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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 
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1. What are the limitations of traditional payment 

instruments ? How are these limitations overcome by 

electronic payment system ?  

ikjEifjd Hkqxrku midj.kksa dh D;k lhek,¡ gSa \ bysDVªkWfud 

Hkqxrku iz.kkfy;ksa ls bu lhekvksa dks dSls nwj fd;k tkrk  

gS \ 

2. Explain the following in detail :  

(i) Smart card  

(ii) Digital or Electronic cash  

(iii) Features of an e-Payment system  

fuEufyf[kr ds ckjs esa foLRkkj ls fyf[k, % 

(i) LekVZ dkMZ  

(ii) fMftVy ;k bysDVªkWfud udn 

(iii) bZ&Hkqxrku dh fo’ks‛krk,¡ 

3. What is e-Payment ? Why is orientation and 

standardization requires from e-Payment business ?  

bZ&isesUV D;k gS \ bZ&isesUV O;olk;ksa ds fy, vfHkfoU;kl vkSj 

ekudhdj.k D;ksa vko’;d gS \ 

4. What are the main components of e-Commerce 

infrastructure ? Explain.  

bZ&dkWelZ vk/kkfjr lajpuk ds izeq[k ?kVd D;k gSa \ Li‛V 

dhft,A  

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Describe the advances in technology which has 

facilitated e-Commerce.   

bysDVªkWfud dkWelZ dks vklku cukus okyh izkS|ksfxdh ds {ks= 

dh izxfr dks foLrkj ls crkb,A  

2. Explain the role of e-Commerce for the following :  

(i) Supply Chain Management  

(ii) Retailing  

fuEufyf[kr ds fy, bZ&dkWelZ dh Hkwfedk crkb, % 

(i) vkiwfrZ Ük`a[kyk izcU/ku 

(ii) [kqnjk fcØh  

3. What is the main difference between Traditional 

Commerce and e-Commerce ? 

ikjEifjd okf.kT; ,oa bysDVªkWfud okf.kT; ds chp eq[; 

vUrj D;k gS \ 

4. List the advantages and disadvantages of e-Commerce.  

bysDVªkWfud dkWelZ ds Qk;ns ,oa uqdlkuksa dks lwphokj 

crkb,A  

5. Discuss e-Governance. Explain the business to 

administration model.  

bZ&xous±l ij ppkZ dhft,A O;olk; ls iz’kklu ekWMy dh 

O;k[;k dhft,A  
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6. Explain the process of working with digital signature.  

vadh; gLrk{kj ds lkFk dke djus dh izfØ;k dks le>kb,A  

7. What do you mean by Trade Cycle ? Describe the 

different stages of trade cycle.  

O;kikj pØ D;k gS \ O;kikj pØ ds fofHkUu pj.kksa dk o.kZu 

dhft,A  

8. Write short notes on the following :  

(i) Digital Currency  

(ii) Barcode System  

fuEufyf[kr ij y?kq fVIif.k;k¡ fyf[k, % 

(i) fMftVy eqnzk  

(ii) ckjdksM iz.kkyh 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu‛B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu‛B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Choose the correct alternatives : 

lgh fodYi pqfu;s % 

1. Compared to B2C e-Commerce, B2B e-Commerce is 

............ 

(a) of equal size  
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(b) slightly smaller  

(c) slightly larger  

(d) much larger  

ch2lh bZ&dkWelZ dh rqyuk esa] ch2ch bZ&dkWelZ gS 
---------------

A 

¼v½ cjkcj vkdkj dk  

¼c½ FkksM+k NksVk 

¼l½ FkksM+k cM+k  

¼n½ cgqr cM+k 

2. Which of the following is not related to security 

mechanism ?  

(a) Encryption  

(b) Decryption  

(c) e-Cash  

(d) All of the above 

fuEufyf[kr esa ls dkSu lqj{kk ra= ls lEcfU/kr gS \ 

¼v½ ,fUØI’ku 

¼c½ fMfØI’ku 

¼l½ bZ&dS’k 

¼n½ mi;qZDr lHkh  

3. All of the following are considered biometrics  

excepts : 

(a) Fingerprint  

(b) Retina  

(c) Passwords  

(d) Voice  
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fuEufyf[kr eas ls fdldks ck;ksesfVªd ugha ekuk tkrk gS \ 

¼v½ fQaxjfizaV 

¼c½ jsfVuk 

¼l½ ikloMZ 

¼n½ vkokt ¼okWbl½ 

4. Which one is an offline payment mode ? 

(a) Cash on delivery  

(b) Cash before delivery  

(c) Credit card  

(d) Both (a) and (b) 

fuEufyf[kr esa ls dkSu vkWQykbu Hkqxrku eksM gS \ 

¼v½ lqiqnZxh ij udn vnk;xh  

¼c½ lqiqnZxh ls igys vnk;xh  

¼l½ ØsfMV dkMZ 

¼n½ ¼v½ ,oa ¼c½ nksuksa 

5. During e-Commerce transaction we should ensure ....... 

(a) Integrity  

(b) Security  

(c) Confidentiality  

(d) All of the above  

bZ&dkWelZ ysu&nsu ds nkSjku geas ;g lqfuf’pr djuk  

pkfg, 
------------------

A 

¼v½ lR;fu‛Bk 
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¼c½ lqj{kk 

¼l½ xksiuh;rk  

¼n½ mi;qZDr lHkh 

Write True or False against the following : 

fuEufyf[kr ds lkeus lR;@vlR; fyf[k, %  

6. e-Commerce permits customers, consumers and 

companies to form relationship that would not be 

possible without technology. (True/False) 

bZ&dkWelZ xzkgdksa] miHkksDrkvksa vkSj dEifu;ksa dks vkil esa 

tqM+us dks vuqefr nsrk gS tks izkS|ksfxdh ds fcuk lEHko ugha 

gSA    ¼lR;@vlR;½ 

7. Buyer power is high, when buyer have few choices.  

     (True/False) 

[kjhnnkj dh ‘kfDr mPp gksrh gS] tc [kjhnnkj ds ikl 

dqN fodYi gksrs gSaA   ¼lR;@vlR;½ 

8. Digital products are expensive to deliver.  

     (True/False) 

fMftVy mRikn forfjr djus ds fy, eg¡xs gksrs gSaA  

    ¼lR;@vlR;½ 

9. Electronic cheques are simply faxed copies of normal 

cheques.   (True/False) 

bysDVªkWfud pSd dsoy lekU; pSd dh QSDl izfr;k¡ gksrs gSaA  

    ¼lR;@vlR;½ 
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10. Virtual marketing encourages users of a product or 

service supplies by a B2C company to ask friends to 

join in as well. (True/False) 

opqZvy ekdsZfVax ,d ch2lh dEiuh }kjk fn, x;s mRikn ;k 

lsok ds mi;ksxdrkZvksa dks izksRlkfgr djrh gS rkfd fe=ksa dks 

lkFk esa ‘kkfey gksus ds fy, dgsaA  ¼lR;@vlR;½ 
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