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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Explain the roles of various tools and techniques of 

Sales Promotion, while discussing its various ways. 

foØ; izksRlkgu dh fofHkUu rduhdksa ,oa bl gsrq viukbZ 

tkus okyh fofHkUu fof/k;ksa dks le>kb;sA 

2. What do you understand by advertising budget ? 

Discuss the various methods of determining 

advertising budget. 

foKkiu ctV ls vki D;k le>rs gSa \ foKkiu ctV 

fu/kkZj.k dh fofHkUu fof/k;ksa dh foospuk dhft,A 

3. What factors should be taken into consideration while 

selecting the Agency ? Discuss the modes of payment 

to advertising agencies. 

,tsUlh dk p;u djrs le; fdu rRoksa dks /;ku esa j[kuk 

pkfg, \ foKkiu ,tsUlh ds Hkqxrku ds rjhds crkb;sA 

4. What is advertising ? Discuss its objectives and point 

out the problems of advertising in India. 

foKkiu D;k gS \ blds mn~ns’;ksa dks le>kb;s vkSj Hkkjr esa 

foKkiu dh leL;kvksa dks bafxr dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is the role of advertising in promoting sales ? 

foØ; izksRlkgu esa foKkiu dh D;k Hkwfedk gS \ 

2. “Salesmen are born and not made.” Discuss. 

ßfoØ;drkZ tUe ysrs gSa] cuk, ugha tkrsAÞ ppkZ dhft,A 

3. What is branding ? 

czkÇUMx D;k gS \ 

4. What do you understand by Sales Promotion ? 

foØ; izksRlkgu ls vki D;k le>rs gSa \ 

5. Briefly explain the role of distribution channels. 

forj.k izokg ek/;eksa ds dk;Z dks la{ksi eas Li”V dhft,A 

6. Differentiate between advertising and publicity. 

foKkiu ,oa izpkj ds chp vUrj Li”V dhft,A 

7. Explain the advantages of advertisement to producers 

and customers. 

mRikndksa ,oa miHkksDrkvksa ds ifjizs{; eas foKkiu ds ykHkksa dks 

le>kb;sA 
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8. Explain the process of new product development. 

fdlh uohu mRikn dks fodflr fd;s tkus dh izfØ;k dh 

O;k[;k dhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following statements are True or False : 

bafxr dhft, fd fuEufyf[kr dFku lR; gSa ;k vlR; % 

1. The purpose of advertising is to create sales. 

foKkiu dk mn~ns’; foØ; dk l`tu djuk gSA 

2. Sales promotion involved offering short-term 

incentives. 

foØ; lao/kZu esa vYidkfyd izksRlkgu lfEefyr gSA 

3. Discounts and rebates increase the sales of a product. 

dVkSfr;k¡ ,oa NwVsa mRikn dh fcØh dks c<+krs gSaA 

4. Publicity is an unpaid form of marketing 

communication. 

izpkj foi.ku lEizs”k.k dk ,d HkqxrkueqDr lk/ku gksrk gSA 

5. Advertising is any paid form of non-personal 

presentation and promotion of ideas, goods or services 

by an identified sponsor. 
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foKkiu fdlh fpfUgr izk;kstd ds ek/;e ls fopkj] oLrq ;k 

lsok ds xSj&oS;fDrd izLrqrhdj.k vkSj lEo)Zu dh Hkqxrkfur 

fo/kk gSA 

6. A brand helps a consumer to select the product of 

certain quality every time. 

czkaM fdlh miHkksDrk dks fuf’pr xq.koŸkk dk mRikn izR;sd 

ckj p;u djus esa enn djrk gSA 

7. Face-to-Face interaction with one or more prospective 

purchasers for the purpose of making presentations, 

answering questions and procuring orders is known as 

personal selling. 

,d ;k vf/kd laHkkfor Øsrkvksa ds lEeq[k izLrqfrdj.k djuk] 

iz’uksa dk mŸkj nsuk rFkk vkns’k izkIr djus gsrq izR;{k lEidZ 

oS;fDrd foØ; dgykrk gSA 

8. A brand, which is given legal protection under the law, 

is called Trade Mark. 

,d czk.M] ftls dkuwu }kjk oS/kkfud laj{k.k iznku fd;k gks] 

VsªMekdZ dgk tkrk gSA 

9. Advertising is done by an identified sponsor. 

foKkiu fuf’pr izk;kstd }kjk fd;k tkrk gSA 

10. Advertising and publicity both are one and the same. 

foKkiu ,oa izpkj nksuksa ,d gh gSaA 
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