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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj n sus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What are the tools of PR ? Which tools are best in the 

profession of PR ? 

tulEidZ ds midj.k D;k gSa \ tulEidZ O;olk; ds 

loksZŸke midj.k dkSu&ls gSa \ 

2. What are different media for advertising ? How will 

you select a suitable media to advertise a consumer 

product ? 

foKkiu ds fofHkUu ek/;e D;k gSa \ fdlh miHkksDrk mRikn 

ds fy, vki foKkiu ek/;e dk p;u dSls djsaxs \ 

3. Discuss the role and importance of public relations in 

the economic recession situation. 

vkfFkZd eanh ds nkSj esa tulEidZ dh Hkwfedk vkSj egRo dk 

o.kZu dhft,A 

4. Write an article on socio-economic impact of 

advertising. 

foKkiu ds lkekftd&vkfFkZd izHkkoksa ij ys[k fyf[k,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Branding. 

czkafMaxA 

2. What are the essentials of good advertising copy ? 

vPNh foKkiu dkWih esa vfuok;Z D;k gS \ 

3. AIDA Formula. 

,Mk QkewZykA 

4. PIB. 

izsl lwpuk dk;kZy;A 

5. Evaluation of public opinion. 

tuer dk ewY;kaduA 

6. Explain different forms of writing for corporate 

publications. 

dkWiksZjsV izdk’kuksa ds fy, ys[ku ds fofHkUu :iksa dks 

le>kb;sA 

7. Elaborate the community relations. 

leqnkf;d lEcU/kksa dk o.kZu dhft,A 

8. Online PR. 

vkWuykbu tulEidZA 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Who is the called father of modern Public Relation ? 

vk/kqfud tulEidZ dk firkeg fdls dgrs gSa \ 

2. One type of community relations strategy is : 

(a) corporate aid 

(b) news leaks 

(c) embedding journalists 

(d) political announcements 

,d izdkj dh lkeqnkf;d lEcU/k j.kuhfr gS % 

¼v½ dkWiksZjsV lgk;rk 

¼c½ lekpkj yhd 

¼l½ i=dkjksa dks ,EcsM djuk 

¼n½ jktuhfrd ?kks”k.kk,¡ 

3. Which of the following qualifies as advertising, 

according to the definition given by the American 

Marketing Association ? 

(a) designers‟ name and logo on clothing 
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(b) product placement in movies and television 

(c) television commercials for products 

(d) All of the above 

vesfjdh ekdsZfVax ,lksfl,’ku }kjk nh x;h ifjHkk”kk ds 

vuqlkj] buesa ls dkSu&lk foKkiu ds :i esa ;ksX; gS \ 

¼v½ diM+ksa ij fMtkbujksa dk uke vkSj yksxks 

¼c½ fQYeksa vkSj Vsyhfotu esa mRikn IyslesaV 

¼l½ mRiknksa ds fy, Vsyhfotu O;olk; 

¼n½ mi;qZDr lHkh 

4. The primary activities of the Public Relations Officer 

are : 

(a) Advertising, consulting and fundraising 

(b) Writing, speaking and organizing 

(c) Research, consulting and communication 

(d) All of the above 

tulEidZ vf/kdkjh dh izkFkfed xfrfof/k;ksa esa ‘kkfey gS % 

¼v½ foKkiu] ijke’kZ vkSj /ku mxkgus okys 

¼c½ ys[ku] cksyus vkSj vk;kstu djuk 

¼l½ vuqla/kku] ijke’kZ vkSj lapkj 

¼n½ mi;qZDr lHkh 

5. Branding strategy is also called : 

(a) Branding rate 

(b) Brand earnings 

(c) Brand Responsiveness 

(d) Brand architecture 
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czkafMax j.kuhfr dks ;g Hkh dgrs gSa % 

¼v½ czkaM nj 

¼c½ czkaM dekbZ 

¼l½ czkaM tokcnsgh 

¼n½ czkaM okLrqdyk 

6. Making eye contact, listen attentively and presenting 

yourself with a professional image and attitude are all 

part of good customer service. 

(a) True 

(b) False 

us= lEidZ cukuk] /;ku ls lquuk vkSj viuh Nfo dks ,d 

is’ksoj joS;k izLrqr djuk vPNh xzkgd lsok dk fgLlk gSA 

¼v½ lgh 

¼c½ xyr 

7. To expand a discussion should open-ended questions 

be used ? 

(a) True 

(b) False 

foLrkj ls ppkZ djus ds fy, D;k [kqys iz’uksa dk mi;ksx 

fd;k tkuk pkfg, \ 

¼v½ lgh 

¼c½ xyr 

8. In public relations, internal publics are defined as those 

people within the client‟s target audience. 

(a) True 

(b) False 
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tulEidZ esa] vkarfjd turk ds :i esa mUgsa ifjHkkf”kr fd;k 

tkrk gS tks tulEidZ dehZ ds yf{kr lewg gksaA 

¼v½ lgh 

¼c½ xyr 

9. AIDA stands for awareness, .............. desire and 

action. 

AIDA esa tkx:drk] 
----------------------------

 ] bPNk vkSj fØ;k ds fy, 

tkuk tkrk gSA 

10. A product in the maturity stage will often require 

.......... advertising. 

(a) comparative 

(b) persuasive 

(c) informative 

(d) reminder 

ifjiDork pj.k esa mRikn dks vDlj 
----------------------------

 foKkiu dh 

vko’;drk gksrh gSA 

¼v½ rqyukRed 

¼c½ izsjd 

¼l½ tkudkjhiw.kZ 

¼n½ vuqLekjd 
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