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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Discuss the positive and negative points of any public 

relations campaign.  

fdlh tulEidZ vfHk;ku ds ldkjkRed ,oa udkjkRed 

fcUnqvksa dh ppkZ dhft,A 

2. Do you consider Mahatma Gandhi as a good PR 

Person ? Substantiate your answer with proper facts 

and arguments. 

D;k vki egkRek xk¡/kh dks ,d vPNk tulEidZdrkZ ekurs 

gSa \ vius dFku dks lgh rF;ksa ,oa rdks± ls lkfcr dhft,A 

3. What are the factors on which selection of media for a 

PR campaign depends ? Explain with an example. 

fdlh tulEidZ vfHk;ku ds fy, ehfM;k dk p;u fdu 

ckrksa ij fuHkZj djrk gS \ ,d mnkgj.k ds }kjk O;k[;k 

dhft,A 

4. What is the role of public relations in making a welfare 

programme successful ? Explain with an example. 

fdlh dY;k.kdkjh ;kstuk dks lQy cukus esa tulEidZ dh 

D;k Hkwfedk gS \ ,d mnkgj.k ds }kjk O;k[;k dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. How will you define „public‟ in public relations ? 

^tulEidZ* esa vki ^tu* dks dSls ifjHkkf‛kr djsaxs \ 

2. What are the differences between „Publicity‟ and 

„Promotion‟ ? 

^ifCyflVh* ,oa ^izek s’ku* esa D;k vUrj gS \ 

3. Which media would be best suitable for advertising a 

watch of international brand and why ? 

fdlh vUrjkZ‛Vªh; czk.M dh ?kM+h ds izpkj ds fy, dkSu&lh 

ehfM;k lokZf/kd mi;qDr gS vkSj D;ksa \ 

4. Public Relations is described as a planned activity. 

Why ? 

tulEidZ ,d lqfu;ksftr fØ;k gSA dSls \ 

5. What are similarities among Public Relations, 

Publicity and Advertising ? 

tulEidZ] izpkj ,oa foKkiu esa D;k lekurk,¡ gaS \ 
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6. What is a press release ? Define various types of press 

release. 

iszl foKfIr D;k gS \ izsl foKfIr ds fofHkUu izdkjksa dks 

ifjHkkf‛kr dhft,A 

7. Enumerate some benefits an organization may derive 

from its public relations activities. 

fdlh laLFkk dks tulEidZ fØ;kvksa ls D;k&D;k ykHk feyrk 

gS \ vafdr dhft,A 

8. What is lobbying ? Explain with a case study. 

yksÇcx D;k gS \ fdlh dsl LVMh ds }kjk O;k[;k dhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu‛B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu‛B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Public Relations uses ................... communication in 

dealing with public opinion. 

tulEidZ esa tuer cukus ds fy, 
----------------

 lapkj dk iz;ksx 

fd;k tkrk gSA 

2. What is a „brochure‟ ? 

^czks’kj* D;k gS \ 
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3. „Connecting People‟ is the famous tagline of which 

company ? 

^dusÇDVx ihiqy* fdl dEiuh dk izfl) VSxykbu gS \ 

4. What is a „media brief‟ ? 

^ehfM;k czhQ* D;k gS \ 

5. ..................... is the relationship between an 

organization and its publics. 
---------------------

 fdlh laLFkk ,oa mlds ykxksa ds chp fj’rk gSA 

6. List at least five internal publics of your university. 

vius fo’ofo|ky; ds fdUgha ik¡p vkUrfjd ifCyd dh lwph 

cukb,A 

7. „Just do it‟ is a catchline of which company ? 

^tLV Mw bV* fdl dEiuh dh dSpykbu gS \ 

8. The PRSI was set up in which year and in which state ? 

ih- vkj- ,l- vkbZ- fdl o‛kZ vkSj fdl jkT; esa LFkkfir 

fd;k x;k \ 

9. Public Relations activity seeks to influence 

..................... 

tulEidZ fØ;k,¡ 
--------------------------------

 dks izHkkfor djuk pkgrh gSaA 

10. What is a House Journal ? 

^gkml tuZy* D;k gS \ 
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