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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.

A AT U UF TR (70) 3dT BT € S A (03) WS
‘@, W qAr v H fanioig g1 Remfiat o1 5=
grel # fQy v favga e & ogeR &yl @
S < B

Section-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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1. Define Advertising. Describe its various objectives and

elements.
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2. Describe the various types of advertising with
examples.
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3. Discuss characteristics and functions of a Public
Relations Officer.
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4. Describe the various tools of PR with their use.
DI |

Section-B / YVs—g
(Short Answer Type Questions) / (g STRIF U%H)

Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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1. Who is POP ?

POP T B ?

2.  What is Propaganda ?
IRp o
3. Discuss the role of creativity in advertising.
forsTos & gorerdmar & @& e g ?
4. What is House Journal ?
T8 Ut @ g ?

5. What is Press release ?

U Refro @7 8 ?

6. What are Display Advertisements ?
fewel fagmos @ g ?
7. Write functions of DAVP.
DAVP & T T & ?
8. Discuss the role of creative department in ad agency.
IO ol H Gorired AT @7 a1 & © ?
Section-C / YUvs—1T
(Objective Type Questions) / (@IS T)
Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Choose the correct alternative :
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1. PR department’s work is :
(@ Image building
(b) Ad making
(c) Sales promotion
(d) Management
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2. Press Conference is :
(@ Atool of PR
(b) A tool of advertising
(c) A tool of reporting
(d) A tool of government
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Advertising is necessary for :

(a) Sales promotion
(b) Information

(c) Marketing

(d) All of the above
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ASCl isrelated to :
(@) Public relations
(b) Advertising

(c) Media

(d) Sales promotion
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Catchline is related to :
(@ Anad

(b) An information
(c) News

(d) Press release
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Write True/False against the following :
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6. Poster is a tool of Public Relations.
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7. DAVP is a government organization.
DAVP TR&RI e & |

8. Advertisements affect negatively to society.
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9. A PRO should know many language.
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10. AAAI is related to Public Relations Sector.
AAAI STETS | G 2|
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