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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AT T WA UF IR (80) 3fbi BT & SN o (03) WS
‘@, @ qa m H el 21 R @ g9
grel # fy My favgd e & oER &yl @
SR <1 B

Section-A / Gvs—h

(Long Answer Type Questions) / (€78 IT<1I T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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e @ ‘P W AR (04) <Y S WA il T
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1. What are the various tools of corporate communication

that are used for brand promotion ? Describe.

BIONC FRYMBIT b AN IUGRT R/ 8 Sl F10€ B
TR H SUged B & ¢ ARl HIfog |
2. What is Organisational Communication ? List and give

introduction of various media for internal and external
communication.

AT FIR R®T 8 ? aR® U4 a1 IR
ygad B arelt fafe Mg @ g 99T IR 3
e AU |

3. What is Image Repair Theory and how does it help in
Corporate Reputation Management ?

‘THoT RUIR ARy @7 B 3R I8 HrURe Bfd ya=+ ¥
fd PR FErIar el € 7

4. What are the reposbiltities of corporate
communicator ?

DlANe FRHCR & a1 RQIREl gl © ?
Section-B / Yvs—Yg

(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

(A-24)



[3] S-592

dic . @ue @ # e (08) @Y ST W fA T 2
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gl

1. Why is there a need for corporate communication

especially in present times ?

HIYRT FRYFDHIA I ATGLIhl faRY AR W A B
T H R/a g2

2. Which Indian company in your view is doing excellent
work in CSR and why ? Give arguments with facts.

IMUD faR F 9 A IRA™ FHT BN ATHIG
IR ¥ Faifd 0T $H B Y8l © AR 7 7l >
AT AT TP IR DI |

3. How and why Corporate Communication evolved from
Public Relations ? Discuss.

BIONT BRI TS’ H hH 3R Rl [T
3T ? R Do |

4. What is Corporate Social Responsibility and how is it
being carried out by corporate groups ?

PUNS TG SR &1 & 3R I8 g JaR
HIURT TE! gRT T o &1 § ?

5. Wha is lobbying ? Explain with example in Indian
context.

AT T g ? IRAY uRUeT H ISRV ERT AR
I |
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List the internal and external public of any educational
institution.

fepfY fR1eToT WA & =ANG Ud a1ey) ufectad a1 J!
ERiFd

Do you think that free media coverage helps to build
an organization’s image ? Discuss.

R AUH I NI © b qud AfeA davel
TRAT B BT 99 § ASS Beal & 2 Tdl DIl |

What in your view are the futuristic trends in mass
media and how can it support the corporate
communicator practitioners ?

e IR | A # smfe yae &1 § &k 3

[P JHR BIUNT HRIMDCY DI FEIAAT TR Tl @ 7
Section-C / YUus—TT

(Objective Type Questions) / (@IS T)

Note : Section ‘C’ contains ten (10) objective type

qre :

1.

questions of one (01) mark each. All the questions
of this Section are compulsory.

gus T H g9 (10) TS WA [ W 2| IS
T o forv ve (01) o FeiRd B 39 @ @
o g e €|

Who has give ‘image repair theory’ ?

A RUR ARy fdee & ?

Name any one media for internal communication
within a company ?

Rl BHT & 3TCR ARG IR & oIy STINT B
WM aTet Wifedr &1 A9 9Ty |
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3. Who is Nira Radia ?
RT e o 8 ?

4. Name any three tools for corporate communication.
BN HYMGIA & (bl dF Iudl &AM
SIfTY |

5.  What is a House Journal ?

‘T SMe’ R € ?

6. Which are called trinity or troika in corporate
communication ?

HIURT HRIM@IH # B foodt Fgr o § ?

7. ‘Jaago Re’ ad campaign is related to which corporate
group ?

SR X SR 5 DlUNe T8 o TR © 2

8. Who has given the persuasive aproaches of ethos,
pathos and logos ?

T, Ut @R A @1 sraeRon foem < ?

9. Which International bodies play an active role in
promoting CSR ?

DF- FRMET GV BURE ATHG THIRY &
TR # A qfier frr @ §

10. A set of characteristics unique to a brand is called
[l 9T0s @I SAfgeiy @1 [ARIyarell &7 g Healrdl &
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