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Note : This paper is of eighty (80) marks containing three 

(3) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa dk 

p;u djuk gSA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What are the factors which influences the consumer 

behaviour in advertising ? 

foKkiu esa miHkksDrk ds O;ogkj dks izHkkfor djus okys 

dkjd dkSu&dkSu ls gSa \ 

2. What are various steps of designing layout for 

advertisement ? 

foKkiu dh ys&vkmV fMtkbfuax ds fofHkUu pj.k D;k gSa \ 

3. What is ASCI ? What is its role in maintaining ethics 

in advertising ? 

,- ,l- lh- vkbZ- D;k gS \ foKkiu esa uSfrdrk cuk, j[kus 

esa bldh D;k Hkwfedk gS \ 

4. Write one copy each for advertising an „instant coffee‟ 

in all possible media. 

,d ^balVsaV dkWQh* ds lHkh laHkkfor ehfM;k esa foKkiu ds 

fy, ,d&,d dkWih fyf[k,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. What does a consumer expects from advertisement ? 

,d miHkksDrk] foKkiu ls D;k mEehn djrk gS \ 

2. Write brief note on any one of the following : 

(a) The law which prohibits the indecent 

representation of women in advertising. 

Or 

(b) Prohibits dissemination of obscene matter. 

fuEufyf[kr esa ls fdlh ,d ij ,d laf{kIr fVIi.kh 

fyf[k, %  

¼v½ dksbZ dkuwu tks foKkiu esa efgykvksa dh vHknz Nfo ij 

jksd yxkrk gSA 

vFkok 

¼c½ tks v’yhy lkekxzh ds izlkj ij jksd yxkrk gSA 

3. What are the major components of advertising ? Define 

them. 

foKkiu ds izeq[k ?kVd dkSu&ls gSa \ mUgsa ifjHkkf”kr dhft,A 

4. How ideas are generated in advertising ? 

foKkiu esa fopkj dSls mRiUu fd, tkrs gSa \ 
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5. Explain the „Hierarchy of Needs‟ model of advertising. 

foKkiu ds ^gkbjkdhZ vkWQ uhM~l* ekWMy dh O;k[;k 

dhft,A 

6. What is sales promotion ? What are the tools used for 

sales promotion ? 

lsYl izeks’ku D;k gS \ blds fy, D;k VwYl iz;ksx fd, 

tkrs gaS \ 

7. How has globalization affected the field of  

advertising ? 

oS’ohdj.k us foKkiu dks dSls izHkkfor fd;k gS \ 

8. What is the importance of media in advertising ? 

foKkiu esa ehfM;k dh D;k egŸkk gS \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s g SaA izR;sd 

iz’u ds fy,  ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Who gave DAGMAR model of Advertising ? 

(a) Russel Colley 

(b) Abraham Maslow 

(c) Sigmund Freud 

(d) Starch 
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foKkiu dk ^Msxekj* ekWMy fdlus fn;k Fkk \ 

¼v½ jlsy dksyh 

¼c½ vczkge eSLyks 

¼l½ flxeaM Ýk;M 

¼n½ LVkpZ 

2. „Zindagi ke saath bhi, Zindagi ke baad bhi, is a tag line 

of which company ? 

(a) SBI Life 

(b) LIC 

(c) Max New York 

(d) Birla Sunlife 

^ftanxh ds lkFk Hkh] ftanxh ds ckn Hkh* fdl dEiuh dk 

VSx ykbu gS \ 

¼v½ ,l- ch- vkbZ- ykbQ 

¼c½ ,y- vkbZ- lh- 

¼l½ eSDl U;w;kWdZ 

¼n½ fcjyk luykbQ 

3. „Connecting People‟ is the famous tag line of which 

company ? 

(a) Nike 

(b) Nokia 

(c) Levi‟s 

(d) Airtel 
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^dusÇDVx ihiy* fdl dEiuh dk VSx ykbu gS \ 

¼v½ ukbdh 

¼c½ uksfd;k 

¼l½ fyokbl 

¼n½ ,;jVsy 

4. Sending a message to someone because it is 

newsworthy and is published or broadcast without 

charge is called ................... . 

(a) Public Relations 

(b) Publicity 

(c) Promotion 

(d) Advertisement 

fdlh lekpkj yk;d [kcj dks fcuk fdlh ‘kqYd ds Nkiuk 

;k izlkfjr djuk] dgykrk gS % 

¼v½ tulEidZ ¼c½ ifCyflVh 

¼l½ izeks’ku ¼n½ foKkiu 

5. Who gave AIDA model of advertising ? 

(a) Russel Colley (b) Abraham Maslow 

(c) Sigmund Freud (d) Daniel Starch 

foKkiu dk ,- vkbZ- Mh- ,- ekWMy fdlus fn;k Fkk \ 

¼v½ jlsy dksyh 

¼c½ vczkge eSLyks 

¼l½ flxeaM Ýk;M 

¼n½ Msfu;y LVkpZ 
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6. Which of the following is not a part of Marketing  

Mix ? 

(a) Price  (b) Promotion 

(c) Place (d) Profit 

fuEufyf[kr esa ls dkSu ekdsZfVax feDl dk Hkkx ugha gS \ 

¼v½ izkbl ¼c½ izeks’ku 

¼l½ Iysl ¼n½ izkWfQV 

7. Who is given credit to start the first ad agency 

anywhere in the world ? 

(a) Voleny B. Palmer (b) Daniel Starch 

(c) Russel Colley (d) A. C. Neilson 

fo’o esa igyh foKkiu ,tsalh ‘kq: djus dk Js; fdls tkrk 

gS \ 

¼v½ okSfyuh ch- ikej ¼c½ Msfu,; LVkpZ 

¼l½ jlsy dksyh ¼n½ ,- lh- uhYlu 

8. What is the new name for Android Market, the app 

store from Google ? 

(a) Google Drive  (b) Google Play 

(c) Google Scholar (d) Google Hangouts 

xwxy ds ,i LVksj vkaMªksbM ekdsZV dk uke D;k gS \ 

¼v½ xwxy Mªkbo 

¼c½ xwxy Iys 

¼l½ xwxy LdkWyj 

¼n½ xwxy gSaxvkmV 
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9. Which of the followng is not an element of layout 

designing of advertisement ? 

(a) Balance 

(b) Unity 

(c) Proximity 

(d) Movement 

fuEufyf[kr esa ls dkSu&lk foKkiu ds ys&vkmV fMtkbfuax 

dk rRo ugha gS \ 

¼v½ cSysal  

¼c½ ;wfuVh 

¼l½ izksfDlfeVh  

¼n½ ewoesaV 

10. What does PLC stands for ? 

(a) Promotion Life Cycle 

(b) Promotion Low Cost 

(c) Product Low Cost 

(d) Product Life Cycle 

ih- ,y- lh- dk Qqy QkWeZ D;k gS \ 

¼v½ izeks’ku ykbQ lkbdy  

¼c½ izeks’ku yks dkWLV 

¼l½ izksMDV yks dkWLV 

¼n½ izkWMDV ykbQ lkbdy 
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