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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA  

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. “Effective communication process helps the mobility 

of a product.” Justify this statement.  

ßizHkkoiw.kZ lEizs”k.k izfØ;k fdlh mRikn dh xR;kRedrk esa 

lgk;d gksrh gSAÞ bl dFku dh mi;qDrrk fl) dhft,A  

2. What is Market Segmentation ? What are the bases of 

market segmentation ? What will be the suitable base 

for marketing of Air-conditioners ?  

cktkj foHkfDrdj.k fdls dgrs gSa \ cktkj foHkfDrdj.k ds 

vk/kkj D;k gSa \ okrkuqdwyu ;a= ¼,;jdaMh’kuj½ ds foi.ku 

gsrq mfpr vk/kkj D;k gksxk \ 

3. “Branding, packaging and labeling of a product helps 

in its promotion.” Discuss, with suitable examples.  

ßfdlh Hkh mRikn ds ^czk.M* dh igpku iSfdax ,oa mRikn ds 

ckjs esa mRikn ds iSdV ij fpidk;s x;s yscy ds ek/;e ls 

gksrh gSA blls mRikn ds cktkj izksRlkgu esa lgk;rk feyrh 

gSAÞ bl dFku dh mnkgj.k lfgr O;k[;k dhft,A  

4. “Does advertising encourage people to buy things, they 

don‟t need or can‟t afford ?” Discuss.   

ßD;k foKkiu yksxksa dks mu oLrqvksa ds Ø; ds fy, 

izksRlkfgr djrk gS] ftudh mUgsa vko’;drk ugha gS] ;k 

ftuds fy, mueas Ø; ‘kfDr dk vHkko gS \Þ foospuk 

dhft,A  
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Explain the nature and scope of Advertising.  

foKkiu dh izd`fr ,oa blds {ks= dks Li”V dhft,A  

2. What are the objectives of Pricing ?  

ewY;u ds mn~ns’; D;k gSa \ 

3. Briefly explain the role of Promotion Mix.  

izksRlkgu feJ.k ds dk;Z dks la{ksi esa Li”V dhft,A  

4. What are the essential elements of a good brand ?  

,d vPNs czk.M ds vko’;d rŸo dkSu ls gksrs gSa \ 

5. Explain the various sales promotion methods.  

foØ; lao)Zu dh fofHkUu fof/k;ksa dks le>kb,A  

6. Write a suitable note on Advertising Budget.  

foKkiu ctV ij ,d mi;qDr fVIi.kh fyf[k,A  

7. Discuss the modes of payment of Advertising 

Agencies.  

foKkiu ,tsUlh ds Hkqxrku ds rjhds crkb,A  
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8. Give any four characteristics of a good advertising 

copy.  

vPNh foKkiu izfr dh pkj fo’ks”krk,¡ crkb,A  

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following statements are True or False. 

bafxr dhft, fd fuEufyf[kr dFku lR; gSa ;k vlR;A 

1. In the modern concept of marketing, customer in 

considered to be at the top of hierarchy. 

foi.ku ds vk/kqfud fopkj ds vuqlkj xzkgd dks vf/keku 

Øe esa loksZPp LFkku izkIr gSA  

2. For analyzing demand of a product in the market 

consumers nature is not considered to be important.  

fdlh Hkh mRikn dh cktkj ek¡x dh O;k[;k djus ds fy, 

miHkksäk dh izd`fr dks egŸoiw.kZ ugha ekuk tkrk gSA  

3. In marketing, the term USP is used for unique selling 

proposition.   

foi.ku  esa ;w- ,l- ih- dk iz;ksx fof’k”V foØ; fooj.k ds 

fy, fd;k tkrk gSA  
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4. Advertising is an example of mass communication.  

foKkiu tulapkj dk ek/;e gSA  

5. Finding the most cost-effective media to deliver the 

desired number of exposures to the target audience, is 

known as media selection.  

yf{kr oxZ dks lokZf/kd ykxr cpr ds lkFk okafNr la[;k eas 

izlkj.k ek/;e p;u dgykrk gSA  

6. Grapevine communication is a form of Informal 

Communication.  

vaxwjyrk lEizs”k.k vukSipkfjd lEizs”k.k dk gh ,d :i gSA  

7. Communication is a continuous process.   

lEizs”k.k ,d lrr~ izfØ;k gSA  

8. Competition is not a component of brand equity.  

izfr;ksfxrk czk.M vfLrRo dk ,d rŸo ugha gSA  

9. In „Product-life cycle‟, when a new product enters into 

the market, its stage is that of introduction.  

^mRikn&thou pØ* ds vUrxZr tc ,d u;k mRikn cktkj 

esa yk;k tkrk gS] rks ml fLFkfr dks vkjEHk dgrs gSaA 

10. Positioning of a product is for buyer‟s awareness.  

mRikn dks cktkj esa LFkkfir fd;k tkuk Øsrkvksa dh 

tkx:drk ds fy, gSA  
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