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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AT T WA YA AT (80) 3fbi BT & SN o (03) WS
‘@, @ qr v ¥ fanfog g1 Rl @1 =
guel # fy v favgd el & oER &yl @
SR < B

Section-A / Gvls—d

(Long Answer Type Questions) / (€78 I<II T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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e @ ‘P W AR (04) <Y S WA il T
TAG Y b oy SN (19) e fwiRa B
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gl

1. How did the concept of Corporate Communication

evolved in India ?

RA H BIUNC BRIMHIT B AR TG IART D
gee’?

2. What is the role of media in Corporate
Communication ? Explain.

PIURE HRIMSIE § Aifear o 1 i & ? e
BT |
3. What are the functions of corporate communicator ?

DIANT FRIDHCR & TE BT o] AR DI |

4. What is Corporate Social Responsibility and how do
the corporate houses carry these responsibilities ?

Describe.
BURE MG TRE /T 2 AR ®lARe WTed 39
<R@ B o9 (9 € ? 9uiE DI |

Section-B / vle—Yg
(Short Answer Type Questions) / (79 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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gl
1. What is relation between Corporate Communication
and Public Relations ?

PHIURT BRSO IR TTATD H T e @ ?
2.  What is Corporate Identity ? How is it created ?

BIUNCT T |1 & ? Ig DY 918 oIl & 7

3.  Write a brief note on Share Market in India.

IRA H IR IOIR W T wfer fewofy forfau |

4. What are the tools of Corporate Communication ?
PHIUNT HRIFDIT & UG T § ?

5. Who are called ‘Public’ in the language of Corporate
Communication ? Explain with example.

PIURC FRYFHLA B A9 H T 5 FE A
g ? SR & AT ATl Do |

6. Describe image repair theory.

‘T RURR 2 7 faaror I |

7. What do you understand by Publicity ? Is it a part of
corporate communication ?

‘Ut | AW 1 WS & 7 @ I PlURC
HRIFHIT BT Th 9T & ?
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8. What are called trinity or troika in corporate

communication ? Explain.
Five FRIfFHEE # Bl @ § ? @ s |
Section—-C / GUs—TT
(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.

gus T H g9 (10) TS W QA W 2| IS
T\ @ U e (01) 3iF FEiRa §1 39 ave @
ol g ffard 8

Employee blog is a medium of internal communication
or external communication.

FHARI AT b YPR & IR BT AIH B, ATIRD
TR T qredl HaK |

Who were Phillip Kotler and Nancy Lee ?

fi5fela Plcer Td A=t off B o ?

Give an example of corporate advertising.

PlARC IS0 B U6 SEER QI |

‘Daag Acche Hain’ campaign is related to which
corporate product ?

TAT D B DT P9 BURC IUC § FHEMRIG

g 7?
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Which is most reputed corporation in corporate
reputation index ?

PIONE Bd Al H a4 eS] Bld el WA i )
g ?

Who has given ‘image repair theory’ ?

‘TG RIR 2GRy oo &1 & 2

Which media is most suitable for social awareness
campaign ?

AN ARdd] R & foly Few Iugaa Hifsan
DT 8 ?

What is full form of SEBI ?

Al BT Pl W@y g |

What is the main function of SEBI ?

A BT g I R/ R 2

Who gave Propaganda theory ?
IURTST 2R fore o o ?
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