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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‘A’ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Elucidate with examples, need and scope of media 

planning in advertising. 

mnkgj.kksa ds lkFk foKkiu esa ehfM;k Iyku dh vko’;drk 

vkSj O;kidrk Li”V dhft,A 

2. Explain the organizational structure of a full service 

ad-agency and the functions of its departments. 

,d iw.kZ lsok foKkiu ,tsalh dh laxBukRed lajpuk vkSj 

mlds foHkkxksa ds dk;ks± dks le>kb;sA 

3. What are the cultural barriers in global advertising 

campaign ? Explain at least two with suitable 

examples. 

,d oSf’od foKkiu vfHk;ku esa lkaLd`frd vojks/k D;k  

gksaxs \ fdUgha nks mi;qDr mnkgj.kksa ds lkFk le>kb;sA 

4. Delineate ten rules of crisis communications 

management. 

ladVdkyhu lapkj izcU/ku ds nl fu;eksa dks fpf=r 

dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‘B’ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Comment on Synergy between copy and art. 

dkWih vkSj dyk dh lgfØ;k ij fVIi.kh dhft,A 

2. Elaborate the concept of market segmentation in 

advertising. 

foKkiu esa cktkj foHkktu dh vo/kkj.kk dks foLr`r dhft,A 

3. Discuss the crisis management role of public relations 

with case study. 

dsl v/;;u ds lkFk tu&lEidZ dh ladV izcU/ku dh 

Hkwfedk ij ppkZ dhft,A 

4. Elucidate DAGMAR approach in advertising. 

foKkiu esa DAGMAR n`f”Vdks.k dks Li”V dhft,A 

5. Discuss the models of Public Relations as enunciated 

by James Grunig and Todd Hunt. 

tsEl xzsfux vkSj VksM gaV }kjk izfrikfnr tu&lEidZ ds 

ekWMy ds fo”k; esa ppkZ dhft,A 

6. Elucidate various types of integrated market 

communication tools. 

,dhd`r cktkj lapkj midj.kksa ds fofHkUu izdkjksa dks Li”V 

dhft,A 
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7. Advertisement is the backbone of modern marketing. 

Elaborate with examples. 

foKkiu vk/kqfud foi.ku dh jh<+ gSA mnkgj.kksa ds lkFk 

foLr`r dhft,A 

8. How is public relations different from propaganda ? 

tulEidZ izpkj ls vyx dSls gS \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‘C’ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Choose the correct alternative : 

lgh fodYi pqfu, % 

1. When an advertisement encompasses the column 

margins also, it is called : 

(a) Bleed 

(b) Island 

(c) Gutter 

(d) Clutter 

tc dksbZ foKkiu dkWye ekftZu dks Hkh ‘kkfey djrk gS] rks 

mls dgk tkrk gS % 

¼v½ CyhM 
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¼c½ vkbyWM 

¼l½ xVj 

¼n½ DyVj 

2. Which government organization works for Audio- 

Visual Publicity ? 

(a) DIPR 

(b) ABC 

(c) Photo Division 

(d) DAVP 

dkSu&lk ljdkjh laxBu vkWfM;ks&fotqvy izpkj ds fy, dke 

djrk gS \ 

¼v½ Mh- vkbZ- ih- vkj 

¼c½ ,- ch- lh- 

¼l½ QksVks izHkkx 

¼n½ Mh- ,- oh- ih- 

3. The last stage of PLC is : 

(a) Maturity 

(b) Introduction 

(c) Growth 

(d) Decline 

ih- ,y- lh- ds fy, vafre pj.k gS % 

¼v½ ifjiDork 

¼c½ ifjp; 

¼l½ fodkl 

¼n½ <yuk 
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4. Pop ups ads belong to which medium ? 

(a) Newspaper 

(b) OOH 

(c) Website 

(d) None of the above 

ikWi vIl fdl ek/;e dk foKkiu gS % 

¼v½ lekpkji= 

¼c½ vks- vks- ,p- 

¼l½ osclkbV 

¼n½ buesa ls dksbZ ugha 

5. OOH stands for .......... . 

(a) out of home 

(b) out of Hindi 

(c) old okay home 

(d) old office home 

vks- vks- ,p- dk iw.kZ :i gS 
------------------------

  

¼v½ vkmV vkWQ gkse 

¼c½ vkmV vkWQ fgUnh 

¼l½ vksYM vksds gkse 

¼n½ vksYM vkWfQl gkse 

6. Brand is a special and reputed recognition : 

(a) False 

(b) True 

czkaM fdlh dEiuh dh ;k yksxksa dh fo’ks”k ,oa lEekfur 

igpku gS % 

¼v½ xyr 

¼c½ lgh 
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7. Which of the following is not an enle of the IMC ? 

(a) Ensure that you have a brand book 

(b) Share act work with other units 

(c) Think about your product first and not about your 

market 

(d) Start with a zero budget 

fuEu esa ls dkSu&lh vkbZ- ,e- lh- dh ,d ‘kk[kk ugha gS % 

¼v½ lqfuf’pr dhft, fd vkids ikl ,d czkaM dh fdrkc 

gS 

¼c½ vU; bdkb;ksa ds lkFk dk;Z lk>k dhft, 

¼l½ vius mRikn ds ckjs esa igys lkspsa vkSj vkids cktkj 

ds ckjs esa ugha 

¼n½ ‘kwU; ctV ls vkjEHk dhft, 

8. During the post purchase phase, the maximum 

effectiveness is that of : 

(a) sales promotion 

(b) personal selling 

(c) advertising 

(d) publicity 

iksLV [kjhn pj.k ds nkSjku] vf/kdre izHkko’khyrk bldh 

gS % 

¼v½ fcØh izpkj 

¼c½ O;fDrxr fcØh 

¼l½ foKkiu 

¼n½ izpkj 
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9. ‘Retention depends upon : 

(a) Time gap 

(b) Clarity of the message 

(c) Values 

(d) All of the above 

izfr/kkj.k fuHkZj djrk gS % 

¼v½ le; varjky ij 

¼c½ lans’k dh Li”Vrk ij 

¼l½ ewY;ksa ij 

¼n½ mi;qZDr lHkh ij 

10. What influences the attitude ? 

(a) Value symbols 

(b) Events 

(c) Appeals through communication 

(d) All of the above 

joS;k dks D;k izHkkfor djrk gS \ 

¼v½ ewY; izrhd 

¼c½ vk;kstu 

¼l½ lapkj ds ek/;e ls vihy 

¼n½ mi;qZDr lHkh 
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