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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section—-A / Gls—d
(Long Answer Type Questions) / (€T SR 7%)

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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What do you mean by product image and self images ?
How do they influence consumer behaviour ?

Sareq ufdfes vd w-ufafem | smuer @7 aef g ?
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What do you understand by group dynamics ? What
are the different types of group and what is their role in
consumer behaviour ?
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What do you understand by consumer decision-
making ? Describe decision-making process with the
help of diagram.
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“Integrated marketing communication is a way of looking
at the whole marketing process from the view point of the
receiver.” Discuss.
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Section-B / Yis—4

(Short Answer Type Questions) / (e ITRII Je)

Note : Section ‘B’ contains eight (08) short answer type

qre :
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questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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What is dynamics of perceptional experience ?

A TR rWa @ ferfierar & e g 2

What do you understand by consumer socialization ?

ST FATAIRYT ¥ 31T T eI & 2

What is the meaning of diffusion ?

helld BT /7 31 BT 8 7

Explain unplanned purchase behaviour.

3IfIaTRT R FIgR hT FHISU |

What is the role of family in buying decision-making ?

%a fofy ffor # gRaR @ 4ffer @ gri @ 2
What is market segmentation ?
qIoTR GUSIHR T Bl & 7
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What are the components of consumer attitudes and
how are they studied ?

STHIE Ygii & T 1 B & 3R IH ALY
Y febam Il & ?

What is research process and how does it work ?

TRIETOT UfhaAT 9T BIll € 3IR I8 ¥ B dall © °
Section—C / GUs—TT

(Objective Type Questions) / (@S T)

Note : Section ‘C’ contains ten (10) objective type

questions of one (01) mark each. All the questions
of this section are compulsory.
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Indicate whether the following are True or False.
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Stimuli directly influences consumer behaviour.
UIcATee Il Yoeqd: Sl @ IdgR bl yeifad
AT B |

Relationship Marketing refers to identifying needs and
culture of customers and retaining them.
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Deregulation does not influence pricing strategies.

fafafifaaser qeam ofa & wfad 78 el 2 |

Grapevine communication is a form of formal
communication.

SR FRIVYT SHTAIRE TRV 6T & UF WY & |

In AIDA model of marketing D stand for desire.

fu @& AIDA Hied § S dig 901 & Y
T 2 |

Noise can disrupt communication at receiver level.

IR FRIYYT Bl YTiebal] b W¥ UR SIS el ¢ |

Repeat purchase is a post-purchase response.

JRIGRT WXIEER U URe @XiE Yfdishal & |

In the modern concept of marketing customer is
considered to be at the top of hierarchy.
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Flow of order is upward.

TSI BT Y8 HWR Bl AR BT 2 |

Marketing mix is a blend of product, price, place and
promotion.
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