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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x; s gSaA 

izR;sd iz’u ds fy, méhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is marketing research ? Discuss its relevance in 

understanding the customer mindset. 

foi.ku ‘kks/k D;k gS \ xzkgd dh eu%fLFkfr dks le>us esa 

bldh mi;ksfxrk crkb,A 

2. Discus Porter‘s Five Force Model in detail. 

^iksVZj ds ik¡p ‘kfDr ekWMy* dks foLrkj ls le>kb,A 

3. Discuss in detail the new product development 

strategies. Explain the steps in new product 

development process. 

u;s mRikn fodkl j.kuhfr dks foLrkj ls le>kb,A u;s 

mRikn fodkl izfØ;k dh pj.kc) rjhds ls ppkZ dhft,A 

4. What do you mean by promotional mix ? Highlight the 

features of different promotional tools by marketers. 

izpkj feJ.k ls vki D;k le>rs gSa \ foi.kudrkZ ds }kjk 

mi;ksx fd;s tkus okys fofHké izpkj midj.kksa dh fo’ks”krk,¡ 

mYysf[kr dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Importance of advertising. 

foKkiuksa dh mi;ksfxrkA 

2. Write a note on market segmentation and requirements 

of effective segmentation. 

cktkj foHkktu ij ,d ys[k fyf[k,A fdlh cktkj dks 

izHkkoh :i ls foHkkftr djus ds fy, vko’;d phtksa dk 

mYys[k dhft,A 

3. Stages of consumer buying decision process. 

miHkksDrk Ø; foi.ku dh izfØ;k Øeokj fyf[k,A 

4. What is market penetration pricing strategy. 

ßcktkj HksnukÞ ewY; fu/kkZj.k j.kuhfr D;k gS \  

5. What is the importance of wholesaler in distribution ?  

Fkksd O;kikjh dh forj.k iz.kkyh eas mi;ksfxrk D;k gS \ 

6. Differentiate between goods and services. 

oLrq ,oa lsok esa vUrj crkb,A 

7. Role of kids in purchase division. 

cPpksa dh Ø; fu.kZ; esa Hkwfedk dk mYys[k dhft,A 

8. Discuss the importance of positioning. 

LFkkiu dh mi;ksfxrk crkb,A 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following are True or False. 

bafxr dhft, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. Micro and Macro environment plays an important role 

in Business.  (True/False) 

lw{e ,oa o`gr okrkoj.k] O;kikj essa ,d egRoiw.kZ Hkwfedk vnk 

djrs gSaA   ¼lR;@vlR;½ 

2. Growth share matric is given by Boston Consultancy 

group.    (True/False) 

laòf) va’k eSfVªDl dks cksLVu dUlYVSUlh lewg us cuk;k 

FkkA    ¼lR;@vlR;½ 

3. Ethnographic research deals with observing respondent 

in their natural environment. (True/False) 

ekuo tkfr foKku lEcU/kh vuqla/kku voyksdudrkZ 

mŸkjnkrk dks mlds okLrfod ifjos’k esa ns[kus dk vuqla/kku 

gSA    ¼lR;@vlR;½ 
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4. Biscuits purchase is an example of variety seeking 

buying behaviour. (True/False) 

fcfLdV dk Ø; fofo/krk okafNr Øsrk O;ogkj dk mnkgj.k 

gSA    ¼lR;@vlR;½ 

5. Big-Bazar uses the same for less positioning strategy. 

 (True/False) 

fcx cktkj ^de ds fy, leku* LFkkiu j.kuhfr ij dk;Z 

djrk gSA   ¼lR;@vlR;½ 

6. Idea screening is done to spot good ideas and drop 

poor ideas.  (True/False) 

lq>koksa dh tk¡p vPNs lq>kokas dks cqjs lq>koksa ls vyx djus 

ds fy, dh tkrh gSA   ¼lR;@vlR;½ 

7. Value Based pricing gives more important to value 

than seller cost. (True/False) 

ewY; vk/kkfjr dher fu/kkZj.k esa egRo oLrq dh cgqewY;rk 

dks fn;k tkrk gS u fd cspus okys dh ykxr ijA  

    ¼lR;@vlR;½ 

8. Dynamic pricing is used by Airlines. (True/False) 

Dynamic pricing gokbZ dEiuh }kjk bLrseky dh tkrh gSA 

    ¼lR;@vlR;½ 

9. Ford uses manufacturer sponsored retailer purchase 

system for distribution. (True/False) 
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QksMZ forj.k ds fy, fuekZrk izk;ksftr QqVdj Ýsapkbth 

iz.kkyh dk bLrseky djrk gSA   ¼lR;@vlR;½ 

10. Television advertisement has low cost per exposure. 

(True/False) 

Vsyhfotu }kjk foKkiu nsus esa izfr izn’kZu [kpZ de vkrk 

gSA    ¼lR;@vlR;½ 
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