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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gvls—d

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. Explain the roles of various tools and techniques of
Sales Promotion, while discussing its various ways.

fepa dicare @ A= qeeiiel U4 $9 Sq oS
S arelt fafeeT ARt 1 wHEed |

2. What do you understand by advertising budget ?
Discuss the various methods of determining
advertising budget.

fOee 9o 9 AU R’ g9 2 ¢ faeuE deie
fererior @ fafdr=T faferat o e i |

3. What factors should be taken into consideration while
selecting the Agency ? Discuss the modes of payment
to advertising agencies.

To=l BT 99 R GHY b Il @l &9 | g
1Ry ? fIAe Toidl & YaE & e qarsd |

4. What is advertising ? Discuss its objectives and point
out the problems of advertising in India.

fasTo g7 8 ? 39 Ige¥dl Bl THINEY 3R WRA H
AT & TR B 3R BT |
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (e ITRII Je)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

Qe ‘@ # s (08) oY ST W ¥ W F
UAG Y @ forv ams (08) s fwiRa €l
el a1 g9 ¥ dad IR (04) Y B IR <A
g |

What is the role of advertising in promoting sales ?
fargmr icaTes # fagmoe @ 7 e § ?

“Salesmen are born and not made.” Discuss.

“wAehaehdl O ofd 8, AV 81 O |7 T BT |
What is branding ?

gfeeT @7 8§ ?

What do you understand by Sales Promotion ?

fsha WA ¥ 31T T 9 § ?

Briefly explain the role of distribution channels.

fIoRoT yaTE WeEEl & BRI Bl GaU § W BT |

Differentiate between advertising and publicity.
[ISo T TR & 919 3R W Diforg |

Explain the advantages of advertisement to producers
and customers.

SATEH! Ud UG & URYey # faeius & o &l
TR |

(A-66) P. T. O.



8.

[4] S-656

Explain the process of new product development.
[l 99 S @I [AHRI f5d M &1 ufshar &
AT DINT |

Section-C / GUvs—1T
(Objective Type Questions) / (@S J)

Note : Section ‘C’ contains ten (10) objective type

qre

questions of one (01) mark each. All the questions
of this Section are compulsory.

gus T H g9 (10) TS W QA W 2| IS
T\ 3w e (01) 36 FEiRa §1 39 ave @
ol g ffard 8

Indicate whether the following statements are True or False :

AT DU & f=feIRad wom ¥ & 3T 3RTeY

1.

The purpose of advertising is to create sales.

fITa @7 I3 fIsa FT ot G 2 |

Sales promotion involved offering short-term
incentives.

fapa Fae & sreumifeld e affferd & |
Discounts and rebates increase the sales of a product.
Pl vd B¢ v @) R 31 wer ¥

Publicity is an wunpaid form of marketing
communication.

TIR fAUUE ARIYOT B U A A S |

Advertising is any paid form of non-personal
presentation and promotion of ideas, goods or services
by an identified sponsor.
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foreTo foell fafveat v & w9 fagR, avg o
Al & IR-J(dTD YRIAIPRYT 3R TG Bl AT
faem 21

A brand helps a consumer to select the product of
certain quality every time.

gie fodl SpIaar @l (MREd Ui &1 Ide YD

IR II9 B § A Nl 2|

Face-to-Face interaction with one or more prospective
purchasers for the purpose of making presentations,
answering questions and procuring orders is known as
personal selling.

U 1 S I el & TR TRfTbRoT BRI,
YT B ITR AT TAT AT UG B 5 Udel G
Jafada fawa weard ¢ |

A brand, which is given legal protection under the law,
is called Trade Mark.

T 91U, T B §RT QUG AREV Ue o ),
CSHD HEl oIl € |

Advertising is done by an identified sponsor.

fagmom ff¥ea riste gRT fhar ST 2 |

Advertising and publicity both are one and the same.

faeimo U9 TR S TS B &
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