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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA  

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is Ethics ? Explain the ethics involved in 

marketing research.  

uhfr D;k gS \ foi.ku ‘kks/k esa lafyIr uhfr;ksa dk fooj.k 

nhft;sA  

2. What do you understand by Research Design ? Explain 

exploratory research design and its applications.  

‘kks/k izk:i ls vki D;k le>rs gSa \ vUos”k.kkRed ‘kks/k 

izk:i dk fooj.k nhft;s rFkk mlds mi;ksx crkb;sA  

3. Discuss various scales used in the measurement of 

attitude with their advantages and disadvantages in 

detail.  

izo`fŸk ekiu esa iz;qDr fofHkUu ekidksa dk o.kZu dhft;s rFkk 

mudh Js”Brk;sa ,oa dfe;k¡ foLrkj ls crkb;sA  

4. What is meant by informational and technological 

environment ? How do the variables comprising the 

informational and technological environment influence 

international marketing research ?  

lwpukRed ,oa rduhdh okrkoj.k ls D;k vfHkizk; gS \ 

lwpukRed ,oa rduhdh okrkoj.k ds pj vUrjkZ”Vªh; foi.ku 

‘kks/k esa fdl izdkj izHkko’kkyh gSa \  

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is multivariate analysis of variance ? When is it 

appropriate ? 

izlj.k dk cgqfHkUUk:ih fo’ys”k.k D;k gS \ ;g dc mi;qDr 

gksrk gS \ 

2. What is multiple regression ? How is it different from 

bivariate regression ?  

cgq izfrxeu D;k gS \ ;g f}pj izfrxeu ls fdl izdkj 

fHkUu gS \ 

3. Describe a commonly used format for writing 

marketing research report.  

lkekU;r% mi;ksx gksus okys foi.ku vUos”k.k izfrosnu ds 

izk:i dk o.kZu dhft;sA  

4. Design a complete questionnaire to measure consumer 

satisfaction with a commercial bank.  

O;kolkf;d cSad ds xzkgd dh larqf”V dks ekius ds fy;s 

iz’ukoyh dk fuekZ.k dhft;sA  

5. What is hypothesis testing ? Explain the types of errors 

in hypothesis testing.  

ifjdYiuk ijh{k.k D;k gS \ ifjdYiuk ijh{k.k =qfV;ksa ds 

izdkj dh O;k[;k dhft;sA  
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6. What is Census ? Is a sample ever preferred to a 

census, if yes then why ?   

tux.kuk D;k gS \ D;k izfrn’kZ dks tux.kuk ls dHkh 

ojh;rk nh tk ldrh gS] ;fn gk¡ rks D;ksa \ 

7. In determining sample size, what factors must be 

considered by a marketing researcher ? 

foi.ku ‘kks/kdrkZ }kjk izfrn’kZ vkdkj fu/kkZj.k ds fy;s dkSu& 

ls dkjdksa dks /;ku esa j[kuk pkfg;s \ 

8. What is Measurement ? What are the scales of 

measurement and what information do they provide ?  

ekiu D;k gS \ ekiu ds dkSuls iSekus gSa rFkk og D;k lwpuk 

iznku djrs gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Write True/False against the following. 

fuEufyf[kr ds lkeus lR;@vlR; fyf[k;sA 

1. Rank-order scaling technique requires, respondent to 

rank a set of objects according to some given criteria.  
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Js.kh&Øe iSekus rduhd ds vUrxZr mŸkjnkrkvksa dks fofHkUu 

fo”k;ksa ds lewg dks fn;s x;s ekun.Mksa ds vuqlkj Js.khc) 

djuk gksrk gSA  

2. Optical scanning is the new method of data entry.  

vkWfIVdy LdSfuax vk¡dM+ksa dh izfof”V dh ubZ fof/k gSA  

3. A population is any complete group that shares some 

common set of characteristics.   

leku izdkj ds xq.kksa dks fy;s gqvk lEiw.kZ lewg tula[;k 

dgykrk gSA 

4. Closed-ended questions which allows only two 

possible answers are called dichotomous questions.  

lhfer mŸkjksa okyh ¼Dykst&,UMsM½ iz’ukoyh tks dsoy nks 

mŸkjksa dh gh vuqefr iznku djrh gS] MkbdksVksel iz’ukoyh 

dgykrh gSA  

5. Reliability means the consistency or repeatability of 

the measures.  

fo’oluh;rk dk vFkZ ekiu dh fLFkjrk vFkok iqujkòfŸk gksrk 

gSA  

6. Ethical dilemma refers to a situation in which one 

chooses from alternative course of actions, each with 

different ethical implications.  

uSfrd nqfo/kk og fLFkfr gS tc dksbZ oSdfYid dk;Zokfg;ksa esa 

ls p;u djrk gS ftlesa izR;sd ds fHkUUk uSfrd vk’k; gksrs 

gSaA  
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7. Exit polls in elections are example of sampling 

techniques of research.  

pquko dk fuxZe erkuqeku ¼,fXtV iksy½ izfrn’kZ ‘kks/k fof/k 

dk ,d mnkgj.k gSA  

8. The value of correlation coefficient (r) lies between –1 

and +1.  

lg&lEcU/k xq.kkad dk eku &1 rFkk $1 ds e/; gksrk gSA  

9. The sum of deviation taken from actual mean is zero.  

okLrfod ek/; ls fy;s x;s fopyuksa dk ;ksx ‘kwU; gksrk gSA  

10. Choosing the nth from the population is an example of 

systematic sampling.  

tual[;k eas ls nosa rRo dk p;u O;ofLFkr izfrn’kZ dk 

mnkgj.k gSA  
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