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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. How does rural marketing differ from urban marketing ? 

What qualities should a rural marketer possess ? 

xzkeh.k foi.ku dSls ‘kgjh foi.ku ls fHkUu gksrk gS \ xzkeh.k 

foi.kd esa D;k xq.k gksus pkfg, \ 

2. Discuss the changes in the economic scenario of rural 

areas. Is the rural market attractive for food and non-

food items ? 

xzkeh.k {ks=ksa ds vkfFkZd ifjn`’; esa ifjorZuksa ij ppkZ 

dhft,A [kk| rFkk xSj&[kk| oLrqvksa ds fy, D;k xzkeh.k 

cktkj vkd”kZd gS \   

3. Discuss the role of cooperative institutions in rural 

marketing. 

xzkeh.k foi.ku esa lgdkjh laLFkkvksa dh Hkwfedk ij ppkZ 

dhft,A 

4. Examine the marketing strategies of any two tractor 

companies and develop a marketing model for tractors. 

fdUgha nks VSªDVj dEifu;ksa dh ekdsZfVax j.kuhfr;ksa dk ijh{k.k 

dhft, vkSj VSªDVj dk ,d ekdsZfVax ekWMy fodflr  

dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR; sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Explain the role of Micro Finance in the rural context. 

xzkeh.k lanHkZ esa lw{e foŸk dh Hkwfedk dh O;k[;k dhft,A 

2. Analyse the marketing of farm services. 

d`f”k lsokvksa ds foi.ku dk fo’ys”k.k dhft,A 

3. Explain the concept and growth opportunities for 

FMCG. 

,Q- ,e- lh- th- ds fy, vo/kkj.kk vkSj fodkl ds voljksa 

dh O;k[;k dhft,A 

4. Is mass media suitable for rural advertising ? Explain. 

D;k xzkeh.k foKkiu ds fy, tula[;k ek/;e ¼ekl ehfM;k½ 

mi;qDr gS \ le>kb,A 

5. Briefly discuss the problems and prospects of retailers 

in rural areas. 

xzkeh.k {ks=ksa esa [kqnjk foØsrkvksa dh leL;kvksa vkSj laHkkoukvksa 

ij la{ksi esa ppkZ dhft,A 



 [ 4 ] S-566 

 A-19 

6. What are the key behavioural dimensions that must be 

considered while planning rural distribution strategy ?  

xzkeh.k fooj.k j.kuhfr dh ;kstuk cukrs le; egRoiw.kZ 

O;ogkfjd vk;ke D;k gSa \ 

7. Explain the direct marketing approaches used in rural 

areas. 

xzkeh.k {ks=ksa esa mi;ksx gksus okys izR;{k foi.ku rjhdksa dh 

O;k[;k dhft,A 

8. Write a brief note on co-branding. 

lg&czkf.Max ij ,d laf{kIr uksV fyf[k,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

State whether the following are True or False. 

crkb, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. As urbanization intensifies, agricultural and non-

agricultural land use conflicts become more severe. 

(True/False) 

tc ‘kgjhdj.k rhozz gksrk gS rc d`f”k vkSj xSj&d`f”k Hkwfe 

mi;ksx la?k”kZ vf/kd xaHkhj gks tkrs gSaA ¼lR;@vlR;½ 
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2. Social classes are society‟s relatively permanent and 

ordered divisions whose members share similar values, 

interests and behaviours.  (True/False) 

lkekftd oxZ lekt ds vis{kkd`r LFkk;h vkSj vknsf’kr 

foHkktu gSa ftuds lnL; leku ewY;] #fp;k¡ vkSj O;ogkj 

lk>k djrs gSaA   ¼lR;@vlR;½ 

3. Family is one of the social factors that influence 

consumer behaviour. (True/False) 

ifjokj] miHkksDrk O;ogkj dks izHkkfor djus okys lkekftd 

dkjdksa esa ls ,d gSA   ¼lR;@vlR;½ 

4. Introducing new products to existing markets is an 

example of horizontal diversification. (True/False) 

ekStwnk cktkjksa esa u, mRiknksa dks is’k djuk] {kSfrt 

fofo/khdj.k dk ,d mnkgj.k gSA  ¼lR;@vlR;½ 

5. ITC is the company that initiated a project popularly 

known as e-choupal. (True/False) 

vkbZ- Vh- lh- ¼ITC½] og dEiuh gS ftlus bZ&pkSiky uke ls 

,d ifj;kstuk ‘kq: dh FkhA   ¼lR;@vlR;½ 

6. Brand extension is a process of extending a brand 

name to more products. (True/False) 

czk.M foLrkj vf/kd mRiknksa ds fy, czk.M uke nsus dh ,d 

izfØ;k gSA   ¼lR;@vlR;½ 

7. Repeat purchase by satisfied customers is called brand 

loyalty.   (True/False) 

larq”V xzkgdksa }kjk nksckjk Ø; djus dks czk.M fu”Bk dgk 

tkrk gSA   ¼lR;@vlR;½ 
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8. Value of a brand is called brand equity. (True/False) 

czk.M ds ewY; dks czk.M lerk ¼bfDoVh½ dgk tkrk gSA  

    ¼lR;@vlR;½ 

9. Life style of a person does not affect his/her buying 

behaviour.  (True/False) 

fdlh O;fDr dh thou&’kSyh mlds Ø; O;ogkj dks izHkkfor 

ugha djrh gSA   ¼lR;@vlR;½ 

10. The production and consumption of services almost 

always take place simultaneously.   (True/False) 

lnSo lsokvksa dk mRiknu vkSj [kir yxHkx ,d lkFk gksrh 

gSA    ¼lR;@vlR;½ 
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