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Note : This paper is of seventy (70) marks containing 

three (03) sections A, B and C. Learners are 

required to attempt the questions contained in these 

sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= lŸkj ¼70½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

nsus gSaA  

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‘A’ contains four (04) long answer type 

questions of fifteen (15) marks each. Learners are 

required to answer two (02) questions only. 

uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, iUnzg ¼15½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 
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1. What is Public Relations Campaign ? Write a critical 

note on any PR campaign of central government with 

examples.   

tulEidZ vfHk;ku ds vFkZ dks le>krs gq, Hkkjr ljdkj ds 

bl vfHk;ku ij mnkgj.k lfgr foLrkj ls ,d 

vkykspukRed uksV fyf[k;sA  

2. Explain concept and scope of public relations with 

examples.  

tulaidZ dh vo/kkj.kk ,oa {ks= ij foLrkj ls izdk’k 

Mkfy;sA  

3. How social media can play a constructive role in a 

making an image of company ? Discuss in detail with 

examples.  

,d dEiuh dh best cukus esa lks’ky ehfM;k fdl rjg ls 

ldkjkRed Hkwfedk vnk dj ldrk gS \ mnkgj.k lfgr 

foLrkj ls ppkZ dhft;sA  

4. Discuss in detail core functions of corporate 

communication with example.   

dkWikZsjsV lapkj ds eq[; dk;ks± ij mnkgj.k lfgr foLrkj ls 

izdk’k Mkfy;sA  

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‘B’ contains eight (08) short answer type 

questions of five (05) marks each. Learners are 

required to answer six (06) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, ik¡p ¼05½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy N% ¼06½ iz’uksa ds mŸkj nsus 

gSaA 

1. Discuss duties of public relations officer in 

government sector.  

ljdkjh {ks= eas tulaidZ vf/kdkjh ds dk;ks± ij izdk’k 

Mkfy;sA  

2. Define the various mass media and their 

characteristics.  

fofHkUu lapkj ek/;e rFkk mudh fo’ks”krkvksa ij ppkZ 

dhft;sA  

3. Define crisis management and its importance in public 

relations with examples.  

ladV izcU/ku dks ifjHkkf”kr djrs gq, tulaidZ esa blds 

egRo ij mnkgj.k lfgr ppkZ dhft;sA  

4. Define Reputation. How the reputation of individual is 

different from the reputation of an organization ?  

izfr”Bk ds vFkZ dks Li”V djrs gq, le>kb;s fd ,d O;fDr 

dh izfr”Bk ls ,d dEiuh dh izfr”Bk fdl rjg ls fHkUu 

gS \ ppkZ dhft;sA  

5. What are the various strengths and weaknesses of 

media used for employee communication ?  

,d dEiuh esa deZpkfj;ksa ds chp lapkj ds fy;s iz;ksx fd;s 

tkus okys ek/;eksa dh [kwfc;ksa ,oa dfe;ksa ij izdk’k Mkfy;sA  
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6. Define Lobbying. Discuss its need and importance in 

public relations.  

ykWfcax ds vFkZ dks Li”V djrs gq, tulaidZ eas blds egRo 

,oa vko’;drk ij izdk’k Mkfy;sA  

7. What are the various steps in organizing a press 

conference ?  

,d laoknnkrk lEesyu vk;ksftr djus ds fofHkUu pj.kksa ij 

izdk’k Mkfy;sA  

8. How does corporate can help in social development ? 

Discuss with examples.  

lkekftd fodkl esa dkWikZsjsV {ks= dSls egRoiw.kZ Hkwfedk fuHkk 

ldrk gS \ mnkgj.k lfgr ppkZ dhft;sA  

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‘C’ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. What is Corporate Communication ?  

dkWikZsjsV lapkj ds vFkZ dks Li”V dhft;sA  

2. Define Image Repair.  

best fjis;j ds vFkZ dks LIk”V dhft;sA  
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3. What are idea boxes ?  

vkbfM;k ckWDl D;k gS \ 

4. Explain New Media.  

U;w ehfM;k ds vFkZ dks Li”V dhft;sA  

5. Explain House Journal.  

gkml tuZy ds vFkZ dks Li”V dhft;sA  

6. What is feature news release ? 

Qhpj lekpkj fjyht D;k gS \ 

7. Explain term Web Search.  

osc lpZ dks ifjHkkf”kr dhft;sA  

8. What is Slander ?  

LysaMj D;k gS \ 

9. Define Defamation.  

ekugkfu fdls dgrs gSa \ 

10. Who is father of public relations ?  

tulaidZ dk tud fdls dgk tkrk gS \ 
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