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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gS aA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Discuss the various concepts of Marketing. Explain 

how marketing applies to business and non-business 

situations. 

foi.ku dh fofHké vo/kkj.kkvksa dks le>kb,A foi.ku dSls 

O;kolkf;d rFkk xSj&O;kolkf;d fLFkfr;ksa ij iz;qDr gksrk  

gS \ 

2. How do external factors such as suppliers and 

intermediaries specific to a given firm affect that firm‘s 

marketing ? 

fofHké cká dkjd tSls foi.ku e/;LFk] iznk;d vkfn tks 

fd O;kikfjd laxBu ls fof’k”V :i ls lEcfU/kr gS a] dSls 

ml laxBu ds foi.ku dks izHkkfor djrs gSa \ 

3. ―Success or failure of a business depends upon its 

product pricing policy.‖ Discuss this statement and 

explain the factors that are considered while 

developing  product pricing policy. 

ßO;olk; dh lQyrk rFkk vlQyrk mlds mRikn dh 

ewY;&uhfr ij fuHkZj djrh gSAÞ bl dFku dh O;k[;k 

dhft, rFkk mu ?kVdksas dk o.kZu dhft, ftu ij mRikn 

ewY; uhfr dk fuekZ.k djrs gq, fopkj fd;k tkrk gSA 
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4. What do you mean by Marketing Communication ? 

Enumerate the tools and techniques of marketing 

communication. 

foi.ku lEizs”k.k ls vkidk D;k vk’k; gS \ foi.ku lEizs”k.k 

ds midj.kksa rFkk rduhdksa dk o.kZu dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s g aSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

1. What is Vertical Marketing System ? 

mnxz foi.ku iz.kkyh D;k gksrh gS \ 

2. Write in brief note on target market strategies. 

laf{kIr esa yf{kr cktkj j.kuhfr;ksa dk o.kZu dhft,A 

3. List the stages of the buying decision process. 

Ø; foi.ku izfØ;k dks Øeokj fyf[k,A 

4. What are convenience goods ? 

lehi lqxE; oLrq,¡ D;k gSa \ 

5. What is skimming pricing strategy ? 

eykbZ mrkjus okyh ¼fLdfuax½ ewY; fu/kkZj.k j.kuhfr D;k 

gksrh gS \ 
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6. Briefly discuss the significance of sales promotion. 

laf{kIr esa foØ; izpkj dh egŸkk dk o.kZu dhft,A 

7. Distinguish between core product and supplementary 

service elements. 

varHkkZx mRikn ,oa vuqiwjd lsok rRoksa esa vUrj Li”V 

dhft,A 

8. Write a brief note on geocentric orientation. 

fo’odsfUnzr vfHkeq[krk ij laf{kIr fVIi.kh fyf[k,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gS aA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gS aA 

Indicate whether the following are True or False. 

bafxr dhft, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. Macro environment includes demographics, economic 

conditions culture and laws. (True/False) 

tulkaf[;dh; fLFkfr;k¡] vkfFkZd fLFkfr;k¡ laLd`fr ,oa fof/k 

o`g~r okrkoj.k essa lfEefyr gksrss gSaA  ¼lR;@vlR;½ 

2. Accurately forecasting demand for a product is crucial 

for successful marketing planning. (True/False) 
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lVhd@mfpr izdkj ls mRikn dh ek¡x dk iwokZuqeku 

foi.ku fu;kstu ds fy, vR;Ur egRoiw.kZ gSA ¼lR;@vlR;½ 

3. Marketing potential is the total sales volume that all 

organizations selling a product during a stated time 

period in a specific market could expect to achieve. 

(True/False) 

cktkj dk lkeF;Z] cktkj esa mifLFkr leLr O;kikfjd 

laxBuksa }kjk ,d mRikn dks] ,d le;&lhek ds vUrxZr 

,d fof’k”V cktkj esa fd;s x;s foØ; dh dqy ek=k gSA 

    ¼lR;@vlR;½ 

4. Psychological segmentation involves attributes such as 

personality and life styles. (True/False) 

O;fDrRo ,oa thou ‘kSyh tSls lgt xq.k euksoSKkfud 

foHkfDrdj.k esa fufgr gSaA   ¼lR;@vlR;½ 

5. A multiple segment strategy normally results in greater 

sales volume than a single segment strategy. 

(True/False) 

lkekU;r% ,dy [k.M j.kuhfr dh vis{kk fofo/k [k.M 

j.kuhfr esa foØ; dh ek=k vf/kd gksrh gSA ¼lR;@vlR;½  

6. Impulse buying is a form of low involvement of 

decision maker. (True/False) 

vkosxh Ø; esa fu.kkZ;d dh lgHkkfxrk U;wure gksrh gSA 

    ¼lR;@vlR;½ 
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7. Question marks are low growth and high share 

business or products in BCG Matrix (Boston 

Consulting Group Matrix). (True/False) 

cksLVu lykgdkj lewg vkO;wg eas de o`f) rFkk mPp va’k 

okys O;olk; ;k mRikn gksrs gSaA  ¼lR;@vlR;½ 

8. Woodland is an example of Hypermarket. (True/False) 

oqMyS.M gk;ijekdsZV dk ,d mnkgj.k gSA ¼lR;@vlR;½ 

9. The set of all products offered for sale by a company is 

called a product mix. (True/False) 

mRikn feJ] mRikndksa dk og lewg gS tks ,d dEiuh foØ; 

gsrq miyC/k djkrh gSA   ¼lR;@vlR;½ 

10. Pricing above competition works only when the 

product is distinctive or when the seller has acquired 

prestige in its field. (True/False) 

izfrLi/kkZ ls vf/kd ewY; fu/kkZj.k rFkk lQy fl) gksrk gS 

tc mRikn fof’k”V gks vFkok foØsrk dks vius {ks= esa [;kfr 

izkIr gksA   ¼lR;@vlR;½ 
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