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Note : This paper is of Eighty (80) marks divided into

two (02) Sections A and B. Attempt the ques-

tions contained in these sections according to

the detailed instructions given therein.

     (80)      (02)

 



 

Section–A / 

(Long Answer Type Questions) /
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4. What do you mean by corporate Social

Responsibility? Explain with relevant case

studies.



 

5. Describe different stages of media management

done by advertising agency.

 

   

Section–B / 

(Short-Answer-Type Questions) / 

Note : Section ‘B’ contains Eight (08) short-answer-

type questions of Seven (07) marks each.

Learners are required to answer any Five (05)

questions only.                             (5×7=35)

  (08) 

(07) 

(05) 

   

1. Differentiate between advertising and public

relations.

     

(4)(3)

2. Explain different stages of a product life cycle.

      



3. Write about the different components of press

kits and their respective use.

     

     

4. What do you mean by crisis management in

public relations? Explain with relevant ex-

amples.



  

5. What do you mean by client brief? Explain its

importance.

      

6. Which is more effective medium of advertis-

ing-television or hoardings? Explain with ref-

erence to their strengths and weaknesses.
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7. Describe national and local advertising with

relevant examples.





8. Describe any three tools of public relations with

examples.

  

 

(5)
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Note : Section ‘A’ contains Five (05) long-answer-type

questions of Fifteen (15) marks each. Learners

are required to answer any three (03) questions

only.                                  (3×15=45)

  (05) 

       (15) 

   

(03)    

1. Explain the departments and functions of a full

service advertising agency.

       

     

2. What are the essential qualities of a public

relations officer? Give one example for each

and every quality.



   

3. What are the essential elements of an

advertising copy? Explain with example.
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