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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‘A’ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Explain the structure and functions of an advertising 

agency with examples. 

foKkiu ,tsUlh dk <k¡pk o dk;Z crkb;sA 

2. What are the major responsibilities of a public relations 

officer ? 

,d tulaidZ vf/kdkjh dh eq[; ftEesnkfj;k¡ D;k gSa \ 

3. Discuss hoardings as a medium of advertising. What 

are the other forms of outdoor media of advertising ? 

foKkiu ds ek/;e ds rkSj ij gksfM±Xl dk fo’ys”k.k dhft,A 

cká foKkiu ds vU; ek/;e dkSu ls gSa \ 

4. Describe the steps of planning a Public Relations 

Campaign with examples. 

,d tulaidZ vfHk;ku ds fu;kstu ds pj.k mnkgj.k lfgr 

le>kb,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‘B’ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x; s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

Explain the  following in detail : 

fuEufyf[kr dh foLrkj ls ppkZ dhft, % 

1. DAVP 

Mh- ,- oh- ih- 

2. Crisis Management 

ladV izca/ku 

3. Client servicing 

xzkgd lsok 

4. Assessing public opinion 

tuer dk vkdyu 

5. Difference between Public Relations and publicity 

tulaidZ rFkk izpkj esa vUrj 

6. Corporate advertising 

dkWiksZjsV foKkiu 

7. Budgeting in advertising 

foKkiu esa ctV 

8. House journal as a tool of public relations. 

tulaidZ ds lk/ku ds rkSj ij gkml tuZy ¼x`g if=dk½ 
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Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‘C’ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Choose the correct alternative : 

lgh fodYi pqfu, % 

1. Which of the following is not a principle of layout ? 

(a) Unity 

(b) Proportion 

(c) Movement 

(d) Border 

fuEufyf[kr esa ls dkSu&lk ys&vkmV dk fl)kUr ugha gS \ 

¼v½ ,dkRedrk 

¼c½ vuqikr 

¼l½ xfr 

¼n½ ckWMZj 

2. Lobbying or building and maintaining relations with 

the legislatives and government officials to influence 

legislatures and regulation is part of : 

(a) Press relations 
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(b) Mass market strategy 

(c) Public relations 

(d) Press agencies 

fo/kkuikfydk o fofu;eu dks izHkkfor djus ds fy, ykSch 

djuk ;k fo/kk;dksa o ljdkj ds lkFk vPNs lEcU/k cukdj 

pyuk fdl izfØ;k dk fgLlk gS \ 

¼v½ izsl lEcU/k 

¼c½ tu foi.ku j.kuhfr 

¼l½ tulaidZ 

¼n½ izsl ,tsUlh 

3. Logos, uniforms, brochures and company trucks are all 

examples of ............. that can be used to help a 

company create a visual image for the public. 

(a) Direct marketing 

(b) Social marketing 

(c) Public service activites 

(d) Corporate identity materials 

fdlh dEiuh ds yksxks] czks’kj o Vªd 
----------------

 dk mnkgj.k gSa 

ftlds }kjk og turk ds chp ,d Nfo cuk ldrh gSA 

¼v½ izR;{k foi.ku 

¼c½ lkekftd foi.ku 

¼l½ tu lsok xfrfof/k;k¡ 

¼n½ dkWiksZjsV igpku lkexzh 
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4. In an attempt to set the company apart from its 

competitors, ABC courier company ahs its employers 

wear brown uniforms and drive brown trucks. What 

type of PR tool is this ? 

(a) Buzz marketing 

(b) Corporate logos 

(c) Corporate identity materials 

(d) Product publicity 

,- ch- lh- dEiuh us [kqn dks ckdh izfrLif/kZ;ksa ls vyx 

djus ds fy, vius deZpkfj;ksa dks Hkwjh ;wfuQkeZ igukbZ o 

Hkwjs Vªd ns fn,A ;g tulaidZ dk dkSu&lk lk/ku gSa \ 

¼v½ ct+ ekdsZfV±x 

¼c½ dkWiksZjsV yksxks 

¼l½ dkWiksZjsV igpku lkexzh 

¼n½ mRikn izpkj 

5. What is a the tag line of Magic Bricks ? 

eSftd fczDl dh VSxykbu D;k gS \ 

6. What is a the tagline of Coca Cola ? 

dksdk dksyk dh VSx ykbu D;k gS \ 

7. What is a the tag line of Asian Paints ? 

,f’k;u isaV dh VSx ykbu D;k gS \ 

8. Which of the following is not a function of advertising 

agency ? 

(a) Account planning 
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(b) Creative 

(c) Legal 

(d) Selling 

fuEufyf[kr esa ls dkSu&lk dk;Z foKkiu ,tsUlh dk ugha gS \ 

¼v½ ,dkmUV Iykfuax 

¼c½ jpukRed 

¼l½ dkuwuh 

¼n½ foØ; 

9. Which is considered as the first ad agency of India ? 

(a) Ogilvy and Mather 

(b) B. Duttaram & Co. 

(c) Mudra Communications Pvt. Ltd. 

(d) McCann Erickson India Ltd. 

Hkkjr dh izFke ,M ,taslh fdls ekuk tkrk gS \ 

¼v½ vksfxYoh ,.M esFkj 

¼c½ ch- nŸkkjke ,M dEiuh 

¼l½ eqnzk dE;qfuds’ku izkbosV fyfeVsM 

¼n½ esDdku ,fjDlu bf.M;k fyfeVsM 

10. What is tag line of LIC ? 

,y- vkbZ- lh- dh VSXk ykbu D;k gS \ 
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