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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Explain the meaning of international marketing and 

discuss the different international orientations. 

vUrjkZ”Vªh; foi.ku ds vFkZ dks le>kb, rFkk fofHkUu 

vUrjkZ”Vªh; vfHkeq[krkvksa ij ppkZ dhft,A 

2. Examine the influence of marketing environment on 

international product strategies. 

vUrjkZ”Vªh; mRikn j.kuhfr;ksa ij foi.ku i;kZoj.k ds izHkko 

dh ppkZ dhft,A 

3. Describe various types of transit risks involved in 

international trade. 

vUrjkZ”Vªh; O;kikj esa lfEefyr ikjxeu tksf[ke ds fofHkUu 

izdkjksa dk o.kZu dhft,A 

4. Explain the concept of international logistics and its 

significance in international marketing. 

vUrjkZ”Vªh; jln@izpkyu rU= dh vo/kkj.kk rFkk 

vUrjkZ”Vªh; foi.ku esa blds egRo dks Li”V dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

1. Differentiate between export marketing and foreign 

marketing. 

fu;kZr foi.ku vkSj fons’kh foi.ku esa vUrj Li”V dhft,A 

2. What are the important problems in international 

promotion ? 

vUrjkZ”Vªh; foØ; izksRlkgu ds lao/kZu esa egRoiw.kZ leL;k,¡ 

D;k gSa \ 

3. Define „dumping‟ and describe the reasons for 

dumping. 

^MfEiax* dks ifjHkkf”kr dhft, vkSj MfEiax ds dkj.kksa dk 

o.kZu dhft,A 

4. What are the differences between GATT and WTO ? 

xSV vkSj fo’o O;kikj laxBu ds chp vUrj Li”V dhft,A 

5. Write a note on the scope of international marketing 

research. 

vUrjkZ”Vªh; foi.ku vuqla/kku ds fo”k;&{ks= ij ,d fVIi.kh 

fyf[k,A 

6. Write a note on international strategic alliances. 

vUrjkZ”Vªh; j.kuhfrd xBtksM+ ij ,d fVIi.kh fyf[k,A 
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7. What are the important international branding 

decisions ? 

egRoiw.kZ vUrjkZ”Vªh; czkafMax fu.kZ; D;k gSa \ 

8. Give a brief account of the important international 

middlemen. 

egRoiw.kZ vUrjkZ”Vªh; fcpkSfy;ksa dk ,d laf{kIr fooj.k 

nhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Answer the following as „True/False‟. 

fuEufyf[kr dk mŸkj ^lR;@vlR;* ds :i esa nhft,A 

1. Culture is a set of learned behaviours that unites a 

group of people. (True/False) 

laLd`fr] izK O;ogkjksa dh ,d izd`fr gS tks yksxksa ds lewg 

dks ,dtqV djrh gSA   ¼lR;@vlR;½ 

2. WTO came into existence on January, 01, 1995.  

     (True/False) 

fo’o O;kikj laxBu tuojh 01] 1995 dks vfLrRo esa vk;kA  

    ¼lR;@vlR;½ 
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3. Ad-valorem duties are levied „on the basis of value‟.  

     (True/False) 

;Fkk ewY; ‘kqYd ^ewY; ds vk/kkj ij yxk;k tkrk gS*A  

    ¼lR;@vlR;½ 

4. Joint venture is equity participation of two or more 

firms resulting into formation of a net entity.  

     (True/False) 

la;qDr m|e] nks rFkk nks ls vf/kd laxBuksa@Qeks± dh lkE; 

lgHkkfxrk ds ifj.kkeLo:i ,d ubZ bdkbZ dk xBu gksrk 

gSA    ¼lR;@vlR;½ 

5. Waterfall approach is the launch of a new product in 

international markets in a phased manner. (True/False) 

>juk n`f”Vks.k ¼okWVjQkWy n`f”Vdks.k½ dk eryc pj.kc) 

rjhds ls vUrjkZ”Vªh; cktkj esa ,d u;s mRikn dks iz{ksfir 

djuk gSA   ¼lR;@vlR;½ 

6. Attachment of the customer to the brand is brand 

loyalty.   (True/False) 

xzkgd dk czkaM ds fy, vuqyXud] czkaM fu”Bk gSA  

    ¼lR;@vlR;½  

7. Price of an international transaction between related 

parties is known as transfer pricing. (True/False) 

lEcfU/kr i{kksa ds chp vUrjkZ”Vªh; ysu&nsuksa dk ewY; 

gLrkraj.k ewY; ds :i esa tkuk tkrk gSA ¼lR;@vlR;½ 

8. Import and export of goods and their marketing 

through unauthorized channels is a grey marketing.  

     (True/False) 
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eky dk vk;kr vkSj fu;kZr rFkk mDr eky dk vuf/kd`r 

ek/;e ls foi.ku xzs foi.ku dgykrk gSA ¼lR;@vlR;½ 

9. A letter of credit (LC) refers to the credit or goodwill 

of a business. (True/False) 

,d lk[k i= fdlh O;olk; dh lk[k dks iznf’kZr djrk gSA 

    ¼lR;@vlR;½ 

10. There is a positive relationship between countries 

economic development level‟s and product 

evaluations.  (True/False) 

ns’kksa ds vkfFkZd fodkl ds Lrj rFkk mRikn ewY;kadu ds 

e/; ,d ldkjkRed lEcU/k gksrk gSA  ¼lR;@vlR;½ 
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