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Note :— This paper is of Seventy (70) marks divided into
two (02) Sections*A’ and ‘B’. Attempt the questions
contained in these Sections according to the detailed
instructions given there in. Candidates should limit
their answersto the questions on the given answer
sheet. No additional (B) answer sheet will be
issued.
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Section—-A
(@us—=h)

Long Answer Type Questions
(e ST w9e) 2x19=38

Note:— Section ‘A’ contains Five (05) Long-answer
type questions of Nineteen (19) marks each.
Learners are required to answer any two (02)
guestions only.
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1. Define marketing management. what are its main

functions ? What is the relevance and importance of
marketing management in a developing country ?
Explain.
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What is the need of marketing organization ? Describe
the factor affecting the structure of a merketing

organization.
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What is diversification ? Explain the region which

compel a manufacturer for its product diversification ?
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What do you understand by channdl of distribution ?
Describe in detail the various factors which influence

the choice of channels of distribution.
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What do you mean by sales promotion ? To what extent
advertisement helps in this ? How can we measure the

effect of advertising on sales promotioin ? Explain.
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Section-B
(Tvs—|)
Short Answer Type Questions
(7Y, SEIE u9) 4x8=32

Note :— Section ‘B’ contains Eight (08) Short-answer type
guestions of Eight (08) marks each. Learners are

required to answer any four (04) questions only.

Tus ‘"' H I3 (08) o IWF Wy fe¥ ™ g,
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Briefly discuss any four (04) of the following :
= 4 ¥ ff<l 9r (04) W 989 § ==t hifer |

1. Elementsof marketing mix.
fogum fagor & d@ |

2. Maor components of marketing environment.
fouue qafe)y & &= ad |

3. Objectives and benefits of marketing segmentation.
S fowfeRTeRor & 3299 9 o4 |

4. Importance of salesforecasting in marketing organization.
fosha qafga™ 1 foqum S # wed |
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5. Characteristics of a good packaging.
3= UahfSi st foareremand |
6. Cost oriented and market oriented approaches of pricing.
e TRYR wramht Armd=get 3R it |
7. Processof sdlecting a salesman.

foharehdl o =&F i Tfshar|

8. Internationa marketing organization.
e faque weA |
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