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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Section-A / GUls—d

(Long Answer Type Questions) / (€78 IR T2

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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e @ ‘P W AR (04) <Y S WA il TR
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g

1. What is advertising ? Describe the major decisions that

marketing manager must take while developing an
advertising program.

fagmoe a1 & ? fosil o femoe drieH & fder |
fquor-yered gRT foRd S dalel g fofal &1 g
P |

2. Discuss the role of sales promotion in promotional
mix.

AR AT & fAhd Hagd @l qHdT B Soold
BINTY |

3. Discuss in detail the role of creativity in advertising.

fosms # ToHEd @ e W R | T
HIRTY |

4. Evaluate the role of Print Media in changing business
scenario.

Iqerd @mRG gRgw # fie difsar @ e @
i DI |

Section-B / YVs—Yg
(Short Answer Type Questions) / (g ITRIF U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Briefly discuss any six of the following :

fforRad # 9 foel & W e § gaf #Ifog

1.
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Sales promotion strategies.

fasrg Fae IO |

Role of Advertising Standard Council of India (ASCI).
RAR fI9o| AMe Uk (T TE. WL efg) @l
AT |

Impact of Advertising on Society.

fISToT &1 e R Yo |

Impact of cultural factors on consumer buying
behaviour.

qiepfcid BRI B SYAIA HY ATER TR I |

Factors affecting budget of advertising.

AU 99 BT YIIfIT PR dTel PR |

Role and functions of Public Relations.
SAYD DI AT T4 B |
Digital marketing.

feforeet fauum |

Components of communication process.

TR YfhdT & 3T |
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Section—C / GUe—TT
(Objective Type Questions) / (A&ITS T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.

gue T H T4 (10) TS WA I W | IS
7 ® forw Ua (01) o iR 1 39 wWve @
o g e €|

Indicate whether the following statements are True or False.

3T PR 6 FfoRad o a9 € a1 e |

1. Informative advertising is wused heavily while
introducing. (True/False)
e fasTE @f TU SR Bl OU XA H RS
SN § ST el R | (FT / 3ric)

2. Advertising budget is set on the basis of advertising
objectives. (True/False)
g 9oie, fagd & SEEl & R W MuiRd
B 2| SRV

3. Emotional appeal relates to psychological need of a
person. (True/False)
WETAS AUl BT R A Bl HAIdSD
MALIHAT 3 BT B | (T / 3rc)

4. Media is message deliverly system in Advertising.
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(True/False)
Aifsan g o e faaver yomelt 81 (91 / o)
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5. Central theme of media planning is message
dissemination. (True/False)

Hfear R o1 a1 9T 929 &7 TaR-T49R 2 |
(I / 3rc)

6. Deception is giving false message to consumers.
(True/False)

HUC BT AT STAIG BT ToAd T <l & |
(W / 31c)
7. Merchandise allowance is a trade promotion technique.

(True/False)
el / ST T, AR Gae &1 T dbla 2 |

(W / 1)

8. Pupillometrics is used to measure psychological
reaction of advertisement. (True/False)

ycamigad fagmus @ e giafear Ao &
fore wamT @) Sl 2| (A / )

9. Most international advertises think globally and act
locally. (True/False)

ARG JRIET fagmumerar fivg ¥R W 99 2
q W TR W B R 8 | (T / 3rc)

10. Sales promotions are short-term incentives to promote
sales. (True/False)

foma daga, g o & vy & derar < @
e v € | (5 / 3r7c)
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