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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gvs—h
(Long Answer Type Questions) / (€78 IR T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. How do you classify ‘Publics’ in Public Relations ?

Write about the major types of publics in corporate
public relations.

A SH-F9D H AR (Ufdd) B e bu
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2. Write a note on cultural impact of advertisement on
intrinsic human values.

HiaRkes AME gl R A9 & ARpids g9 W)
& e ke |

3. Elaborate the social-cultural and psychological
determinants of Advertising in India.
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4. Citing a case, explain how can a sustained PR
campaign benefit a multinational corporation ?
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Section-B / Yis—4

(Short Answer Type Questions) / (T ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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1. Explain the concept of Grapevine Communication.

TUATE IR B JTRT BT TN |

2. Write a note on Account Planning.

Gl Ao W U Ale folgd |
3. Is ethical public relation an oxymoron ? Comment.
e S-S U foRem © 2 el #ifvg |
4. What is surrogate advertisement ? Describe.
o fdgmoe o1 8id § ? wHesd |

5. What all contributes to the development of a brand
personality ?

U Fie THHfere] @ f[deN § ANEM & GR$ dIH-9
g °?

6. Define media scheduling and briefly explain its
different strategies.
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7.  What is Military advertising ?
q I @7 ?

8. How the effectiveness of advertising media can be
measured ?

fagmue difear o guraeficdr &9 A o7 godr g 2
Section-C / YVs—TT

(Objective Type Questions) / (@& T)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.
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Choose the correct alternative :
el fade ﬂﬁﬁ :
1. Communication audit is commonly employed in the
field of :
(a) Advertising
(b) Public relations
(c) Newspaper publishing
(d) Broadcast
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A premium rate for a special position to advertise is
known as :

() Make good rate
(b) Impact rate

(c) Mandatory rate
(d) Loading rate
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The name of house journal of Air India is :

(@) Swagat

(b) Namaskar

(c) Shubhyatra
(d) None of above
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Public relation society of India observe National PR
Day on:

(@ April 21
(b) April 20
(c) March 21
(d) March 20
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Bridgestone Tyres uses which of the following
taglines ?

(@ Your journey our passion

(b) Innovation and you

(c) Go further

(d) Its simply clever
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Which amongst the following is not a tool of public
relations ?

(@) Hand Books

(b) House Journals

(c) Press Release
(d) Notebooks
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. What is the USP of a fashion designer’s apparels ?

() Brand

(b) Elegance

(c) Utility

(d) Both (a) and (b)
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. Kotler has defined two more P’s of marketing. These

are :
(@ power and place

(b) political influence and place
(c) product strategy and power
(d) power and political influence
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According to David Ogilvy, firm should :

(@) depend more upon sales promotion than upon
sales advertising

(b) depend more upon advertising than upon sales
promotion

(c) use advertising and sales promotion in equal
proportions

(d) use direct sales methods to build the image of a
brand
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What influence the attitude ?

(@ Value symbols

(b) Events

(c) Appeals through communication
(d) All of the above
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