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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What do you understand by Public Relations ? 

Describe its utilities for any organization by various 

definitions. 

tulEidZ ds vki D;k le>rs gSa \ fofHkUu ifjHkk”kkvksa ds 

vk/kkj ij fdlh laLFkku ds fy, bldh mi;ksfxrk dks Li”V 

dhft,A 

2. “Public Relation is not a public service but a business.” 

Comment. 

ßtulEidZ yksd lsok ugha O;olk; gSAÞ fVIi.kh dhft,A 

3. What are the tools of PR ? Which tools are best in the 

profession of PR ? 

tulEidZ ds midj.k D;k gSa \ tulEidZ O;olk; ds 

loksZŸke midj.k dkSu&ls gSa \ 

4. Discuss how the working of a government PR 

department is different from the PR department of a 

corporate. Give examples. 

ljdkjh tulEidZ foHkkx dh dk;Ziz.kkyh vkS|ksfxd 

tulEidZ foHkkx dh dk;Ziz.kkyh ls fdl izdkj fHkUu gS \ 

mnkgj.k lfgr ppkZ dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

Briefly discuss the following : 

fuEufyf[kr dks la{ksi esa le>kb;s %  

1. PR campaign. 

tulEidZ vfHk;kuA 

2. Advertising agency. 

foKkiu ,tsalhA 

3. Seedbed era of PR. 

tulEidZ dk lhMcsM ,sjkA 

4. Emerging trends in PR. 

tulEidZ dh mHkjrh izo`fŸkA 

5. Purpose of internal house journal. 

vkarfjd tulEidZ laLFkk if=dk dk mís’;A 

6. Propaganda. 

feF;k izpkjA 

7. Crisis PR. 

ladVdkyhu tulEidZA 

8. Duties of PRO. 

tulEidZ vf/kdkjh ds dŸkZO;A 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. What is the name of feedback column in the 

magazine ? 

if=dkvksa esa QhMcSd dkWye dk uke D;k gksrk gS \ 

2. What is the final step in the vision of the PR Campaign 

Plan ? 

tulEidZ vfHk;ku ;kstuk dh fn’kk esa vafre pj.k D;k gS \ 

3. Any two digital PR tools. 

dksbZ Hkh nks fMftVy ih- vkj- mijd.kA 

4. American President Thomas Jefferson first used 

„Public Relations‟ in ............ . 

vesfjdh jk”Vªifr FkkWel tsQjlu us ^tulEidZ* ‘kCn dk 

iz;ksx igyh ckj 
------------------------

 esa fd;kA 

5. The effort to impose information on the public by 

spreading the information widely is called ......... . 

lwpuk dks O;kid :i ls izpkfjr djus ls turk ij Fkksius 

dk iz;kl 
------------------------

 dgykrk gSA 
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6. ............ are published by the excitement of influencing 

the consumer. 

------------------------
 miHkksDrk dks izHkkfor djus ds mís’; ls izdkf’kr 

dh tkrh gSaA 

7. When the question arise on the environmental 

protection, then crisis is called ........... . 

i;kZoj.k lqj{kk ij iz’u fpUg yxus ij mRiUu ladV 
------------------

------
 dgykrk gSA 

8. Advertiser is paid media while public relations is 

........... media. 

foKkiu Hkqxrku ehfM;k gS tcfd tulEidZ 
------------------------

 

ehfM;k gSA 

9. P.R. specialist is also known as an ........... shapes. 

ih- vkj- fo’ks”kK dks ,d 
------------------------

 ds :i esa Hkh tkuk tkrk 

gSA 

10. The first P of P‟s of marketing stands for ........... . 

foi.ku esa 4 ih dk igyk ih gS 
------------------------
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