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E-COMMERCE/Z-ahiud

BACHELOR OF COMMERCE (B.COM.-10/16)
Third Year, Examination, 2019

Time Allowed : 3 Hours Maximum Marks : 80

Note : This paper is of Eighty (80) marks containing
three (03) Sections A, B and C. Learners are required
to attempt the questions contained in these sections
According to the detailed instructions given therein.
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Section-A/@Ug- ‘&’

(Long Answer Type Questions/&¥ IT0T TI)

Note: Section 'A' contains four (04) long Answer type
questions of nineteen (19) marks each. Learners
are required to Answer two (02) Questions only.
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1. What are the key Technologies for B2B
E-commerce? Explain the architectural models
of B2B E-commerce.

st S & fau wg@ awE g2 s
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2.  What do you mean by supply chain management?
Explain the various functions of it.

A e g § 9 9 gHe €7 My
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3. Why is security by important in E-commerce?
What are the security issues to be taken into
account while designing a security system for
E-commerce?
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4. What are the main characteristics of cash

payment in contrast with cheque payment? Why
are governments not sympathetic to large cash

transactions in E-commerce.
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Section-B/@Us-9

(Short Answer Type Questions/ <78 I )

Note: Section-B Contains Eight (08) short Answer type

e

questions of eight (08) marks each. Learners are

required to Answer four (04) questions only.
Tre-'@' H e (08) oY Swid WA U U
2 T% 9w & fou eme (08) sfw fuifa 7
Torenfefai @l 399 ® Sad =R (04) 9 & IW
T

Elaborate the factors responsible for development

of E-commerce in India.

O § 3-aNoeT & faer o fau STErT SRRl
i fosga &9 # sy
Explain the role and support of E-commerce in

the following applications:
(a) Real Estate Business

(b) Insurance Sector

fefafed sgarm o s-ivd & faer @
T Tl T HIfGC:
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S-76/BC-16 3 P.T.O.



3. Explain the legal issues related to E-commerce

in India.

IRd H 3-h19 § T4 Il &l ol ATl
iy

4. Explain different Electronic payment systems.

fafT=1 JR &1 oo T YomferEl Rl

AT hifeld|

5. What are the various activities of digital
marketing and highlight some advantages and

disadvantages of the same.

fefSea amenfen w1 fafa= nfafafusl @ 22 w5
AT T BIA i ISR ShifSU)

6. What do you mean by Electronic data Exchange?
What are its standards? Explain.

Tl faexu fafa & 22 39 9 9
22 e Hife)
7.  Write short notes on :
(a)  Price chain
(b) Technical Framework of E-commerce.
g fewfort fafew .
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8. What is Internet? Explain the role of Internet in
B2B application.

T 1 82 s UerwyE | gee w1 i
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Section-C/@Us-1T
(Objective Type Questions/aﬁﬁl"g EEED)

Note: Section-C Contains ten (10) objective type

questions of one (01) mark each. All the Questions

of this section are compulsory.
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Choose the correct alternative :

A~

el fashed gMT .

1. Amazon.com comes under which category?

(a) B2B
(b) B2C
) C2C
(d) C2B
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(31) &t 2
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() 2
2. Online banking is also known as..............
(a)  Cyber Banking
(b)  Virtual Banking
(c) Internet Banking
(d)  None of these

16 G S R 1 21 ) S % ®9 ° 9 M
I
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3.  Supply chain management can be broken down

(a) One Activity
(b) Two Activity
(c) Three Activity
(d) Four Activity
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(1) U Tfdfafy
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4. EDI involves exchange of............
(a) Electronic Business Document
(b)  Data
(c) Resources

(d) None of these

TESE T e FT ARH-YSH IMHA T
(31) SR HaHE &S

(7)) =&

(9) M

(37) SWed d 9 g 7=

5. Compared to B2C E-commerce, B2B E-commerce
1S.ieeeeeeenn.

(a) Of Equal size
(b) Slightly smaller
(c) Slightly larger
(d)  Much larger
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10.

e §-pimd @ gor § e ... 2
(37) U AR Al

() orel Bl
(|) o=l sel
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Write True or False against the following :
ffafad & 9 9 a1 39d fafey

Online banking is not a substitute of traditional
Banking.

A SfehT O ek 1 fahed T2 2
CRM stands for consumer Retail marketing.

W TH 1 Addd =g a1 AT 2|

Credit Card transactions are free of charge for

merchants.

=il & foe wige e a9-31 g9 @

Marketing is one function of E-commerce.
foaue $-wivd =1 T & 2
On E-commerce, the transaction occurs using

e-medias.
-wmd ¥ oF-39 I-Hifem & w@ @ e 2l

koK
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