is also called its promotion mix. 

 (a) True  (b) False 

 ,d laLFkk ds lexz lapkj feDl dks mldk izeks”ku 

feDl Hkh dgrs gSaA 

2. After determining its advertising objectives, 

the company’s next step in developing an 

advertising program is. 

 (a) Set its ad budget 

 (b) Determine the media vehicle 

 (c) Use cash refund offers 

 (d) Develop its message strategy 

foKkiu ds y{; fu/kkZfjr djus ds ckn ,d 

dEifUu;ksa dk vxyk den D;k gksxk\ 

(a) foKkiu ctV cukuk 

(b) foKkiu ds fy, ek/;e pquuk 

(c) dS”k okilh vkWQj iz;ksx djuk 

(d) foKkiu dh lUns”k j.kuhfr cukuk 
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3. _____ is a measure of the percentage of people 

in the target market who are expose to the ad 

campaign during a given period of time- 

 (a) Reach 

 (b) Qualitative value 

 (c) Format 

 (d) Premimu 

fdlh foKkiu vfHk;ku dks ,d fuf”pr le; esa 

yf{kr cktkj ds ftrus izfr”kr yksxksa dks ns[kk gS] 

mls D;k dgrs gSa& 

(a) igq¡p 

(b) xq.kkRed ewY; 

(c) QkWjesV 

(d) izhfe;e 

 

4. What is a the tagline of Book my show? 

cqdek;”kks dh VSxykbu D;k gS\ 

 

5. Quaker oats has been selling oatmeal for many 

years and is a trusted name in the oatmeal 
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market. What will be most likely objective of 

advertisements for a new flavor of oatmeal 

being introduced by the company? 

 (a) Buil a company image 

 (b) Correct false information 

 (c) Maintain customer relationships 

 (d) Change customer perceptions 

DoSdj vksVl dEiuh dbZ lkyksa ls cktkj esa vius 

mRikn csp jgh gS rFkk vksVehy cktkj esa 

tkuk&ekuk uke gSA bl dEiuh }kjk vksVl ds u, 

Lokn dks ykap djus ds fy, foKkiu dk y{; D;k 

gksuk pkfg,\ 

a( ) daiuh dh Nfo cukuk 

b( ) >wBh lwpuk dks Bhd djuk 

c( ) xzkgd ls lEcU/k cukuk 

d( ) xzkgdksa dh lksp cnyuk 

 

6. Mike’s bike shop has a new print ad appearing 

in the local newspaper. What will be the first 
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element readers will not notice in the 

advertisement? 

 (a) Headline 

 (b) Illustration 

 (c) Copy 

 (d) Sub headlines 

 ekbd us viuh eksVjlkbfdy dh nqdku ds 

fy, yksdy v[kckj esa u;k foKku fn;k gSA 

ml foKkiu esa ikBdksa dk lcls igys fdl 

rRo ij /;ku tk,xk\ 

(a) gsMykbu 

(b) QksVks ;k xzkfQd 

(c) dkWih 

(d) lc gsMykbu 

 

7. Which of these is not a type of ad agency? 

 (a) In house agency 

 (b) La carte agency 

 (c) Outhouse agency 

 (d) Creative boutique 
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fuEu esa ls dkSu lh foKkiu ,tsalh dk izdkj ugha gS\ 

(a) bu gkml ,tsalh 

(b) yk dkVZ ,tsalh 

(c) vkmV gkml ,tsalh 

(d) jpukRed cqVhd 

 

8. ______ is the art of designing the company’s 

offering and image to occupy a distinctive 

place in the mind of the target market. 

 (a) Imaging 

 (b) Targeting 

 (c) Positioning 

 (d) Segmenting 

fdlh daiuh }kjk vius mRiknksa o~ best dks y{; 

cktkj ds fnekx esa ,d vyx txg fufeZr djus ds 

fy, fMtkbu djus dh dyk dks ______ dgrs gSaA 

(a) besaftax 

(b) VkjxsfVax 

(c) iksft”kfuax 

(d) lsxesafVax 
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9. Cost per Mile refers to. 

 (a) Corporate Management 

 (b) Cost per thousand 

 (c) Cost per advertisement 

 (d) Corporate Promotion Management 
dkWLV ijekby ls D;k rkRi;Z gS\ 

dkWiksZjsV eSustesaV 

,d gtkj ij dher 

,d foKkiu ij dher 

dkWiksZjsV fodkl izca/ku 

 

10. During the _____ stage, sales slowdown 

creating over-capacity in the industry, which 

leads to intensified competition. 

 (a) Introduction 

 (b) Growth 

 (c) Peak 

 (d) Maturity 
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_____ pj.k ds nkSjku fcØh ?kV tkrh gS] ftlls 

cktkj esa mRiknu dh {kerk vf/kdre ds ikj gks 

tkrh gS vkSj izfr;ksfxrk vf/kd c<+ tkrh gSA 

(a) baVªksMD”ku 

(b) fodkl 

(c) ihd 

(d) vkf[kjh pj.k 

 
***** 


