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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Define Advertising. Describe its various objectives and 

elements. 

foKkiu dks ifjHkkf‛kr dhft,A blds fofHkUu mn~ns’; o rRo 

crkb,A 

2. Describe the various types of advertising with 

examples. 

fofHkUu izdkj ds foKkiuksa dh mnkgj.k lfgr O;k[;k 

dhft,A 

3. Discuss characteristics and functions of a Public 

Relations Officer. 

fdlh tulaidZ vf/kdkjh ds xq.kksa ,oa dk;ks± dh ppkZ 

dhft,A 

4. Describe the various tools of PR with their use. 

tulaidZ ds fofHkUu lk/kuksa dh mnkgj.kksa lfgr O;k[;k 

dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

1. Who is POP ? 

POP D;k gS \ 

2. What is Propaganda ? 

izksisxs.Mk D;k gS \ 

3. Discuss the role of creativity in advertising. 

foKkiu esa l̀tukRedrk dh D;k Hkwfedk gS \ 

4. What is House Journal ? 

x`g if=dk D;k gSa \ 

5. What is Press release ? 

izsl fjyht D;k gS \ 

6. What are Display Advertisements ? 

fMLiys foKkiu D;k gSa \ 

7. Write functions of DAVP. 

DAVP ds D;k dk;Z gSa \ 

8. Discuss the role of creative department in ad agency. 

foKkiu ,stsalh esa l`tukRed foHkkx dk D;k dke gS \  

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu‛B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 
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uksV % [k.M ^x* esa nl ¼10½ oLrqfu‛B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Choose the correct alternative : 

lgh fodYi pqfu, % 

1. PR department‘s work is : 

(a) Image building 

(b) Ad making 

(c) Sales promotion 

(d) Management 

ih- vkj- foHkkx dk dk;Z gS % 

¼v½ Nfo fuekZ.k 

¼c½ foKkiu cukuk 

¼l½ fcØh izo/kZu 

¼n½ izcU/ku 

2. Press Conference is : 

(a) A tool of PR 

(b) A tool of advertising 

(c) A tool of reporting 

(d) A tool of government 

izsl dkWUÝsal gS % 

¼v½ ih- vkj- dk ,d lk/ku 

¼c½ foKkiu dk ,d gfFk;kj 

¼l½ fjiksfV±x dk ,d lk/ku 

¼n½ ljdkj dk lk/ku 
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3. Advertising is necessary for : 

(a) Sales promotion 

(b) Information 

(c) Marketing 

(d) All of the above 

foKkiu vko’;d gS % 

¼v½ fcØh izo/kZu 

¼c½ lwpuk 

¼l½ foi.ku 

¼n½ mi;qZDr lHkh 

4. ASCI is related to : 

(a) Public relations 

(b) Advertising 

(c) Media 

(d) Sales promotion 

ASCI lacaf/kr gS % 

¼v½ tulaidZ ls 

¼c½ foKkiu ls 

¼l½ ehfM;k ls 

¼n½ fcØh izo/kZu ls 

5. Catchline is related to : 

(a) An ad 

(b) An information 

(c) News 

(d) Press release 
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dSpykbu lEcfU/kr gS % 

¼v½ foKkiu ls 

¼c½ lwpuk ls 

¼l½ [kcj ls 

¼n½ izsl foKfIr ls 

Write True/False against the following : 

fuEufyf[kr ds lkeus lR;@vlR; fyf[k, % 

6. Poster is a tool of Public Relations. 

iksLVj tulaidZ dk ,d lk/ku gSA 

7. DAVP is a government organization. 

DAVP ljdkjh laxBu gSA 

8. Advertisements affect negatively to society. 

foKkiu lekt ij cqjk izHkko Mkyrs gSaA 

9. A PRO should know many language. 

,d tulaidZ vf/kdkjh dks cgqr Hkk‛kkvksa dk Kku gksuk 

pkfg,A 

10. AAAI is related to Public Relations Sector. 

AAAI tulaidZ ls lEcfU/kr gSA 
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