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Time : 2 Hours] Max. Marks : 80

Note : This paper is of Eighty (80) marks divided into two
(02) Sections A and B. Attempt the questions contained
in these sections according to the detailed instructions
given therein.
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SECTION-A/( @US-%h )
(Long Answer Type Questions)/( €&l 3T a1 W9)

Note : Section 'A' contains Five (05) long answer type
questions of Twenty (20) marks each. Learners are
required to answer any Two (02) questions only.

(2x20=40)
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Define the Marketing. Explain the importance of marketing
for a developing society.

faom = ofenfie Fifsw = foeasia oo & fau
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What do you understand by Sales promotion? Describe the
various steps to be taken for promotion of sales in a big
business concern.
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What do you understand by consumer behaviour? Explain
the various factors which effect consumer behaviour.
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What is mean by packaging? Give characteristics of a good
packaging. How packaging is advantageous to
manufacturers, middleman and the consumer.
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What is the need of a marketing organisation? Describe the
factors determining the structure of a marketing organisation.
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SECTION-B/( @US-9 )

(Short Answer Type Questions)/( T I AT Y9 )

Note : Section 'B' contains Eight (08) short answer type

questions of Ten (10) marks each. Learners are required
to answer any Four (04) questions only. (4x10=40)
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1. What are the major components of marketing environment?

Explain.
faUUH TR0 % & qed HE-hH W 87 AR Sy

Why is marketing important for Business Enterprise,
Customers and Society?
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Differentiate between ‘“Marketing research” and “Marketing
information system.”
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4. Explain the factors affecting product mix.

3arg fagor 1 yafad 6 96 el w1 AR Hiful

5.  Explain the different methods used for forecasting sales.

foeha qaigAM Bq SYART H AM aren fafw= fafu=i @l
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6. Explain the various factors that influence channel selection.

fomor meAw % gAE & gifod w A d@i o
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7. Describe the nature of buying behaviour of Indian
consumers.
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8. Is the use of “trade mark socially desirable”? Discuss.
w1 “OR o w1 SUEn e gfe 9§ aisdE @1
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