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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. ‘Operating in international markets is much more

complex than marketing domestically.” Critically
evaluate the statement with suitable examples.
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2. ‘Effective international marketing research is crucial to
present marketing failures.” Justify the statement with
suitable examples.
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3. Describe various types of transit risks involved in
International Trade.
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4. Explain the concept of international logistics and its
significance in international marketing.
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Section-B / Yls—Y

(Short Answer Type Questions) / (75 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre :

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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Why is it necessary for an international marketing

manager to understand various legislations under
WTO ?
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Explain the conceptual framework of various types of
regional trade agreements.
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Explain the significance of product decisions in
international markets.
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Critically evaluate the factors influencing international
pricing decisions.
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Give a brief account of the international legal
environment of business.
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What are the advantages and disadvantages of
International Joint Ventures ?
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Write a note on international divisions structure.
ARG (o ARe T W U fewoil forfay |

What are the importance problems in international
promotion ?
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Section—-C / U1
(Objective Type Questions) / (A&ITS Te)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Answer the following as True or False :
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A geocentric orientation identifies similarities between
various markets and formulates a uniform marketing
strategy. (True/False)

TP qb=ld IHAGV JAMaI [ qomRl @
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Culture does mean collective programming of the mind

which distinguishes the members of one group or
category from those of another. (True/False)
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Tariff surcharge is a short-term duty by the importing
country. (True/False)
Al Yed ARMR IS <F §RT U STeddIard
e & | (T / i)
Product adaptation is the modification of products for
international markets. (True/False)
I el ARG doRl & ol SRl &
e R | GRVEKR)
Transfer price is the price of an international
transaction between related parties. (True/False)
FRIE I -3 BT e 3 | (A / 1)
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Various tools used as short-term incentives in order to
induce a purchase decision is sales promotion.
(True/False)
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Import and export of goods and their marketing

through unauthorized channels is a grey marketing.
(True/False)
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A Letter of Credit (LC) refers to the credit or goodwill
of a business. (True/False)
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Attachment of the customer to the brand is brand
loyalty. (True/False)
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WTO came into existence on January 1, 1995.
(True/False)
fova IR AT STHaR) 1, 1995 Bl IR H AT
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