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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / GUls—d
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. Elucidate with examples, need and scope of media

planning in advertising.
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2. Explain the organizational structure of a full service
ad-agency and the functions of its departments.
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3. What are the cultural barriers in global advertising

campaign ? Explain at least two with suitable
examples.
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4. Delineate ten rules of crisis communications
management.
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Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

(A-26)



[3] S-612

dlc . @ue @ H IS (08) @Y SR W fd W 2
A% YN @ forv e (08) s fwiRa €l
el o1 g8 ¥ dadt IR (04) Y B IR <A
g

1. Comment on Synergy between copy and art.
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2. Elaborate the concept of market segmentation in
advertising.

fITa IR T B SR BT favgd B |
3. Discuss the crisis management role of public relations

with case study.
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4. Elucidate DAGMAR approach in advertising.
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5. Discuss the models of Public Relations as enunciated
by James Grunig and Todd Hunt.
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6. Elucidate various types of integrated market
communication tools.
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Advertisement is the backbone of modern marketing.
Elaborate with examples.
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How is public relations different from propaganda ?
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Section—-C / Gue—T[

(Objective Type Questions) / (A&ITS )

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Choose the correct alternative :
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When an advertisement encompasses the column
margins also, it is called :

(@) Bleed

(b) Island

(c) Gutter

(d) Clutter
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(@) wire
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. Which government organization works for Audio-

Visual Publicity ?

(@) DIPR

(b) ABC

(c) Photo Division

(d) DAVP
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. The last stage of PLC is :

(@ Maturity

(b) Introduction

(c) Growth

(d) Decline
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4. Pop ups ads belong to which medium ?
(@ Newspaper
(b) OOH
(c) Website
(d) None of the above
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5. OOH stands for .......... .
(@ out of home
(b) out of Hindi

(c) old okay home
(d) old office home
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6. Brand is a special and reputed recognition :
(@) False
(b) True
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7. Which of the following is not an enle of the IMC ?
(@ Ensure that you have a brand book
(b) Share act work with other units

(c) Think about your product first and not about your
market

(d) Start with a zero budget
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8. During the post purchase phase, the maximum

effectiveness is that of :

(@) sales promotion

(b) personal selling

(c) advertising

(d) publicity
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‘Retention depends upon :
(@ Time gap
(b) Clarity of the message
(c) Values
(d) All of the above
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What influences the attitude ?

(@ Value symbols

(b) Events

(c) Appeals through communication
(d) All of the above
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