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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / Gvs—h

(Long Answer Type Questions) / (€78 IT<1I T2

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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What do you mean by agricultural marketing ? State its

features. Discuss the present system of agricultural
marketing in India.
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What do you understand by marketing of agriculture
inputs ? Discuss in brief the marketing process of
fertilizers in India.
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What do you mean by rural market environment ?
Discuss its role in developing rural marketing strategy.
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Explain the role and functions of Co-operative
Institutions in Rural Marketing.
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(Short Answer Type Questions) / (75 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
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questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Explain the marketing process of consumer’s durable
goods.

SYHITT B IR/ fCHTe a¥qall @1 f[auur ufshar &
REEIA

Evaluate the working of the Co-operative Credit
Societies in India.
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What are the problems of Rural Marketing ?
ToT fague @ Feeg @ g ?

Examine the various issues in Marketing of Tractors.
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Suggest a suitable distribution channel decision for
agricultural products.
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How will you assess the demand in the rural area.
qHI 3l H AU AN B IFEM fhE UaR
SR ?
What are the main features of Indian rural consumers ?
TR IO ST B R R € 2
Write a short note on ‘rural market index’.
YT TSR GAbid’ R T Gl fewoht ferfy |
Section—C / GUs—TT
(Objective Type Questions) / (@S T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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State whether the following statement is True or False.
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Rural Marketing is a two-way marketing process.

Traor fque fg-writa foqom ufshar 2

There is no use of Publicity in Rural Marketing.

TER BT YT fuor # @ig T e 2 |

NABARD was setup in 1982.
AIETS @ RATIAT 1982 H g3 o |
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4. Primary Agricultural Co-operative Credit Societies
provides longterm loans.
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5. Agriculture fairs are organised by Agricultural
Universities.
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6. Rural consummers look for value than its price.
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7. Rural Market Index was developed by Hindustan
Thompson Associates Limited.
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8. National Co-operative Development Corporation was
established in 1973.
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9. Deposit Insurance and Credit Guarantee Corporation
provides credit to farmers.
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10. Plant protection is one of the important agricultural
inputs.
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