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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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A @rs P H AR (04) < I wE 7
TAG Y b oy SN (19) ¥fp fwiRa B
il &1 s F ®ad &1 (02) Tl & ST o
gl

1. What is meant by Service Marketing ? How do we

classify the services ?

fqUo e &1 @ e BT § ? B WAl B ad
qifid I § 7
2. What is meant by market segmentation ? How do we

segment for services ? What are various factors
influencing it ?

IR GUSIGRU ¥ T AU 8 ? Wanl & fory g
favad & @R g ? 39 JITId R dTel fafe SR
R ?

3. Explain about service marketing strategies for tourism
industry in Uttarakhand.

TIRGUS H§ Wed ST & fofv Jar fagoE vorifoa
® IR § ATy |

4. What are the different elements of services marketing
mix ? Discuss the steps involved in developing a new
service concept and package.

a1 faqoe g & R~ 9 ®T Bd € ? T TS
JAT B JIYRT IR Yol fJafd o= § aftaferd
TRON W &l DI |
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (75 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

gre ‘@ ¥ s (08) oY ST W ¥ W F
TAG Y b faU e (08) ofp fwiRd
el o1 g8 ¥ dadt R (04) U b IR <A
gl

Explain about customer relation in service marketing.

fQqoe qar ¥ UES I b IR § gV |

Differentiate between Services Marketing and Goods
Marketing.

HaT fauoE den 9ot fayoe # favg s |

Explain service product life cycle.

T IS i g DI FHSISY |
What are the challenges of service targeting ?

AT ey B At @ g

What is meant by Service Strategies ?

HaT Yol & T S g ?

What are the promotional challenges faced by a
marketer of service ?

AT & fIhdl gRT AMAT & O dlell YR ey
grrfert @ g ?
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7. Discuss the service characteristics and their managerial
implications.

a1 faf¥re Serol @ Tal BT R ITdT JaED
fafeamel saEy|

8. What is internal marketing ? Explain its relevance in
service business.

JIRS fAUo Fa1 § ? Wal AR # g9a! gl
I AT |
Section—-C / GUs—T
(Objective Type Questions) / (A& )
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.

dlc ;. @Ue T H 9 (10) TS W @ W B | U@
g @ fov wa (01) i FEiRd 21 39 @Wve @
T oo arfear € |

Write True or False against the following :

fy=forRad & e I 31erar 3 forlRau

1. The service delivery is concerned with where, when
and how to deliver service to customer.

Ay f9aRd &y o 4 2 |

2. Nature of service quality in multidimensional.

AT TOTa B i qgamar B 2 |
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Successful brands in services are responsible to
change.

JaRt # Aea g uRadwl @ forw gfafeardie g
g
In service development of new tangible products

involves construction of product prototypes and testing
for consumer acceptance.

Y /el el @ el fderd H Squiedr wiefd
@ forg Scure o sl weror for g 2

Service employees basically perform marketing
function.

A AR el T W v &1 wRf R 2

The customer has a direct impact on the type of service
desired and the length of service.

TEH BT difdd 9d1 & JHR AR a1 o /@y W
e YT BT © |

Personal sources of information are family.

TGN BT JTIRTT Fd IRIR Bl 7 |

Selling goods and services through the Internet is a
major growth trend.

gTEIC @ AR W A AR WAl 9991 b 9HE
frerer ygfer & 2 |
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9. Service industry is a zero growth industry.

a1 e I fadrT e g 2

10. A service firm can also expand its supply of a service
through use of third parties.

UF WAl HH AR el & AeEE | Wael ol Mg &
fovR 1 @R il T |
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