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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gS aA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is advertising ? Describe the major decisions that 

marketing manager must take while developing an 

advertising program. 

foKkiu D;k gS \ fdlh Hkh foKkiu dk;ZØe ds fodkl esa 

foi.ku&izca/kd }kjk fy;s tkus okys eq[; fu.kZ;ksa dk o.kZu 

dhft,A 

2. Discuss the role of sales promotion in promotional 

mix. 

izpkj feJ.k ds foØ; lao/kZu dh Hkwfedk dk mYys[k 

dhft,A 

3. Discuss in detail the role of creativity in advertising. 

foKkiu esa jpukRedrk dh Hkwfedk ij foLrkj ls ppkZ 

dhft,A 

4. Evaluate the role of Print Media in changing business 

scenario. 

cnyrs O;kikfjd ifjn`’; esa fi z aV ehfM;k dh Hkwfedk dk 

ewY;kadu dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s g aSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

Briefly discuss any six of the following : 

fuEufyf[kr esa ls fdUgha N% ij la{ksi esa ppkZ dhft, %  

1. Sales promotion strategies. 

foØ; lao/kZu j.kuhfrA 

2. Role of Advertising Standard Council of India (ASCI). 

Hkkjrh; foKkiu ekud ifj”kn ¼,- ,l- lh- vkbZ-½ dh 

HkwfedkA 

3. Impact of Advertising on Society. 

foKkiu dk lekt ij izHkkoA 

4. Impact of cultural factors on consumer buying 

behaviour. 

lkaLd`frd dkjdksa dk miHkksDrk Ø; O;ogkj ij izHkkoA 

5. Factors affecting budget of advertising. 

foKkiu ctV dks izHkkfor djus okys dkjdA 

6. Role and functions of Public Relations. 

tulaidZ dh Hkwfedk ,oa dk;ZA 

7. Digital marketing. 

fMftVy foi.kuA 

8. Components of communication process. 

lapkj izfØ;k ds vo;oA 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gS aA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gS aA 

Indicate whether the following statements are True or False. 

bafxr dhft, fd fuEufyf[kr dFku lR; gSa ;k vlR;A 

1. Informative advertising is used heavily while 

introducing.  (True/False) 

f’k{kkizn foKkiu dks u;s mRikn dks is’k djus esa vf/kd 

mi;ksx esa yk;k tkrk gSA   ¼lR;@vlR;½ 

2. Advertising budget is set on the basis of advertising 

objectives.  (True/False) 

foKkiu ctV] foKkiu ds mís’;ksas ds vk/kkj ij fu/kkZfjr 

gksrk gSA   ¼lR;@vlR;½ 

3. Emotional appeal relates to psychological need of a 

person.   (True/False) 

HkkoukRed vihy dk lEcU/k euq”; dh euksoSKkfud 

vko’;drk ls gksrk gSA   ¼lR;@vlR;½ 

4. Media is message deliverly system in Advertising. 

(True/False) 

ehfM;k foKkiu dh lans’k forj.k iz.kkyh gSA ¼lR;@vlR;½ 
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5. Central theme of media planning is message 

dissemination. (True/False) 

ehfM;k fu;kstu dk dsUnzh; fo”k; lans’k dk izpkj&izlkj gSA 

    ¼lR;@vlR;½ 

6. Deception is giving false message to consumers. 

(True/False) 

diV dk vk’k; miHkksDrk dks xyr lans’k nsuk gSA 

    ¼lR;@vlR;½ 

7. Merchandise allowance is a trade promotion technique. 

(True/False) 

eky@mRikn HkŸkk] O;kikj lao/kZu dh ,d rduhd gSA 

    ¼lR;@vlR;½ 

8. Pupillometrics is used to measure psychological 

reaction of advertisement. (True/False) 

iqfiYyksesfVªDl foKkiu dh euksoSKkfud izfrfØ;k ekius ds 

fy, iz;ksx dh tkrh gSA   ¼lR;@vlR;½ 

9. Most international advertises think globally and act 

locally.   (True/False) 

vf/kdka’k vUrjkZ”Vªh; foKkiunkrk fo’o Lrj ij lksprs gSa 

rFkk LFkkuh; Lrj ij dke djrs gSaA  ¼lR;@vlR;½ 

10. Sales promotions are short-term incentives to promote 

sales.    (True/False) 

foØ; lao)Zu] y?kq vof/k ds foØ; dks c<+kok nsus dks 

izksRlkfgr djrk gSA   ¼lR;@vlR;½ 
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