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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‘A’ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What do you mean by agricultural marketing ? State its 

features. Discuss the present system of agricultural 

marketing in India. 

d`f”k foi.ku ls vki D;k le>rs gSa \ bldh fo’ks”krkvksa dk 

mYys[k dhft,A Hkkjr esa d`f”k foi.ku dh orZeku O;oLFkk 

dh foospuk dhft,A 

2. What do you understand by marketing of agriculture 

inputs ? Discuss in brief the marketing process of 

fertilizers in India. 

d`f”k vkxrksa ds foi.ku ls D;k vk’k; gS \ Hkkjr esa [kkn ds 

foi.ku ds fy, viukbZ tkus okyh izfØ;k dk la{ksi esa o.kZu 

dhft,A 

3. What do you mean by rural market environment ? 

Discuss its role in developing rural marketing strategy. 

xzkeh.k cktkj i;kZoj.k ls vki D;k le>rs gS \ xzkeh.k 

foi.ku j.kuhfr ds fodkl esa bldh Hkwfedk dk o.kZu 

dhft,A 

4. Explain the role and functions of Co-operative 

Institutions in Rural Marketing. 

xzkeh.k foi.ku esa lgdkjh laLFkkvksa dh Hkwfedk ,oa dk;ks± dh 

foospuk dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‘B’ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

1. Explain the marketing process of consumer’s durable 

goods. 

miHkksDrk dh LFkk;h@fVdkÅ oLrqvksa dh foi.ku izfØ;k dks 

le>kb,A 

2. Evaluate the working of the Co-operative Credit 

Societies in India. 

Hkkjr esa lgdkjh lk[k lfefr;ksa dh dk;Ziz.kkyh dk ewY;kadu 

dhft,A 

3. What are the problems of Rural Marketing ? 

xzkeh.k foi.ku dh leL;k,¡ D;k gSa \ 

4. Examine the various issues in Marketing of Tractors. 

VSªDVj foi.ku ls lEcfU/kr fofo/k eqíksa dk ijh{k.k dhft,A 

5. Suggest a suitable distribution channel decision for 

agricultural products. 

d`f”k mRikn ds fy, mi;qDr forj.k Ük`a[kyk dk lq>ko 

nhft,A 
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6. How will you assess the demand in the rural area. 

xzkeh.k vapyksa esa vki ek¡x dk vuqeku fdl izdkj  

yxk;saxs \ 

7. What are the main features of Indian rural consumers ? 

Hkkjrh; xzkeh.k miHkksDrk dh D;k fo’ks”krk,¡ gSa \ 

8. Write a short note on ‘rural market index’. 

^xzkeh.k cktkj lwpdkad* ij ,d laf{kIr fVIi.kh fyf[k,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‘C’ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

State whether the following statement is True or False. 

crkb, fd fuEufyf[kr dFku lR; gaS vFkok vlR;A 

1. Rural Marketing is a two-way marketing process. 

xzkeh.k foi.ku f}&ekxhZ; foi.ku izfØ;k gSA 

2. There is no use of Publicity in Rural Marketing. 

izpkj dk xzkeh.k foi.ku esa dksbZ iz;ksx ugha gSA 

3. NABARD was setup in 1982. 

ukckMZ dh LFkkiuk 1982 esa gqbZ FkhA 
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4. Primary Agricultural Co-operative Credit Societies 

provides longterm loans. 

izkFkfed d`f”k lgdkjh lk[k lfefr;k¡ nh?kZdkyhu _.k 

miyC/k djkrk gSA 

5. Agriculture fairs are organised by Agricultural 

Universities. 

fdlku esyksa dk vk;kstu d`f”k fo’ofo|ky;ksa }kjk djk;k 

tkrk gSA 

6. Rural consummers look for value than its price. 

xzkeh.k miHkksDrk ewY; ls T;knk dher dks ns[krs gSaA 

7. Rural Market Index was developed by Hindustan 

Thompson Associates Limited. 

fgUnqLrku FkkWEilu ,lksfl;sV fyfeVsM }kjk xzkeh.k cktkj 

lwpdkad dks fodflr fd;k x;kA 

8. National Co-operative Development Corporation was 

established in 1973. 

jk”Vªh; lgdkjh fodkl fuxe dh LFkkiuk 1973 esa gqbZ FkhA 

9. Deposit Insurance and Credit Guarantee Corporation 

provides credit to farmers. 

tek [kkrksa ds ches rFkk lk[k dh xkjUVh ds fy, fuxe] 

d`”kdksa dks lk[k miyC/k djkrk gSA 

10. Plant protection is one of the important agricultural 

inputs. 

ikS/k lja{k.k ,d egRoiw.kZ d`f”k vkxr gSA 
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