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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. What is marketing research ? Discuss its relevance in

understanding the customer mindset.
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2. Discus Porter’s Five Force Model in detail.
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3. Discuss in detail the new product development
strategies. Explain the steps in new product
development process.

T Sae Ao IHIT @ IR ¥ 999msu| N
IS fArd Ufhar & IRUEg TNd | Tt BIfoTy |

4. What do you mean by promotional mix ? Highlight the
features of different promotional tools by marketers.
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Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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1. Importance of advertising.
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2. Write a note on market segmentation and requirements
of effective segmentation.
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3. Stages of consumer buying decision process.
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4. What is market penetration pricing strategy.

“qISTR WSAT” Hed MRl I @ g ?

5. What is the importance of wholesaler in distribution ?

o AR B fIaR0T yorell § U o1 5 ?
6. Differentiate between goods and services.

q% T4 a7 ¥ =R qarsy |
7. Role of kids in purchase division.
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8. Discuss the importance of positioning.
WO & ITIIAT I8 |
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Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Indicate whether the following are True or False.
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1. Micro and Macro environment plays an important role
in Business. (True/False)
eH U4 Jed ATIeRv, AR ¥ U6 Hgdyqul AT afat
a7 E| (2 / 37c)

2. Growth share matric is given by Boston Consultancy
group. (True/False)
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3. Ethnographic research deals with observing respondent

in their natural environment. (True/False)
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Biscuits purchase is an example of variety seeking

buying behaviour. (True/False)
IRPc &1 HI fafderar aifod sl RIS R IS TH Y|
2 (T / 49)

Big-Bazar uses the same for less positioning strategy.

(True/False)
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Idea screening is done to spot good ideas and drop
poor ideas. (True/False)
gl BT Sird ofes Gl Bl gY Al | AT DR
& forg o e 2| (1 / 37)
Value Based pricing gives more important to value
than seller cost. (True/False)
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Dynamic pricing is used by Airlines. (True/False)
Dynamic pricing 8T &¥! §RT STl &I oIl & |
GRVENRY)

Ford uses manufacturer sponsored retailer purchase
system for distribution. (True/False)
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10. Television advertisement has low cost per exposure.
(True/False)
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