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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gvs—h

(Long Answer Type Questions) / (€78 I<1I T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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A @rs P H AR (04) < I wE 7
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1. What are the various constituents of marketing

environment ? Explain their impact on businesses
using corporate examples.

fuue gy & A dal R Yy Sy |
SN Bl TSI 3 d<dl Bl ATIRG TReAAl N
T dlel YTG BT 9 ol BIfg |

2. Describe Product Life Cycle and its stages. What
strategies would you suggest for products at different
stages in the Product Life Cycle ?

IS Sia ah 9 39 A= RO HT U DI |
|1 & §T IO 8] BRIN UM A GIEU |

3. Explain Market Segmentation. On what basis is it
done ?

IR fofaaa=or @& gar € ? I8 6 amR R
ST 8 7

4. What is Personal Selling ? Describe the various steps
involved in Personal Selling.

AfGTd A (e Bfe) @ & & ? o fafs
TR BT U BT |
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Section-B / Yis—4

(Short Answer Type Questions) / (e ITRII Je)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

gre ‘@ ¥ s (08) oY ST W ¥ W F
TAG Y b faU e (08) ofp fwiRd
RIERidT & 37H § dadt IR (04) YAl & IR o
gl

What are the various determinants of consumer
behaviour ?

U FdeR b ek /a7 8 ?

What do you mean by Marketing Information
Systems ?

fauor a0 @ fawg # foka |

Explain the difference between Production and
Marketing Orientations. Which one is superior ?

e (@) 9 fawm ([l foamarme o
IR WE DIV | DIF-H! {IRIRT SRR 2 7

Describe Packaging. How does it add to the value of
offering ?

YT o1 Bl @ ? I8 I & G § gy D
Rl 8 7
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Highlight the main functions performed by the
retailers.

YT /) TN bl HHT WX Yebral STfey |

Briefly write about different types of advertisements
using corporate examples.

qRdfdd SSeRel & A 3§ A= yeR & fasiuAl
@ fovg ¥ 9Ty |

What are the commonly used Sales Promotion
techniques used by marketers ?

fasp Hags (Ao THIH) Theid! BT aui DI |

How has the emergence of e-Commerce impacted the
marketing landscape in India ?

WRT H 3-DME & 3RS $ 918 [qUu URgw H
93l A B ?
Section—C / U1
(Objective Type Questions) / (A&ITS Te)

Note : Section ‘C’ contains ten (10) objective type

e

questions of one (01) mark each. All the questions
of this Section are compulsory.

gue T ¥ g9 (10) TS ¥ A W 2| IS
g @ forv ue (01) oiF FEiRa 2 3@ wve &
i o et 2|

Fill in the blanks :
R w1 @l qﬁ I

1.

The quality of the offering, not the customer needs,
would be the prime focus of a firm having ..............
orientation.
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SYHIFT @] ATaeIHAT DI AUe IcdG DI Tl Bl
e ol fRRERT 1 oferer 2 |

McCarthy is widely acclaimed for having propounded
the concept of .............

ﬁmaﬁ ................. H%Wﬁ$mﬁﬁﬁﬁé|

Dispute between two Micromax dealers is an example
(0] ISV channel conflict.

TP & o e & 7 T~ e wos
Bl ISR B |

Scanning the customer feedback and asking your
friends for advice before buying a bike is ........ state in
the Buyer’s purchase decision process.

qET WNgT 9 U A 9 T oM SuMiel By

The practice of banks offering mobile and internet

banking to customers to save their time corresponds to

customer ............ :
(solution/cost/convenience/communication)

4Bl gR1 AEEE 9 geic dfbT @ g e
SWIRT &1 999 §a ST

(ATeqe™ / BIRE / Bivat = / Hrgfae) | |afd 2 |
......... in a non-paid form of product promotion.
IIE Hag &1 I Y (A4 Ue) TR |

Selling the product to the end-customer without using
the services of intermediaries is called ....... marketing.
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fomT fooel feefery @1 #eg & SUMIT &1 Al 99T

The comprehensive list of all the products offered by a
marketer is called its ........

el Seuree gRT 99 O @ W Seurel @ qE
e 2|

Maruti, Suzuki, Nissan, Honda and Hyundai are
different ............. (brands/products/variants/segments)
in the same product category of passenger cars.

Ao, G, MR, 2Rl 9 grely TP 8 Sde
Q'Uﬂ' EF\) ﬁ.mr_‘_r ............. (W/W/W/W)
BT IETE R |

Babool, Lal Dant Manjan and Meswak are the
toothpaste brands marketed by .......

qqdl, ol S Fwoie g e A B IS
g
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