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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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What is Consumer Behaviour ? Describe in brief the

different factors affecting consumer behaviour.
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Explain in brief the main models of consumer buying
behaviour.
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Explain the steps involved in consumer buying
decision process. How the knowledge of this process is
useful to marketing organisations ?
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What is Market Segmentation ? How the bases of

segmenting the consumer market are different from
those of industrial markets ? Discuss.
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Note : Section ‘B’ contains eight (08) short answer type
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questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Individual buying behaviour and organisational buying

behaviour.
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Emotional vs. Rational motives.
WIAHS M fI9HYor IR |
Trait theory of personality.
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Functions of consumer attitude.
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Role of subcultural analysis in market segmentation.
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Types of problem solving behaviour in buying
decisions.
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7. Family life cycle concept.
URAR ST dsh Dbl AR |
8. Observational research and Survey research.
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Section—-C / Gue—T[
(Objective Type Questions) / (@& Je-)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Write True/False against the following :
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1. Product differentiation and market differentiation both
are the alternative strategies.
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2. Most consumers belong to a family group.
afirie SuHa TRAR E S B ¥

3. Indians buyers are of bargaining tendency.

AT Sl § [learll & @ Yghi 3 |

A-65



[5] MS-503/MM—2203

Consumer behaviour is a static activity.
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Howard Sheth model uses problem solving approach.
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Firm’s activities have no effect on consumer’s
purchases decision.
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Freud pointed out that human personality has two
parts.
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Choose the correct alternative.
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In Maslow’s basic needs hierarchy, ‘Esteem’ is at
level ...........

(@ One

(b) Two

(c) Four

(d) Five
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9. Which theory assumes that consumers are economic

men ?

(@) Economic theory

(b) Psychological theory

(c) Learning theory

(d)  None of these
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10. Market segmentation is in the interest of :
(@ Consumer
(b) Trader
() Manufacturer
(d) All of the above
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