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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. How does rural marketing differ from urban marketing ?
What qualities should a rural marketer possess ?
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2. Discuss the changes in the economic scenario of rural
areas. Is the rural market attractive for food and non-
food items ?
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3. Discuss the role of cooperative institutions in rural
marketing.
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4. Examine the marketing strategies of any two tractor
companies and develop a marketing model for tractors.
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (79 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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Explain the role of Micro Finance in the rural context.
I Hed H Ged O 1 AT & IrRer B |
Analyse the marketing of farm services.
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Explain the concept and growth opportunities for
FMCG.
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Is mass media suitable for rural advertising ? Explain.
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Briefly discuss the problems and prospects of retailers
in rural areas.

IO & H GeRT fasberall Bl FEIs 3R GHIEAIs
R |eT # 7@l By |

A-19P.T.O.



[4] S-566

6. What are the key behavioural dimensions that must be
considered while planning rural distribution strategy ?
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7. Explain the direct marketing approaches used in rural
areas.
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8. Write a brief note on co-branding.
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Section—C / GUe—TT

(Objective Type Questions) / (@S T)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.
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State whether the following are True or False.
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1. As urbanization intensifies, agricultural and non-
agricultural land use conflicts become more severe.

(True/False)
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Social classes are society’s relatively permanent and
ordered divisions whose members share similar values,
interests and behaviours. (True/False)
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Family is one of the social factors that influence
consumer behaviour. (True/False)
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Introducing new products to existing markets is an
example of horizontal diversification. (True/False)
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ITC is the company that initiated a project popularly
known as e-choupal. (True/False)
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Brand extension is a process of extending a brand
name to more products. (True/False)
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Repeat purchase by satisfied customers is called brand
loyalty. (True/False)
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8. Value of a brand is called brand equity.  (True/False)
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9. Life style of a person does not affect his/her buying

behaviour. (True/False)
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10. The production and consumption of services almost

always take place simultaneously. (True/False)
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