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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section—-A / Gls—d
(Long Answer Type Questions) / (€78 I<<II T9)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. What do you understand by Public Relations ?

Describe its utilities for any organization by various
definitions.
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2. “Public Relation is not a public service but a business.”
Comment.
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3. What are the tools of PR ? Which tools are best in the
profession of PR ?

TS B SUGRY /T 8 7 9N d Fadd B
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4. Discuss how the working of a government PR
department is different from the PR department of a
corporate. Give examples.
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Section-B / Yis—Yg

(Short Answer Type Questions) / (79 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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Briefly discuss the following :

fefoRae @1 wery d TSy

1.

PR campaign.
SIS ST |

Advertising agency.
EEIEERNERIT

Seedbed era of PR.
TS B Teds W |

Emerging trends in PR.

SRS B IR Ygh |

Purpose of internal house journal.

ARSI TR U3l &7 Se3Y |

Propaganda.
7 YR |

Crisis PR.
AhCHIT SIS |

Duties of PRO.
TS ARBRI & P |
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(Objective Type Questions) / (@IS J)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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What is the name of feedback column in the
magazine ?

U@l ¥ Biedd Blcfd HT A9 T el § 2

What is the final step in the vision of the PR Campaign
Plan ?

SIS SRR Ao @) foum # &ifqw R | g ?

Any two digital PR tools.
Brg 1 31 fSfored Ul 3R, W |

American President Thomas Jefferson first used
‘Public Relations’ in ............

IMRD AU AT BT F SIS IS Pl

The effort to impose information on the public by
spreading the information widely is called ......... :

AT DI AYDh wY H YAING B W AT W Ao
........................ %l
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6. e are published by the excitement of influencing
the consumer.
........................ e SR T & T 7 e
@1 A 2 |

7. When the question arise on the environmental
protection, then crisis is called ........... :
QTR R TR U g o R S Fhe
""" HEATT 2 |

8. Advertiser is paid media while public relations is
........... media.
foee g Ay & Safd s
Aifeam |

9. P.R.specialist is also known as an ........... shapes.
B, R, RS B TE & w7 8 & S S
gl

10. The first P of P’s of marketing stands for ........... .
famos & 4 & 7 ugen ot ®
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