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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Evaluate significance of ethics in marketing research, 

highlighting respondent‟s rights and sponor‟s rights. 

mŸkjnkrkvksa vkSj izk;kstd ds vf/kdkjksa dks mtkxj djrs 

gq,] foi.ku vuqlU/kku esa uSfrdrk ds egRo dk ewY;kadu 

dhft,A 

2. What do you mean by research design ? Discuss the 

different research design with examples. 

‘kks/k fMtkbu ls D;k eryc gS \ mnkgj.kksa ds lkFk fofHkUu 

‘kks/k fMtkbuksa ij ppkZ dhft,A 

3. What is the flowerpot approach in questionnaire 

designing ? Discuss the questionnaire designing 

process. 

iz’ukoyh fMtkbfuax esa ¶ykojikWV n`f”Vdks.k D;k gS \ 

iz’ukoyh fMtkbfuax dh izfØ;k ij ppkZ dhft,A 

4. What do you understand by attitude measurement 

scales ? Discuss the different types of „multiple-item‟ 

attitude measurement scale. 

vfHko`fŸk eki iSekuksa ls vki D;k le>rs gSa \ fofHkUu izdkj 

ds ^cgq&vkbVe* vfHko`fŸk eki iSekuksa ij ppkZ dhft,A 
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Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. Discuss various methods of collecting primary data. 

Which method according to you generates the highest 

biasing effect ? 

izkFkfed lead ,df=r djus ds fofHkUu rjhdksa ij ppkZ 

dhft,A vkids vuqlkj dkSu&lh fof/k mPpre i{kikr izHkko 

mRiUu djrh gS \ 

2. What do you mean by sensitivity of a scale ? How can 

sensitivity be increased ? 

iSekus dh laosnu’khyrk ls D;k eryc gS \ laosnu’khyrk 

dSls c<+ ldrh gS \  

3. Differentiate between probability and non-probability 

sampling techniques. 

laHkkO;rk vkSj xSj&lEHkkO;rk uewukdj.k rduhdksa ds chp 

vUrjA 

4. What is hypothesis ? Explain one-tail and two-tail 

hypothesis testing. 

ifjdYiuk D;k gS \ ,d iw¡N vkSj nks iw¡N ifjdYiuk ijh{k.k 

le>kb;sA 
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5. What is the importance of secondary data in marketing 

research ? Also discuss the conditions under which 

secondary data is of no significance. 

foi.ku vuqla/kku esa ek/;fed leadksa dk D;k egRo gS \ 

blds vykok mu ‘krks± dh ppkZ dhft, ftuds vUrxZr 

ek/;fed leadksa dk dksbZ egRo ugha gSA 

6. Differentiate between focus group and interview 

method of data collection. 

lead laxzg dh Qksdl lewg vkSj lk{kkRdkj i)fr ds chp 

vUrj dhft,A 

7. What is the shape of a normal distribution curve ? Also 

discuss the characteristics of a normal distribution 

curve. 

lkekU; forj.k oØ dk vkdkj dSlk gS \ ,d lkekU; 

forj.k oØ dh fo’ks”krkvksa ij Hkh ppkZ dhft,A 

8. What is discriminant analysis ? Where do we use 

discriminant analysis ? 

fofoDrdj fo’ys”k.k D;k gS \ ge fofoDrdj fo’ys”k.k dk 

mi;ksx dgk¡ djrs gSa \ 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 
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uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following are True or False. 

bafxr dhft, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. Sample size does not depend on variability of the 

population. 

uewuk vkdkj vkcknh dh ifjorZu’khyrk ij fuHkZj ugha djrk 

gSA 

2. Population characteristics are known as parameters. 

tula[;k fo’ks”krk iSjkehVj ds :i esa tkuk tkrk gSA 

3. Culture plays an importance role in marketing 

research. 

foi.ku vuqla/kku esa laLd`fr egŸoiw.kZ Hkwfedk fuHkkrh gSA 

4. t-test is a non-parametric test. 

Vh&VsLV ,d xSj&iSjkehfVªd VsLV gSA 

5. “Price of motorcycle” is a an example of ratio data. 

ßeksVj lkbfdy dh dherÞ vuqikr leadksa dk ,d mnkgj.k 

gSA 

6. Snowball sampling is an example of probability 

sampling. 

LuksckWy lSaifyax lEHkkO;rk uewus dk ,d mnkgj.k gSA 

7. Positively skewed data is right tailed. 

nkbZ rjQ iw¡N okyk MsVk ldkjkRed frjNhrk dks n’kkZrk gSA 
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8. A distribution with negative excess kurtosis is called 

leptokurtic. 

udkjkRed dqVksZfll ds lkFk ,d forj.k dks ysIVksdfVZd 

dgk tkrk gSA 

9. Marketing research and sales functions in an 

organization are highly correlated. 

,d laxBu esa foi.ku vuqlU/kku vkSj fcØh dk;Z vR;f/kd 

lglEc) gSaA 

10. During data processing tabulation is done before 

coding. 

MsVk izkslsflax ds nkSjku Vscqys’ku dksfMax ls igys fd;k tkrk 

gSA 
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