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1. This paper consists of 40 Multiple Choice Questions (M.C.Q.). All questions are

compulsory and carry 01 mark each. There is no negative marking.
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2. Each question has four alternative responses marked (A), (B), (C) and (D). You

have to choose an appropriate answer option and mark it on the OMR sheet.
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1. What is digital marketing?

(A) Traditional advertising

(B) Online marketing

(C) Both (A) and (B)

(D) None of the above

2. SEO stands for :

(A) Social Engine Optimization

(B) Social Email Outreach

(C) Search Email Outreach

(D) Search Engine Optimization

3. Which platform is known for short, and

engaging videos and is popular among

younger audiences?

(A) Linkedln

(B) Twitter

(C) Instagram

(D) Pinterest

4. What is the primary use of landing page?

(A) Provide information about the company

(B) Encourage social media sharing

(C) Capture visitor information or prompt

an action

(D) Display a variety of products

5. Which social media platform is known

for professional networking?

(A) Linkedln

(B) Facebook

(C) Instagram

(D) Snapchat
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6. Which metric measures the percentage

of people who take a desired action after

clicking on an advertisement?

(A) Click-Through Rate (CTR)

(B) Conversion rate

(C) Bounce rate

(D) Engagement rate

7. In context of digital marketing, CRM

stand for :

(A) Customer Relationship Management

(B) Customer Review Metrics

(C) Content Relationship Marketing

(D) Conversion Rate Monitoring

8. Which of the following is a key

component of on-page SEO?

(A) Backlinks

(B) Meta tags

(C) Social media shares

(D) PPC advertising

9. What is the use of a SWOT analysis in

digital marketing strategy?

(A) Evaluate the competition

(B) Measure social media engagement

(C) Analyse website traffic

(D) Identify strengths, weaknesses,

opportunities and threats

10. UPI stand for :

(A) Union Public Interface

(B) Unified Payment India

(C) Unified Payment Interface

(D) United Payment India
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11. What is the significance of a high Click

Through Rate (CTR) in online advertising?

(A) Indicates effective advertisement

targeting

(B) Measures website traffic

(C) Determines social media reach

(D) Measures e-mail open rate

12. What is Dspace?

(A) An Open-source software

(B) A System Software

(C) An Automation software

(D) A commercial software

13. Identify the following Institutional

Repositories available as free Project :

(A) E-print

(B) Open DOAR

(C) Both (A) and (B)

(D) None of the above

14. SERP stands for :

(A) Search Engine Results Pages

(B) Search Engine Repository Program

(C) Search Engine Rolling Pages

(D) None of the above

15. ‘Value-added services’ means :

(A) Better value at a premium

(B) Costlier services

(C) Additional services

(D) Better value at a discount
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16. Web marketing involves :

(A) Selling web cameras

(B) Web advertisements

(C) E-mail chatting

(D) Browsing the web

17. Modern styles of marketing are :

(A) Telemarketing

(B) Web marketing

(C) E-mails

(D) All of these

18. Internet marketing means :

(A) Marketing to oneself

(B) Marketing to the core group

(C) Marketing to the employees

(D) None of these

19. The popular content marketing tools/

platform is :

(A) WordPress

(B) InVision Studio

(C) Sketch

(D) All of the above

20. What is the primary goal of Search

Engine Marketing (SEM)?

(A) Improving website loading speed

(B) Enhancing social media engagement

(C) Increasing organic search traffic

(D) Driving targeted website traffic

through Paid methods
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21. The marketing content used in the latest

approaches of digital marketing that uses

short lived video content is also known

as :

(A) Social Media Content

(B) Ephermeral Content

(C) Video Content

(D) None of the above

22. What is the “SERP” in the context of

search engine optimization?

(A) Search Engine Ranking Page

(B) Social Engagement Response Platform

(C) Search Engine Results Page

(D) Site Engagement and Ranking Page

23. What is the meaning of the “404 error”

page on a website?

(A) Displaying popular products

(B) Redirecting users to the homepage

(C) Indicating that a page cannot be

found

(D) Encouraging social media sharing

24. What is the significance of a high

engagement rate on social media?

(A) Indicates a large follower count

(B) Measures website traffic

(C) Reflects active audience interaction

with content

(D) Determines social media reach
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25. What is the primary goal of social media

listening in digital marketing?

(A) Increase website traffic

(B) Monitor and analyze online

conversations about a brand

(C) Generate leads and conversions

(D) Enhance email open rates

26. What is the significance of a high

conversion rate in digital marketing?

(A) Indicates effective ad targeting

(B) Measures website traffic

(C) Reflects the percentage of visitors

who take a desired action

(D) Determines social media reach

27. Which of the following is NOT a type of

digital advertising model?

(A) Cost-Per-Click (CPC)

(B) Cost-Per-Impression (CPM)

(C) Cost-Per-Lead (CPL)

(D) Customer-Per-Acquisition (CPA)

28. What is the significance of a high open

rate in e-mail marketing?

(A) Indicates effective subject lines

(B) Measures website traffic

(C) Determines social media reach

(D) Measures ad impressions
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29. Which of the following is a key factor to

determine the quality score of a paid

search advertisement?

(A) Ad position

(B) Click-Through Rate (CTR)

(C) Social media shares

(D) E-mail open rates

30. What is the ideal aspect ratio for images

on Instagram?

(A) 16:9

(B) 4:5

(C) 1:1

(D) 9:16

31. Key focus of content marketing is :

(A) Sell products directly

(B) Create valuable and relevant content

to attract and engage a target audience

(C) Increase social media followers

(D) Boost website traffic through ads

32. Which type of content is often considered

as “evergreen”?

(A) Trending news articles

(B) Seasonal promotions

(C) Time-sensitive blog posts

(D) How-to guides and tutorials
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33. Which platform is commonly used for

hosting and sharing video content in

content marketing?

(A) Facebook

(B) Twitter

(C) YouTube

(D) Linkedln

34. What is the term for the cost incurred

each time a user clicks on a paid

advertisement?

(A) CPM (Cost-per-Mille)

(B) CPC (Cost-Per-Click)

(C) CPA (Cost-Per-Acquisition)

(D) CTR (Click-Through-Rate)

35. Which platform is known for its display

advertising network and is often

associated with Google Ads?

(A) Facebook

(B) Instagram

(C) Twitter

(D) Google Display Network (GDN)

36. CMS stands for :

(A) Content Maintenance Site

(B) Content Maintenance System

(C) Content Management System

(D) Content Marketing System
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37. In context to digital marketing, “KPI”

stand for :

(A) Key Performance Indicator

(B) Key Product Innovation

(C) Key Project Implementation

(D) Key Public Image

38. Which tool is commonly used for website

analytics, providing insights into website

traffic and user behavior?

(A) Google Analytics

(B) Hootsuite

(C) Semrush

(D) Buffer

39. What term is used for ads that appear

on mobile devices within mobile apps or

websites?

(A) Desktop Ads

(B) Mobile Ads

(C) Web Banners

(D) Native Ads

40. Google analytics can never recognize

returning users on mobile apps :

(A) True

(B) False

(C) May be true or false

(D) Not defined
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