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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Section—-A / Gvs—d
(Long Answer Type Questions) / (€78 IR T2

Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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L GuS ‘P H AR (04) <F ST T R W E
A Y @ fov SN (19) e fEiRa €1
iR o g9 W ®aa a1 (02) YT @ SR oA
gl
Evaluate significance of ethics in marketing research,
highlighting respondent’s rights and sponor’s rights.

STRErEl AR TN $ JPERI Bl SR B
gY, fAuoe s o Afdedr & #8d B eI

I |

What do you mean by research design ? Discuss the
different research design with examples.

Y fSoTE | o1 Ao © ? SRR & A fafie
Y feugal W T9 P |
What is the flowerpot approach in questionnaire

designing ? Discuss the questionnaire designing
process.

yeaell ST weaRuic gfeamr @ g ?
geTdel fSarsfT @ ufshar W =t SR |

What do you understand by attitude measurement
scales ? Discuss the different types of ‘multiple-item’
attitude measurement scale.
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Section-B / Yis—4

(Short Answer Type Questions) / (T ITRIT U%)

Note : Section ‘B’ contains eight (08) short answer type

qre
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questions of eight (08) marks each. Learners are
required to answer four (04) questions only.

gre ‘@ # 36 (08) oY I T A W F
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el a1 g9 ¥ dadt IR (04) U B IR <A
gl

Discuss various methods of collecting primary data.

Which method according to you generates the highest
biasing effect ?
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What do you mean by sensitivity of a scale ? How can
sensitivity be increased ?

T B AaeTeierar & @ Aqad € 7 ddeeierdl
3 9¢ 9ol § ?

Differentiate between probability and non-probability
sampling techniques.

T R IR-FRId] AR ddeidl & 4
3N |

What is hypothesis ? Explain one-tail and two-tail
hypothesis testing.
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5.  What is the importance of secondary data in marketing
research ? Also discuss the conditions under which
secondary data is of no significance.

fogor Sree ¥ wreafie wHA! B T HE@ © ?
TG Al SH TGl B g9l DINT RS
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6. Differentiate between focus group and interview
method of data collection.

AHD FUE DI Bl WS AR WEDR Ugld & §
IR DI |

7.  What is the shape of a normal distribution curve ? Also
discuss the characteristics of a normal distribution
curve.

AT IR0 a5 @ AMHR $al & ? T gHEH
faaror g @ faeraret W) Y g=t BT |

8. What is discriminant analysis ? Where do we use
discriminant analysis ?

fafdadax favemor w1 8 ? &9 fafdader faveivor @
SYINT Hal A © ?

Section-C / YUus—T

(Objective Type Questions) / (a¥fS Je-)

Note : Section ‘C’ contains ten (10) objective type
questions of one (01) mark each. All the questions
of this Section are compulsory.
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L gues T H g9 (10) IS U Y W B | IS
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Indicate whether the following are True or False.
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Sample size does not depend on variability of the
population.

AT SATBR AETGT B GRacTeierar W iR T8 S
gl

Population characteristics are known as parameters.

ST faerydr dvier & U H ST ST 2 |

Culture plays an importance role in marketing
research.

fauor SrgeeT H Sl Aecaqul e AR © |
t-test is a non-parametric test.

d-ewr Ue IR-RMIfgd < 2|

“Price of motorcycle” is a an example of ratio data.
“Hex Argihel DI HIHAT” U FHDI B T SATERYI

g

Snowball sampling is an example of probability
sampling.

rter FufeliT TwITedT T &1 Ud SaTeRY ¢ |
Positively skewed data is right tailed.
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8. A distribution with negative excess kurtosis is called
leptokurtic.
TERIAG HIN & A Uh [GR0 Bl A dich
FEl AT B |

9. Marketing research and sales functions in an
organization are highly correlated.
U HST H fAUUH SIHE SR fdsh! B s
qEqHE ¢ |

10. During data processing tabulation is done before
coding.
<S¢l URIRIT @& SR Cqeled BINET ¥ Ugel foba ST
gl

MS-501/MM-2201 100

B-74



