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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / Gvls—d

(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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1. Explain the meaning of international marketing and

discuss the different international orientations.

RS fare & arf @ wwsmsv den fafae
RIS JAHEAIRN TR 9l HIfg |

2. Examine the influence of marketing environment on
international product strategies.

RN ST YOIl R fauoe vafRer & gwrg
&I TGl BITTT |

3. Describe various types of transit risks involved in
international trade.

RIS AR H wffeld IR SIRg @ fafas
YGRI BT U DI |

4. Explain the concept of international logistics and its
significance in international marketing.
NS e /U d @ J[GURVT e
IR AU § 596 Agcd ®I WE PIVY |

Section-B / Yis—Yg

(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Differentiate between export marketing and foreign
marketing.

gt fagos &R facsh fauve & orer W #Ifoiy |

What are the important problems in international
promotion ?

IR Oy Aicired @& Gaee o Aoyl aean
g ?

Define ‘dumping’ and describe the reasons for
dumping.

ST @ Rt BT &R ST & BRI @
Ui I |

What are the differences between GATT and WTO ?
e 3R fdeg AR |TeH & 919 3R T DI |

Write a note on the scope of international marketing
research.

IRIC AU S & fav-am W e femoll
Eliciy

Write a note on international strategic alliances.

IR VIS Touie W Uah femufl forRay |
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7. What are the important international branding
decisions ?

TR RIS FifST fofg @ € 2

8. Give a brief account of the important international
middlemen.

; Tf ﬁifﬁf'WQ‘cﬁ'ﬁ :
g GQI
Section-C / YUs—TT

(Objective Type Questions) / (@S T)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this section are compulsory.

dlc ;. @ue T H 9 (10) TRMS W Q@ W 2| IS
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Answer the following as ‘True/False’.

fy=foRad o1 SR O /3’ & WU ¥ I |

1. Culture is a set of learned behaviours that unites a

group of people. (True/False)
AHI, U FIERI DI TP UG & Wl alll & e
Bl THIC Bl 2| GRVACKR)

2. WTO came into existence on January, 01, 1995.
(True/False)
favq QIR AT STHaRY 01, 1995 BT AIRTT § AT
(Fa / 1)
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Ad-valorem duties are levied ‘on the basis of value’.
(True/False)
T Y Yo el & R W T A1l @ |
(T / 31)

Joint venture is equity participation of two or more
firms resulting into formation of a net entity.
(True/False)

qYad IeH, <1 AT & | 3fd Il /HAl Dbl A
TR & IRUTARG®Y Ud -8 SHS &1 TS 8l
g (A / 3rc)

Waterfall approach is the launch of a new product in
international markets in a phased manner. (True/False)

AT T (devbie gRedv) BT Aded aRUEG
WD ¥ IRET R § T T IAE P Jeifid
T R | (FT / 3ric)
Attachment of the customer to the brand is brand
loyalty. (True/False)
TS BT 18 G oY e, gis el |

(F / 3r)

Price of an international transaction between related
parties is known as transfer pricing. (True/False)

TR Ul @ A RIS o-adl @1
THIRY 90 & ®Y H A Sl 81 (9 / 309)

Import and export of goods and their marketing
through unauthorized channels is a grey marketing.
(True/False)
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A B AW AR A q1 S A BT SHRBd
e ¥ Uo7 e FEenar 81 (6 /39)

9. A letter of credit (LC) refers to the credit or goodwill
of a business. (True/False)

U6 g 73 {6l @raer @ 9 @ yefid dRar 2
(Fg / 31c)

10. There is a positive relationship between countries
economic  development level’s and  product
evaluations. (True/False)

T & A fde & R qA1 I AT
T U AGRIHAG T Bl ¢ | GRVERRY)
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