ROlINO. o,

MS-510/MM-2206

Brand Management
(sTUs gae)

Master of Business Administration/P. G. Diploma
in Marketing Management
(MBA-16/MBA-13/MBA-12/
MBA-10/PGDMM-16/PGDMM-10/MBAH-11)
Fourth/Second Semester, Examination, 2017

Time : 3 Hours Max. Marks : 70

Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / GUls—d

(Long Answer Type Questions) / (€78 IR T2

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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Discuss the characteristics and functions of a brand.
S & IO Ud BT BT U BT |
Discuss the factors affecting brand potential.
gUg AMed Bl GUIAd PR dle] BRBI Bl o
G 3|QI
(@) Discuss the pyramidal model that indicates the
time effect of a brand.
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(b) “Brands are considered by marketers as Vehicles
of superior value delivery.” Discuss.
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What is Brand Equality ? How can a firm develop a
strong Brand Equality ?

1€ gfaacl F1 8 ? U A b YBR Y3 A1US
ST a1 Fahdhl © ?

Section-B / Yrs—Yg
(Short Answer Type Questions) / (75 STRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
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questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Briefly discuss any six of the following :
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1. Brand awareness.

198 ST |

2. Brand personality.
qIve Afddcd |

3. Brand positioning.
EIRSIRZIEEN
4. Advantages of Brand Extensions.
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5. Brand Licensing.
q108 S |

6. Brand slogans.
Vs YdN I |

7. Media decisions.
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8. Service Brand Strategy.
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Section—C / GUe—TT
(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type

qre

questions of one (01) mark each. All the questions
of this section are compulsory.
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Indicate whether the following statements are True or
False.
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Firms use a ‘Multiple-brand strategy’ to increase their
total sales in a market. (True/False)

B Gl [9shd gg & fory “fafdyr gTos ORI @l
TATT Bl B | (T / 1)
The terms ‘national’ and ‘private’ have been used to

describe producer and middlemen brand’s ownership,
respectively. (True/False)
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Restructuring is less risky because it involves
modifying brands and consumer attitude. (True/False)
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Some items are not branded because they cannot be
physically differentiated from other firm’s products.
(True/False)
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5. Brands reduces risks for buyers. (True/False)
9108 Bal & SIRGH B G Rl 8| (T /3)

6. The ‘Maharaja’ mascot was used by Air India.

(True/False)
GHAR Wil ARG $T TN QR gi0edT g1 fha
T o | GRVERRY)

7. ‘Sony Walkman’ is an example of endorsement.
(True/False)
QI ATBHT TG I SR & | (A /37)

8. A product like perfume gets credibility by associating

it with the country of origin. (True/False)
39 O S @ fIvaeEan, SdART < @ 9
e ¥ 9¢ ol B SRV
9. People do not buy products only for their functional
utility. (True/False)
AN IRT I Dael Sd! haTed STR & forg
& T @l 2 SRV
10. McDonald’s culture is to bring a smile on the face of
everyone by being childlike. (True/False)
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