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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. „Operating in international markets is much more 

complex than marketing domestically.‟ Critically 

evaluate the statement with suitable examples. 

^vUrjkZ”Vªh; cktkj esa dke djuk ?kjsyw Lrj ij foi.ku dh 

rqyuk esa vf/kd tfVy gSA* mfpr mnkgj.kksa ds lkFk bl 

dFku dk leh{kkRed :i ls ewY;kadu dhft,A 

2. „Effective international marketing research is crucial to 

present marketing failures.‟ Justify the statement with 

suitable examples. 

^foi.ku vlQyrkvksa dks jksdus ds fy, izHkkoh vUrjkZ”Vªh; 

foi.ku vuqla/kku egRoiw.kZ gksrk gSA* mi;qDr mnkgj.kksa ds 

lkFk bl dFku dks U;k;laxr fl) dhft,A 

3. Describe various types of transit risks involved in 

International Trade. 

vUrjkZ”Vªh; O;kikj esa ‘kkfey fofHkUu izdkj ds ikjxeu 

tksf[keksa dk o.kZu dhft,A 

4. Explain the concept of international logistics and its 

significance in international marketing. 
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vUrjkZ”Vªh; laHkkj ra= dh vo/kkj.kk vkSj vUrjkZ”Vªh; foi.ku 

esa blds egRo dh O;k[;k dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Why is it necessary for an international marketing 

manager to understand various legislations under  

WTO ? 

fo’o O;kikj laxBu ds vUrxZr fofHkUu dkuwuksa dh le> 

vUrjkZ”Vªh; foi.ku izca/kd ds fy, D;ksa vko’;d gS \ 

2. Explain the conceptual framework of various types of 

regional trade agreements. 

fofHkUu izdkj ds {ks=h; O;kikj le>kSrksa ds oSpkfjd <k¡ps dks 

le>kb,A 

3. Explain the significance of product decisions in 

international markets. 

vUrjkZ”Vªh; cktkjksa esa mRikn fu.kZ;ksa ds egRo dh O;k[;k 

dhft,A 

4. Critically evaluate the factors influencing international 

pricing decisions.  
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vUrjkZ”Vªh; ewY; fu/kkZj.k fu.kZ;ksa dks izHkkfor djus okys 

dkjdksa dk leh{kkRed ewY;kadu dhft,A 

5. Give a brief account of the international legal 

environment of  business. 

O;kikj ds vUrjkZ”Vªh; dkuwuh ifjos’k dk laf{kIr fooj.k 

nhft,A 

6. What are the advantages and disadvantages of 

International Joint Ventures ? 

vUrjkZ”Vªh; la;qDr m|e ds ykHk rFkk gkfu D;k gSa \ 

7. Write a note on international divisions structure. 

vUrjkZ”Vªh; foHkktu lajpuk ij ,d fVIi.kh fyf[k,A 

8. What are the importance problems in international 

promotion ? 

vUrjkZ”Vªh; izpkj esa egRoiw.kZ leL;k,¡ D;k gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Answer the following as True or False : 

vkxs fn, x, iz’uksa ds mŸkj lR; ;k vlR; ds :i esa nhft, % 
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1. A geocentric orientation identifies similarities between 

various markets and formulates a uniform marketing 

strategy.   (True/False) 

,d HkwdsUnzh; mUeq[khdj.k vfHkfoU;kl fofHkUu cktkjksa ds 

chp lekurk dh igpku djrk gS vkSj ,dleku foi.ku 

j.kuhfr rS;kj djrk gSA   ¼lR;@vlR;½ 

2. Culture does mean collective programming of the mind 

which distinguishes the members of one group or 

category from those of another. (True/False)  

laLd`fr dk vFkZ efLr”d dh lkewfgd dk;Zjpuk ls gS tks 

,d lewg ;k Js.kh ds lnL;ksa dks nwljs dh rqyuk esa i`Fkd 

djrh gSA   ¼lR;@vlR;½ 

3. Tariff surcharge is a short-term duty by the importing 

country.   (True/False) 

lhek ‘kqYd vf/kHkkj vk;krd ns’k }kjk ,d vYidkfyd 

‘kqYd gSA   ¼lR;@vlR;½ 

4. Product adaptation is the modification of products for 

international markets. (True/False) 

mRikn vuqdwyu vUrjkZ”Vªh; cktkjksa ds fy, mRiknksa dk 

la’kks/ku gSA   ¼lR;@vlR;½ 

5. Transfer price is the price of an international 

transaction between related parties. (True/False) 

varj.k ewY; fu/kkZj.k lacaf/kr tulewgksa ds chp ,d 

vUrjkZ”Vªh; ysu&nsu dk ewY; gSA  ¼lR;@vlR;½ 
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6. Various tools used as short-term incentives in order to 

induce a purchase decision is sales promotion.  

     (True/False) 

Ø; fu.kZ;ksa dks izsfjr djus ds fy, vYikof/k izksRlkgu ds 

:i esa mi;ksx fd, tkus okys fofHkUu midj.k foØ; 

lao)Zu gSaA   ¼lR;@vlR;½ 

7. Import and export of goods and their marketing 

through unauthorized channels is a grey marketing.  

     (True/False) 

eky ds vk;kr vkSj fu;kZr~ rFkk mDr eky dk vuf/kd`r 

ek/;e ls foi.ku xzs foi.ku dgykrk gSA ¼lR;@vlR;½ 

8. A Letter of Credit (LC) refers to the credit or goodwill 

of a business. (True/False)  

,d lk[ki= fdlh O;olk; dh lk[k dks iznf’kZr djrk gSA  

    ¼lR;@vlR;½ 

9. Attachment of the customer to the brand is brand 

loyalty.   (True/False) 

xzkgd dk czk.M ds fy, vklfDr ;k vuqjkx fu”Bk gSA  

    ¼lR;@vlR;½ 

10. WTO came into existence on January 1, 1995.  

     (True/False) 

fo’o O;kikj laxBu tuojh 1] 1995 dks vfLrRo esa vk;kA  

    ¼lR;@vlR;½ 
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