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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer any two (02) questions only.
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1. What are the principles of brand management ?

g8 Y§ & RIgrd a9 & ?

2. What are the steps involved in brand Building ?
Explain.

grog-faior § SffRd @R HH-9 € ? aHegd |

3. What are the challenges and opportunities imbibed in
brand positioning ?
g1ve @1 Refd Feior § (i ARl w@ sawR @1
g7

4. Explain the tactics to build, measure and manage brand
equity.

qUS FEA & A, AOH G YeRHE b aNidl Bl
RS |

Section-B / YUs—Yg
(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer any four (04) questions only.
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1. Define brand repositioning.

s qERefy Ror Ffvor @1 o AR

2. Define brand equity.
qIUE FHAT DI GRHTIT IR |

3. What are Brand Management methods ?
108 g fafdrat @ g ?
4. State advantages of Brand Extension.
108 fARARIGRYT & o qaTgd |
5. How to brand a service ? Give one example.
U6 Ja @& gvS by T fhwr ST ' ? U@
JETERT ST |

6. What is brand identity ?
g8 @) GEd a7 B ?

7. What is brand awareness ?

SIS T W R/ AU B ?

8. What are brand slogans ?

A0S G TR T B § ?
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Section-C / Yvs—TT

(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.

dlc ;. @ve T H 9 (10) TS W @ W 2 | TRE
T & o e (01) 3 fuiRa 21 39 wve @
Y oo e € |

Choose the correct alternative :
el fddbed gy -
1 refers to a brands functional attributes in
relation to other brands.
(@) Brand position
(b) Product position
(c) Brand relationship
(d) Both (a) and (b)
9 SIS B G ¥ a0 3 Frares oy
BT I B & |
(@) s Reafd
(@) e Rerfer
(|) sUe HRryg

@) @) R (@
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............. includes two aspects of a brand its
associations and its personality.
(d) Brand attitude
(b) Brand positioning
(c) Brand associations
(d) Brand image

4 9IU€ & T USRI —IHDT T IR SHD]
fdeed fAfed Biem 2 |

(@) as o
@) s Rerfa fefRor

............ can be thought of as a perceptual map of in
which like products of the same company (say
toothpaste) are positioned very close to one another
and compete more with one another than with brands,
of other companies.

(@) Brand comparison
(b) Cannibalization
(c) Positioning

(d) Brand associations

........................ Zﬁl’ _QZB ri & T—R;F%ﬁ' ZB' E'q' ﬁ" Eﬁ%,qﬂ'
fhar ST Foar &, S99 999 oHa & Th oW
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A marketer need to understand that some ‘general
traits’ of a brand name are ........... .

(@) Easy to recognize

(b) Easy to pronounce

(c) Easyto memorize or recall

(d) All of the above

Ue [AUuEEdl B I8 FHS ARy [ §ve AW @

WWJIUT ........................ %|

9
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(@) Sudad &

Close up, Doordarshan, Frooti, Babool, Fair and
lovely, Band-aid and Ujala are the examples of ...........

(a) Descriptive brand name

(b) Suggestive brand name
(c) Free standing brand name
(d) None of the above
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Indicate whether the following are True or False :

SR IR fob Freaferiad | € a1 o/

6. “Jod to tootega nahin” tagline is related with brand
Fevicol. (True/False)
ST Tl TS eI’ ez 9198 hdlhld | T
2| (7 / 37)

“Lifebuoy-kills the germs you cannot see” is an
example of health related positioning. (True/False)

“ARHAN B BRI $ ARGl 7, Sl @R T&l <
& U warey R Rafd uRer &1 SerR B
(g / ererca)

Wal-Mart focus on brand building to maintain its
corporate image in market. (True/False)

qA-AE IOR ¥ AT FHA Bfd BN W @ B
fory sve A R eIH S dRar 21 (W9 /3N)
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9. A brand can be described as promise to customer.

(True/False)

UG §08 P SUMIGA @ Ui 90 @) R afid fhal

ST AT 2 | GRVAKR)

10. To improve brand image is to improve company image
and also increases brand preference. (True/False)
gUe B # QR T BA § GUR TRAT AR F10S
JF=IAT BT HIH AT 2 | (T / )
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