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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What are the various tools of corporate communication 

that are used for brand promotion ? Describe. 

dkWiksZjsV dE;qfuds’ku ds fofHkUu midj.k D;k gSa tks czk.M ds 

izlkj esa mi;qDr gksrs gSa \ O;k[;k dhft,A 

2. What is Organisational Communication ? List and give 

introduction of various media for internal and external 

communication. 

laLFkkxr lapkj D;k gS \ vkUrfjd ,oa ckgjh lapkj esa 

iz;qDr gksus okyh fofHkUu ehfM;k dh lwph cukb, vkSj mudk 

ifjp; nhft,A 

3. What is Image Repair Theory and how does it help in 

Corporate Reputation Management ? 

^best fjis;j F;ksjh* D;k gS vkSj ;g dkWiksZjsV Nfo izcU/ku esa 

fdl izdkj lgk;rk djrh gS \ 

4. What are the reposbiltities of corporate 

communicator ? 

dkWiksZjsV dE;qfudsVj dh D;k ftEesnkfj;k¡ gksrh gSa \ 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Why is there a need for corporate communication 

especially in present times ? 

dkWiksZjsV dE;qfuds’ku dh vko’;drk fo’ks”k rkSj ij vkt ds 

le; esa D;ksa gS \ 

2. Which Indian company in your view is doing excellent 

work in CSR and why ? Give arguments with facts. 

vkids fopkj ls dkSu lh Hkkjrh; dEiuh dkWiksZjsV lkekftd 

nkf;Ÿo esa lokZf/kd vPNk dke dj jgh gS vkSj D;ksa rF;ksa ds 

lkFk vius rdZ izLrqr dhft,A 

3. How and why Corporate Communication evolved from 

Public Relations ? Discuss. 

dkWiksZjsV dE;qfuds’ku ^tulEidZ* ls dSls vkSj D;ksa fodflr 

gqvk \ O;k[;k dhft,A 

4. What is Corporate Social Responsibility and how is it 

being carried out by corporate groups ? 

dkWiksZjsV lkekftd nkf;Ÿo D;k gS vkSj ;g fdl izdkj 

dkWiksZjsV lewgksa }kjk fuHkk;k tk jgk gS \ 

5. Wha is lobbying ? Explain with example in Indian 

context. 

ykWÇcx D;k gS \ Hkkjrh; ifjizs{; esa mnkgj.k }kjk O;k[;k 

dhft,A 
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6. List the internal and external public of any educational 

institution. 

fdlh f’k{k.k laLFkku ds vkUrfjd ,oa ckgjh ifCyd dh lwph 

cukb,A 

7. Do you think that free media coverage helps to build 

an organization‟s image ? Discuss.  

D;k vkidks ;g yxrk gS fd eq¶r ehfM;k dojst fdlh 

laLFkk dh Nfo cukus esa enn djrk gS \ ppkZ dhft,A 

8. What in your view are the futuristic trends in mass 

media and how can it support the corporate 

communicator practitioners ? 

vkids fopkj ls ehfM;k esa vR;k/kqfud izpyu D;k gSa vkSj ;s 

fdl izdkj dkWiksZjsV dE;qfudsVj dh lgk;rk dj ldrs gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Who has give „image repair theory‟ ? 

^best fjis;j F;ksjh* fdlus nh \ 

2. Name any one media for internal communication 

within a company ? 

fdlh dEiuh ds vUnj vkUrfjd lapkj ds fy, mi;ksx dh 

tkus okys ehfM;k dk  uke crkb,A 
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3. Who is Nira Radia ? 

uhjk jkfM;k dkSu gS \ 

4. Name any three tools for corporate communication. 

dkWiksZjsV dE;qfuds’ku ds fdUgha rhu midj.kksa ds uke 

nhft,A 

5. What is a House Journal ? 

^gkml tuZy* D;k gS \ 

6. Which are called trinity or troika in corporate 

communication ? 

dkWiksZjsV dE;qfuds’ku esa f=ewfrZ fdls dgk tkrk gS \ 

7. „Jaago Re‟ ad campaign is related to which corporate 

group ? 

^tkxks js* dSEisu fdl dkWiksZjsV lewg ls lEcfU/kr gS \ 

8. Who has given the persuasive aproaches of ethos, 

pathos and logos ? 

,Fkksl] iSFkksl vkSj yksxks dh vo/kkj.kk fdlus nh \ 

9. Which International bodies play an active role in 

promoting CSR ? 

dkSu&lh vUrjkZ”Vªh; laLFkk,¡ dkWiksZjsV lkekftd ftEesnkjh ds 

izpkj essa lfØ; Hkwfedk fuHkk jgh gSaa \ 

10. A set of characteristics unique to a brand is called 

......................... 

fdlh czk.M dh vf}rh; dh fo’ks”krkvksa dk lewg dgykrk gS 

-------------------------
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