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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.

A-58 P.T.O.



Are

1.

A-58

[2] MS-107/CP-1009

. @Grs ‘P H IR (04) <Y SN ¥ A T E
TRAG Y @ foy wme (15) @ fuiRa g
RrenRil &1 $H F ®ad &1 (02) Tl & ST o
gl

Discuss the various concepts of Marketing. Explain

how marketing applies to business and non-business
situations.
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How do external factors such as suppliers and
intermediaries specific to a given firm affect that firm’s
marketing ?
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“Success or failure of a business depends upon its
product pricing policy.” Discuss this statement and
explain the factors that are considered while
developing product pricing policy.

“GA B ABeld] A IHAT SHD UG Bl
T W R AR 517 5 BAT D AR
PINTY TAT I TSHl B G DIy 1 TR IAG
T M &1 Wi dvd g0 =R feam S 2 |




4.

[3] MS-107/CP-1009

What do you mean by Marketing Communication ?
Enumerate the tools and techniques of marketing
communication.
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Note : Section ‘B’ contains eight (08) short answer type
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questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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What is Vertical Marketing System ?
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Write in brief note on target market strategies.
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List the stages of the buying decision process.
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What are convenience goods ?
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What is skimming pricing strategy ?
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Briefly discuss the significance of sales promotion.
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Distinguish between core product and supplementary
service elements.
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Write a brief note on geocentric orientation.
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Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Indicate whether the following are True or False.
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1. Macro environment includes demographics, economic
conditions culture and laws. (True/False)
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Accurately forecasting demand for a product is crucial
for successful marketing planning. (True/False)
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Marketing potential is the total sales volume that all
organizations selling a product during a stated time
period in a specific market could expect to achieve.

(True/False)
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Psychological segmentation involves attributes such as
personality and life styles. (True/False)
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A multiple segment strategy normally results in greater
sales volume than a single segment strategy.
(True/False)
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Impulse buying is a form of low involvement of
decision maker. (True/False)
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7. Question marks are low growth and high share
business or products in BCG Matrix (Boston
Consulting Group Matrix). (True/False)
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8. Woodland is an example of Hypermarket. (True/False)
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9. The set of all products offered for sale by a company is
called a product mix. (True/False)
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10. Pricing above competition works only when the
product is distinctive or when the seller has acquired
prestige in its field. (True/False)
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