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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 
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1. Define Communication. What are its main elements ? 

State the essentials of a good communication. 

lEizs”k.k dks ifjHkkf”kr dhft,A blds izeq[k rRo dkSu ls  

gSa \ fdlh vPNs lEizs”k.k ds vko’;d xq.k crkb;sA 

2. Discuss the art and technique of Interview. Give the 

process of Interview. 

lk{kkRdkj dh dyk o rduhd dks le>kb;sA lk{kkRdkj dh 

izfØ;k Hkh crkb;sA 

3. What is Public Relation ? State its objectives and tools. 

Describe its relationship with journalism. 

tu lEcU/k fdls dgrs gSa \ blds mís’; rFkk midj.kksa dks 

crkb;sA blds i=dkfjrk ds lkFk lEcU/k dh O;k[;k 

dhft,A 

4. Define advertising. Why is it used ? Discuss the role of 

advertising as a medium of Marketing Communication. 

foKkiu dks ifjHkkf”kr dhft,A bldk iz;ksx D;ksa fd;k tkrk 

gS \ foi.ku lEizs”k.k ds ek/;e ds :i esa foKkiu dh Hkwfedk 

crkb;sA 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA  

1. Discuss the classification of Business Communication. 

O;olkf;d lEisz”k.k dk oxhZdj.k le>kb;sA 

2. Mention the role of Audio-visuals in rural advertising. 

xzkeh.k foKkiu esa JO;&n`’; lk/kuksa dh Hkwfedk crkb;sA 

3. Describe the role of gesture in communication. 

lEizs”k.k esa Hkko izn’kZu dh Hkwfedk le>kb;sA 

4. Distinguish between oral and written communication. 

ekSf[kd rFkk fyf[kr lEizs”k.k esa vUrj crkb;sA 

5. What are the main characteristics of a circular letter ? 

ifji= dh eq[; fo’ks”krk,¡ D;k gS a \ 

6. Give merits and demerits of News Paper Advertising. 

lkekpkj i= }kjk foKkiu ds xq.k&nks”k crkb;sA 

7. What are the main barriers of communication ?  

lEizs”k.k ds izeq[k vojks/k dkSu&ls gSa \ 

8. Explain main tools of intra-group communication. 

vUr%lewg lEizs”k.k ds izeq[k midj.kksa dks le>kb;sA 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

State whether the following statements are true or false : 

crkb;s fd fuEufyf[kr dFku lR; gSa vFkok vlR;A 

1. Finding the most cost-effective media to deliver the 

desired number of exposures to the target audience, is 

known as Media Selection. (True/False) 

yf{kr oxZ dk lokZf/kd ykxr cpr ds lkFk okafNr la[;k esa 

izlkj.k ek/;e&p;u dgykrk gSA  ¼lR;@vlR;½ 

2. Verbal communication includes written and oral 

comunication. (True/False) 

‘kkfCnd lEisz”k.k esa fyf[kr o ekSf[kd lEisz”k.k lfEefyr gksrs 

gSaA    ¼lR;@vlR;½ 

3. Invitation for the meeting is called proceedings.  

     (True/False) 

cSBd gsrq cqykos dh lwpuk dks dk;Zo`Ÿk dgrs gSaA  

    ¼lR;@vlR;½ 
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4. Advertishing is non-personal form of communication.  

     (True/False)  

foKkiu lEizs”k.k dk xSj&oS;fDrd izdkj gksrk gSA  

    ¼lR;@vlR;½ 

5. Sender decodes the message. (True/False) 

izs”kd lUns’k dks fMdksM djrk gSA  ¼lR;@vlR;½ 

Choose the correct alternative. 

lgh fodYi pqfu,A 

6. Internal communication does not include : 

(a) Memorandum 

(b) Prospectus 

(c) Office Circular 

(d) Office Order 

vkUrfjd lEizs”k.k esa lfEefyr ugha gS % 

¼v½ eseksjsUMe 

¼c½ izfooj.k 

¼l½ dk;kZy; ifji= 

¼n½ dk;kZy; vkns’k 

7. Flow of request is : 

(a) Upward  

(b) Downward 

(c) Diagonal 

(d) Any of them 
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izkFkZuk dk izokg gksrk gS % 

¼v½ Åij dh vksj 

¼c½ uhps dh vksj 

¼l½ frjNk 

¼n½ mi;qZDr esa ls dksbZ Hkh 

8. Effective communication is essentially a : 

(a) Two-way process 

(b) Three-way process 

(c) One-way process 

(d) None of the above 

izHkkoh lEisz”k.k vfuok;Z :i ls gS ,d % 

¼v½ f}ekxhZ izfØ;k 

¼c½ f=ekxhZ izfØ;k 

¼l½ ,d&ekxhZ izfØ;k 

¼n½ mi;qZDr esa ls dksbZ ugha 

9. DAGMAR model of marketing communication was 

given by : 

(a) McGuire 

(b) Russell H. Colley 

(c) Lavidge-Steiner 

(d) Biggott 

foi.ku lEizs”k.k ds Msxekj DAGMAR ekWMy ds iz.ksrk gaS % 

¼v½ eSdxqbj 

¼c½ jlsy ,p- dwys 

¼l½ ysfot&LVsfu;j 

¼n½ fcxksV 
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10. An official letter with personal touch is called as : 

(a) Circular letter 

(b) Semi-official letter 

(c) Gadget 

(d) None of the above 

O;fDrxr Li’kZ okys dk;kZy;h i= dks 
------------------------------

 dgrs gSa % 

¼v½ ifji= 

¼c½ v)Z dk;kZy;h i= 

¼l½ jkti= 

¼n½ mi;ZqDr esa ls dksbZ ugha 
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