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Note : This paper is of eighty (80) marks containing three
(3) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.

(B-104) P. T. O.



[2] APR-203

e @ ‘P W AR (04) <Y S WA A T
TAG Y b oy SN (19) e fwiRa B
iR o g9 W ®aa a1 (02) U @ SR oA
g

1. What are the factors which influences the consumer

behaviour in advertising ?
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2. What are various steps of designing layout for
advertisement ?
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3. What is ASCI ? What is its role in maintaining ethics
in advertising ?
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4. Write one copy each for advertising an ‘instant coffee’
in all possible media.
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Section-B / Yls—g
(Short Answer Type Questions) / (T ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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What does a consumer expects from advertisement ?
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Write brief note on any one of the following :

(@ The law which prohibits the indecent
representation of women in advertising.

Or
(b) Prohibits dissemination of obscene matter.
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What are the major components of advertising ? Define
them.
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How ideas are generated in advertising ?
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Explain the ‘Hierarchy of Needs’ model of advertising.
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What is sales promotion ? What are the tools used for
sales promotion ?
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How has globalization affected the field of
advertising ?
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What is the importance of media in advertising ?
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Section—-C / U1

(Objective Type Questions) / (@& T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.
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Who gave DAGMAR model of Advertising ?
(@) Russel Colley

(b) Abraham Maslow

(c) Sigmund Freud

(d) Starch
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‘Zindagi ke saath bhi, Zindagi ke baad bhi, is a tag line
of which company ?
(a) SBI Life
(b) LIC
(c) Max New York
(d) Birla Sunlife
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‘Connecting People’ is the famous tag line of which
company ?

(@) Nike

(b) Nokia

(c) Levi’s

(d) Airtel
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Sending a message to someone because it is

newsworthy and is published or broadcast without
chargeis called ................... .

(@) Public Relations
(b) Publicity

(c) Promotion

(d) Advertisement
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Who gave AIDA model of advertising ?

(@ Russel Colley (b) Abraham Maslow
(c) Sigmund Freud (d) Daniel Starch
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6. Which of the following is not a part of Marketing
Mix ?

(@ Price (b) Promotion

(c) Place (d) Profit
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7. Who is given credit to start the first ad agency
anywhere in the world ?

(@ Voleny B. Palmer (b) Daniel Starch
(c) Russel Colley (d) A.C. Neilson
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8. What is the new name for Android Market, the app
store from Google ?
(@ Google Drive (b) Google Play
(c) Google Scholar (d) Google Hangouts
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Which of the followng is not an element of layout
designing of advertisement ?
(a) Balance
(b) Unity
(c) Proximity
(d) Movement
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What does PLC stands for ?

(@) Promotion Life Cycle

(b) Promotion Low Cost

(c) Product Low Cost

(d) Product Life Cycle

q. T 9. I Gl BF R ?
(&) R oATew Agdd

(@ vHRE @ DR
(

W) Wede @ PR

Q) Ui ARG Ahd

APR-203 100

(B-104)



