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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AlC 0 UE U UF T (80) 3l T ® I A (03) WU
‘@, @ T H fomfoa g1 Rl @ g
guel H oy U fIwga el & o aR & wl &
S T B

Section-A / Gvs—h

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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A @rs P H AR (04) < I wE 7
TAG Y B fov SIM (19) 3@ fEiRd ¥
RienRidt &1 e § dad &1 (02) Tl & ST o
gl

1. Define Consumer. What are the risks for which the

consumer is exposed ? What are the key features of the

Act that protects consumers ? What reliefs the
consumers get from that Act ?

SYHIFT DI GRANT HIRTY | STHIFar fobe-fobe e
@ RIGR & Fohar & ? IuHaar $ GRE0 USH B
el ST @1 T faRIvand @ § 7 SyMiadel ol
39 AR § R T (STIR) S 8 7

2. Enumerate salient features and basic provisions of
Consumer Protection Act, 1986.

ST FREV JABTTIH, 1986 DI T ARV B
quid DIy T SUMITT EReV RN & g
TSR] BT GO BT |

3. Why people buy the goods ? Differentiate between

buyer and custom and also discuss the concept of
Caveat Emptor.

AN oV T TS § ? el Ud UTedh H IR WL
I TAT el AT 14 B Ty oIy |

4. What do you mean by false claims and misleading
statements in Advertisement ? Assess the role of
Advertising Standard Council of India with regards to
consumer protection.

fosos # 30 <19 3R YW T & T A g 7
RAR (IS99 A6 URYG &1 SUHIE ARET §

ot & 2
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (e ITRII Je)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

Qe ‘@ ¥ s (08) oY ST W ¥ W F
A% YN @ forv e (08) s fwiRa €l
RIERiIT a1 37H § dadt IR (04) YAl & IR o
g |

Enumerate the various types of consumers.

Syl & fafdy YbRI BT guie BIfoTu |

Name different methods of Consumer Protection used
in India.

IR H ST 9o @ fafey Afci &1 9o
BT |

Define the concept of Consumer’s sovereignty.

SYHITT HIAT B JAGEIRVT T DI |

Outline in brief the recent developments in Consumer
Protection Movement in India.

I 81§ RA SUMIaT EREV ATl Bl faem H gY
IRac BT U BT |

Discuss the main provisions of MRTP Act.

THIHR UfTeeTdd U4 AUR FdeR ARfm &
T’ Il BT Seeid BT |
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Define consumer awareness. Assess the role of media
in creating consumer awareness.

ST STRaGdl Bl URIING  BIT | STHIaT
SRR B # AT @1 YfHdT BT Jedlde B |

What are the functions of Indian Advertising Standard
Council ?

IR fI9To A6 IRy & $RIT &1 auid difoi |

What is the procedure of filing complaint in
Cconsumer Court ?

SUIITTT 3eTerd ¥ RIed ol M & Ufhar @
U BIfFTT |

Section-C / YUvs—1T
(Objective Type Questions) / (@S T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.

gus T H g9 (10) TS WA [ W 2| IS
g B forg e (01) 3 iR 21 = wve @
o g e €|

Indicate whether the following statements are True or False :

3T DIV fob MfoRed @ 9 € 1 o

1. Right to Consumer Education is not included in
Consumer’s Right. (True/False)
TG RIe &7 SR IyHiaar ARHR H Al
Tal 2 GRVAKR)
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DAGMAR Approach in marketing relates to consumer

satisfaction. (True/False)
S T Sl TH. T 3R, (DAGMAR) fauve # Suia
wigfe W TR 2| SRV
Consumer Protection Act, 1986 was enacted on 24
December, 1986. (True/False)
SUMIGAT WRETT SR, 1986, 24 foWRR, 1986 @I
TiRd garm| GRVAKR)

MRTP Act 1969 came into force from 11 June, 1970.
(True/False)

MRTP Act, 1969, 11 [, 1970 { J¥Td! 83T |

GRVASR)
Consumer Protection Act, 1986 is effective in entire
country. (True/False)
SYHITAT RO AR, 1986 T IR H ST Bl
2 (aca / 3r49)
A consumer cannot file complaint in any Court without
proper Cash Memo. (True/False)
o Sfad o ¥ & IWEd ol e |
fRTPRIT gt T8l a1 Al 2| (A / )

Consumers enjoy rights without any duty. (True/False)

QUM 97T el doded & BRI BT G AT Sl
Sy B 2 | (2 / 37%)
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8. World Consumer Rights Day is celebrated on 30th of

December every year. (True/False)
fawg SuMia AR feaw W fded 4§ 30 fadw=Rr @
T ST R | GRS

9. A College/University Students is treated as Consumer
under Indian Consumer Protection Act.  (True/False)

UK SUMIE WRE ARFRE @ oER Ud
welfdener / favafaener &1 B3 SuHEdT AT oI & |

(w3 / 1)

10. ‘Consumer is a king’ is a myth. (True/False)
“SUMTGT 1T BT &7 U f3ere 2 | (A / 37)
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