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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section-A / Gvs—h
(Long Answer Type Questions) / (€78 I<<II T9)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. What challenges might the Indian brands face in

establishing themselves against the foreign brands that
are already established internationally ?
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2. Can adverstising be regarded as part of long-term
investment in the creation and reputation-building of
a brand ? Explain your answer with appropriate
reasons.
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3. What are the components of Brand Building ? Write in
detail about each.
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4. What role does defining advertising goal play in the
marketing strategy ? Explain in detail.
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Section-B / Yrs—Yg
(Short Answer Type Questions) / (75 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre

questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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What is a Logo ? What are the desired qualities of a
logo ?
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What role does advertising play in Brand Building ?
gros fafesT # fagmos &1 @ e gl & ?

Write in breif about the objectives of marketing.
AT & T SqdvE B AR ¥ aaEe |

Why is Brand important or a customer ?
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What is the difference between Positive Brand Image
and Negative Brand Image ? Give approciate
examples.
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What are the various steps of Brand Building ?

g fafesT & A TwRoT aF W B 8 ?

What is Trademark ? Is it useful in Brand Building ?
Explain.

UG R/ BT € 7 /T IR §19s fafes T # wEm®d
BT 8 ? HHEEy |
Write a brief note on the concept of Branding.
T & Rigl W o e Aie feflay |
Section-C / GUvs—1T
(Objective Type Questions) / (A&ITS )

Note : Section ‘C’ contains ten (10) objective type

e

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Indicate whether the following are True or False :
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1.

Advertisements don’t play any role in Brand Building.
(True/False)

fagmae gms fifee # @18 e T2 A |
(W / 37c)

Background music is part of the Radio Copy.
(True/False)
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3. Coke and Pepsi are not brands. (True/False)
P 3R URT F1US T F | (A / 3T)
4. Brand Management and Brand Building are same
concepts. (True/False)
e e o Fve f[feeT M v 2 Rigra €|
GRVAHR)
5. Brand consciousness helps create Brand Equity.
(True/False)
qUe & Ui STeddl ¥ 9 gfdEc] @ god o
SEUGINERRIRS (T / )
6. The name of a company is called Logo.  (True/False)
f=l BFOl @1 M AN FEAl 81 (9 /3)
7. Brand Business grows with Brand Equity. (True/False)
qIUE SIIS) B WIA-FIY FU€ DT FIAT W g 2 |
(Fa / 3rca)
8. The Product Life Cycle has eight phases. (True/False)
Jredc sh WATSihd @ 316 b 8l & | (A /3R
9. The Copy Writer doesn’t perform Marketing jobs.
(True/False)
Il (SR HDBICT & B ol Ival| (A /3)
10. BBC is an renowned Adverstising Agency.(True/False)
R o faveard fasm qoRdT R | (5 / 3rc)
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