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Note : This paper is of Eighty (80) marks divided into

two (02) Sections A and B. Attempt the ques-

tions contained in these sections according to

the detailed instructions given therein.

     (80)      (02)

 



 

Section–A / 

(Long Answer Type Questions) /

Note : Section ‘A’ contains Five (05) long-answer-type

questions of Fifteen (15) marks each. Learners
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5. Explain survey method of research. What do

you keep in mind while designing a question-

naire for survey?

 

     

Section–B / 

(Short-Answer-Type Questions) / 

Note : Section ‘B’ contains Eight (08) short-answer-

type questions of Seven (07) marks each.

Learners are required to answer any Five (05)

questions only.                             (5×7=35)

  (08) 

(07) 

(05) 

   

1. What do you understand by Television Rating

Point? How is this measured?

(4)(3)

       

      

2. Explain Simple Random Sampling with

examples.

       

  

3. Explain Snowball sampling with examples.



 

4. Discuss in detail the longitudinal study method

of research.

        



5. What are the basic principles of designing a

questionnaire? Differentiate between close-

ended and open-ended questionnaire.
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6. What is exploratory research design? Write its

various methods.

      

 

7. Write in brief the history of communication

research.

     

8. What is participant and non-participant obser-

vation?

     

(5)

S-722

are required to answer any three (03) questions

only.                                  (3×15=45)

  (05) 

       (15) 

   

(03)    

1. Explain uses and gratifications theory of

communication research.

        

  

2. Write about various methods of qualitative

research.



3. What do you mean by content analysis?

Explain its process, elements and importance

with relevant examples.



      

4. Discuss the need of audience research in mass

media. Explain its various methods.
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