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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section—-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. What are the tools of PR ? Which tools are best in the

profession of PR ?
TS 6 SUGRY 97§ 0 OaHd Aqdd &
AT SUGRYT B 8 7

2. What are different media for advertising ? How will
you select a suitable media to advertise a consumer
product ?
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3. Discuss the role and importance of public relations in
the economic recession situation.
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4. Write an article on socio-economic impact of
advertising.
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Section-B / YUs—{

(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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1. Branding.
ST |
2.  What are the essentials of good advertising copy ?
g fa=ue iUl # ARl q®m § ?
3. AIDA Formula.
TSl BT |
4. PIB.
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5. Evaluation of public opinion.
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6. Explain different forms of writing for corporate
publications.
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7. Elaborate the community relations.
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8. Online PR.
3T TelTg ST H |
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Section-C / GUvs—1T
(Objective Type Questions) / (@IS J)

Note : Section ‘C’ contains ten (10) objective type

1.

3.

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Who is the called father of modern Public Relation ?
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One type of community relations strategy is :
(@) corporate aid

(b) news leaks

(c) embedding journalists

(d) political announcements
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Which of the following qualifies as advertising,
according to the definition given by the American
Marketing Association ?

(@) designers’ name and logo on clothing

A-8



[5] S-18

(b) product placement in movies and television

(c) television commercials for products

(d) All of the above
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The primary activities of the Public Relations Officer
are :

(@) Advertising, consulting and fundraising

(b) Writing, speaking and organizing

(c) Research, consulting and communication

(d) All of the above
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Branding strategy is also called :
(a) Branding rate

(b) Brand earnings
(c) Brand Responsiveness
(d) Brand architecture
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Making eye contact, listen attentively and presenting
yourself with a professional image and attitude are all
part of good customer service.

(@ True

(b) False
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To expand a discussion should open-ended questions
be used ?

(@ True

(b) False
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In public relations, internal publics are defined as those
people within the client’s target audience.

(@ True

(b) False
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AIDA stands for awareness, .............. desire and
action.
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A product in the maturity stage will often require
.......... advertising.

(@) comparative
(b) persuasive
(c) informative

(d) reminder
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