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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.

AC ;I8 U U9 ST (80) 3 & ® @I A9 (03) WSl
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Section-A / Gls—d
(Long Answer Type Questions) / (€78 I<<II T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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L Gug ‘P H AR (04) < ST T R W E

TG Y B fau S (19) s fwiRa #)

el & 37TH | ®ad I (02) YAl & SR o
gl

Explain the significance of brand and its essential

function and discuss the advantages of branding a
product.

U8 & T a7 39 AAYH BRI Bl FHSIST Tl
TH IS DI VST & AT Pl FHSMSY |

Explain the different types of brands with suitable
examples.

gUe & M YoRI @I SUgH ISRVl |fed
NTHEATRY |

Explain the different strategic brand management
processes in detail.

A= ggelifcd v yawge Ufhanl &l fOaR 9
IS |

Discuss the wvarious brand promotion methods.
Illustrate the role of ‘brand ambassadors’ with suitable
example.

A= gve yaaq fafeal @ fawga fdaem S|
SWIF SIEXVN B GRI A0S TribSY &l AT Bl
NAEIEN
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Section-B / Yis—g

(Short Answer Type Questions) / (75 ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre :
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questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

Qe ‘@ ¥ s (08) oY ST W A W E
TAG WH @ forv ame (08) 3w fwiRd
RrenRial o 379 W dad IR (04) T B IR <A
g |

Define brand and its importance.

F108 DI IRV Td SHD] Aeed g8y |

Define brand vision and its values.
9108 | Ud 5 Aedl bl URMINT $IfoT |
Explain the importance of brand positioning.

g Rfy RuRY & A8 o1 FHMV |

How to measure brand success ?
STU€ AWhold] 6T AU & fdhar orar & 2

Define brand extension and explain its advantages.
gve IR @ aR9TET ARG IR D ol @l
NEEIENS

Write down four steps of brand building.

gg i & g IR ROt @1 9o B

Define brand equity measurement.

STUS AT YS= DI URWIT BIfTT |
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Define opportunities for brand manager in global
market.

o AR IR ¥ §198 YaEH @ ol ARl Bl
TR HIFTT |

Section—C / @Us—T
(Objective Type Questions) / (A& T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this Section are compulsory.

dlc ;. @vs T H g9 (10) TGS U i W 2| IS
T & ol e (01) 3 fuiRd 31 39 @ @
ol w3 e 2

State True/False.

A /3N 918 |
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Mega brand and Global brand is same.  (True/False)
T 918 v If¥ae §1US TP & B (T / 3rc)
Brand is a one of the most basic influences on
individual needs, wants, behaviour. (True/False)
108 AfRITd STOMRN, AAWHART Td FIER B
TIfIT &R ATell Ud S1cafid #8eaqol YHId ad ¢ |
GRVAKR)

Brand strength is a measure of its reliability of its
future earnings. (True/False)

108 Fgodl SHD! Al AT Bl fAeaq=Iar &1 Ay
g (A / )
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Internal branding occurs when customers experience
the company as delivering its brand promise.
(True/False)

I=aRe FIRST d9 afed 8l 8, 514 UT8dh Ud HFu
& gRT SHG 108 qG B QX1 G P A BRal

2 (T / 9c)
Brand building and brand positioning are same.
(True/False)
g1vg fomfor ok sve Rerfy feior w6 & €
(aca / 3r49)
The appeal of recognized brand name is increasing.
(True/False)
T AIRIAT U {198 A9 &l 3diet dgell 88 2l & |
GRVERRY)
Brand image includes two aspects of a brand—its
associations and its personality. (True/False)
gUe Bd # 3 < USQ WAfHfed & gl
T 3R ST A | (AT /31

Kodak, Xerox, Exxon, Fittji are the examples of free
standing brand name. (True/False)

PreH, SN, Taa, fheoll waas w7 # faemE

§T08 T & ISTERV] §|

‘Nescafe—QGreat start to the morning’ is an example of
positioning by usage occasion and time of use.
(True/False)
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“RPB—IT YId: I IRST AT & SUINT JaeR ol
ST & 999 & g1 R fuRor &1 Semvr 2
(< / 3rc)

10. ‘Watches sold as a jewellery’ is related to Tanishqg.
(True/False)

‘gl B IO B T QY B TR a3
g (A / 39)

MS-510/MM-2206

B-59



