ROlINO. o,

APR-202

Corporate Communication
(PTURE HRYfTb)
P. G. Diploma in Advertising and Public Relations
(PGDAPR-12/16)

Second Semester, Examination, 2017

Time : 3 Hours Max. Marks : 70

Note : This paper is of seventy (70) marks containing
three (03) sections A, B, and C. Learners are
required to attempt the questions contained in these
sections according to the detailed instructions given
therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of fifteen (15) marks each. Learners are
required to answer two (02) questions only.
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Define Corporate Communications. How is it
difference from Public Relations ?
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What are the basic duties of a Corporate
Communications Manager ?

U6 PANC HRIFGIT Uo7 & R oM b g,
A |

What do you mean by CSR ? Describe the CSR
activities of modern Corporate.
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What is House Journal ? Explain its importance in
Corporate Communications.
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Note : Section ‘B’ contains eight (08) short answer type
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questions of five (05) marks each. Learners are
required to answer six (06) questions only.
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Describe the outdoor activities of Corporate
Communications department.
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What is the scope of Corporate Communication ?
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How will you plan a Press Conference for your
Corporate ? Explain.
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What is Communication Policy ? How is it formulated ?
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What is Corporate Identity ? How is it created ?
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Elaborate on the professional code of ethics to be
followed by a Company for Communication.
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Elaborate the role of Communication in crisis.
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What are the benefits of a good Employee
Communication ?
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(Objective Type Questions) / (G Je-)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Define in one sentence each of the words given below :
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1. Lobbying.
ATfeT |

2. PR Agency.
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3. PR Ethics.
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4. Corporate reputation.
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5. Media Relations.
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6. Press Release.
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7. Press Statement.
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8. Branding.
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9. Internal Communication.
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10. Logo.
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