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Note : This paper is of seventy (70) marks containing
three (03) sections A, B and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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1. Define Communication. What are its main elements ?
State the essentials of a good communication.
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2. Discuss the art and technique of Interview. Give the
process of Interview.
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3. What is Public Relation ? State its objectives and tools.
Describe its relationship with journalism.
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4. Define advertising. Why is it used ? Discuss the role of
advertising as a medium of Marketing Communication.
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Note : Section ‘B’ contains eight (08) short answer type
questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Discuss the classification of Business Communication.
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Mention the role of Audio-visuals in rural advertising.
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Describe the role of gesture in communication.
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Distinguish between oral and written communication.
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What are the main characteristics of a circular letter ?
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Give merits and demerits of News Paper Advertising.
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What are the main barriers of communication ?
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Explain main tools of intra-group communication.
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Section—-C / Gue—T[
(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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State whether the following statements are true or false :
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Finding the most cost-effective media to deliver the
desired number of exposures to the target audience, is
known as Media Selection. (True/False)
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Verbal communication includes written and oral
comunication. (True/False)
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Invitation for the meeting is called proceedings.
(True/False)
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Advertishing is non-personal form of communication.
(True/False)
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Sender decodes the message. (True/False)
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Choose the correct alternative.
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Internal communication does not include :
(@ Memorandum

(b) Prospectus

(c) Office Circular

(d) Office Order
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Flow of request is :
(@ Upward

(b) Downward
(c) Diagonal

(d) Any of them
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Effective communication is essentially a :
(@ Two-way process
(b) Three-way process
(c) One-way process
(d) None of the above
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DAGMAR model of marketing communication was
given by :

(@ McGuire

(b) Russell H. Colley

(c) Lavidge-Steiner

(d) Biggott
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10. An official letter with personal touch is called as :
(@ Circular letter
(b) Semi-official letter
(c) Gadget
(d) None of the above
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