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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What are the various constituents of marketing 

environment ? Explain their impact on businesses 

using corporate examples. 

foi.ku okrkoj.k ds fofHkUu rRoksa ij izdk’k Mkfy,A 

mnkgj.kksa dh lgk;rk ls bu rRoksa dk O;kikfjd laLFkkvksa ij 

iM+us okys izHkko dk Hkh o.kZu dhft,A 

2. Describe Product Life Cycle and its stages. What 

strategies would you suggest for products at different 

stages in the Product Life Cycle ? 

mRikn thou pØ o blds fofHkUu pj.kksa dk o.kZu dhft,A 

lkFk gh bu pj.kksa gsrq dkjxj j.kuhfr Hkh lq>kb,A 

3. Explain Market Segmentation. On what basis is it  

done ? 

cktkj foHkfDrdj.k D;k gksrk gS \ ;g fdl vk/kkj ij fd;k 

tkrk gS \ 

4. What is Personal Selling ? Describe the various steps 

involved in Personal Selling. 

O;fDrxr fcØh ¼ilZuy lSfyax½ D;k gksrh gS \ blds fofHkUUk 

pj.kksa dk o.kZu dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. What are the various determinants of consumer 

behaviour ? 

miHkksDrk O;ogkj ds fu/kkZj.k D;k&D;k gSa \ 

2. What do you mean by Marketing Information  

Systems ? 

foi.ku lwpuk rU= ds fo”k; esa fyf[k,A 

3. Explain the difference between Production and 

Marketing Orientations. Which one is superior ? 

mRiknu ¼izksMD’ku½ o foi.ku ¼ekdsZfVax½ fopkj/kkjkvksa esa 

vUrj Li”V dhft,A dkSu&lh fopkj/kkjk Js;Ldj gS \ 

4. Describe Packaging. How does it add to the value of 

offering ? 

iSdsftax D;k gksrh gS \ ;g mRikn ds ewY; esa o`f) dSls 

djrh gS \ 
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5. Highlight the main functions performed by the 

retailers. 

[kqnjk@QqVdj O;kikjh dh Hkwfedk ij izdk’k Mkfy,A 

6. Briefly write about different types of advertisements 

using corporate examples. 

okLrfod mnkgj.kksa ds ek/;e ls fofHkUu izdkj ds foKkiuksa 

ds fo”k; esa crkb,A 

7. What are the commonly used Sales Promotion 

techniques used by marketers ? 

foØ; lao)Zu ¼lsYl izeks’ku½ rduhdksa dk o.kZu dhft,A 

8. How has the emergence of e-Commerce impacted the 

marketing landscape in India ? 

Hkkjr esa bZ&dkWelZ ds vH;qn; ds ckn foi.ku ifjn`’; esa D;k 

cnyko vk;s gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLr qfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Fill in the blanks : 

fjDr LFkkuksa dh iwfrZ dhft, % 

1. The quality of the offering, not the customer needs, 

would be the prime focus of a firm having ............... 

orientation. 
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miHkksDrk dh vko’;drk dh vis{kk mRikn dh xq.koŸkk dks 

egRo nsuk 
-------------------

 fopkj/kkjk dk y{k.k gSA 

2. McCarthy is widely acclaimed for having propounded 

the concept of ............. 

eSDdkFkhZ 
-----------------

 dh vo/kkj.kk nsus ds fy, tkus tkrs gSaA 

3. Dispute between two Micromax dealers is an example 

of .............. channel conflict. 

ekbØkseSDl ds nks forjdksa ds e/; la?k”kZ 
-------------

 ek/;e la?k”kZ 

dk mnkgj.k gSA 

4. Scanning the customer feedback and asking your 

friends for advice before buying a bike is ........ state in 

the Buyer‟s purchase decision process. 

okgu [kjhnus ls igys fe=ksa ls jk; ysuk miHkksDrk Ø; 

fu.kZ; izfØ;k dh 
-------------

 voLFkk gSA 

5. The practice of banks offering mobile and internet 

banking to customers to save their time corresponds to 

customer ............ .  

    (solution/cost/convenience/communication) 

cSadksa }kjk eksckby o bUVjusV cSafdax dh lqfo/kk nsdj 

miHkksDrk dk le; cpkuk miHkksDrk 
-----------

 

¼lksY;w’ku@dkWLV@dfUofu;sUl@dE;wfuds’ku½ ls lacaf/kr gSA 

6. ......... in a non-paid form of product promotion. 
-------------------

 mRikn lao)Zu dk O;; ‘kwU; ¼ukWu isM½ izdkj gSA 

7. Selling the product to the end-customer without using 

the services of intermediaries is called ....... marketing. 
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fcuk fdlh fcpkSfy;s dh enn ls miHkksDrk dks eky cspuk
 

----------------------
 foi.ku dgykrk gSA 

8. The comprehensive list of all the products offered by a 

marketer is called its ........ 

fdlh mRiknd }kjk csps tk jgs lHkh mRiknksa dh lwph 
------------

 

dgykrh gSA 

9. Maruti, Suzuki, Nissan, Honda and Hyundai are 

different ............. (brands/products/variants/segments) 

in the same product category of passenger cars. 

ek#rh] lqtqdh] fuLlku] gksUMk o áqUMkbZ ,d gh mRikn 

Js.kh ds fofHkUu 
-------------

 ¼czk.Mksa@mRiknksa@oSfj,UVksa@lsXesUVksa½ 

dk mnkgj.k gSA 

10. Babool, Lal Dant Manjan and Meswak are the 

toothpaste brands marketed by ....... 

ccwy] yky nUr eUtu o feLokd 
------------

 dEiuh ds mRikn 

gSaA 
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