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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‗A‘ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, méhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What is Marketing Information System (MIS) ? 

Discuss its importance. 

foi.ku lwpuk iz.kkyh D;k gS \ bldh mi;ksfxrk crkb,A 

2. Discuss in detail 7 P‘s of service marketing. 

lsok foi.ku ds 7 P‘s dks foLrkj ls le>kb,A 

3. Discuss the different price adjustment strategies in 

detail. 

fofHké ewY; vuqdwyu j.kuhfr;ksa dks foLrkj ls le>kb,A 

4. Write a note on Nature and Importance of Marketing 

Channel. 

foi.ku ek/;e dh izd`fr ,oa mi;ksfxrk ij fucU/k fyf[k,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‗B‘ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  

uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA  

1. Importance of sales promotion. 

foØ; izorZu dk egRoA 
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2. Role of positioning in marketing of goods and services. 

oLrq ,oa lsok ds foi.ku esa LFkkiu dh HkwfedkA 

3. Differentiate between consumer and business buying 

decision process. 

miHkksDrk ,oa O;olk; Ø; fu.kZ; izfØ;k esa vUrj crkb,A 

4. Write a note on future of retail in India. 

Hkkjr esa QqVdj O;olk; ds Hkfo”; ij fucU/k fyf[k,A 

5. Write a short note on packaging and its importance. 

laos”Bu ,oa mldh mi;ksfxrk ij fVIIk.kh dhft,A 

6. Write a note on Horizontal Marketing. 

yEcor~ foi.ku ij ys[k fyf[k,A 

7. Write a note on Objectives of Advertising. 

foKkiu ds mís’;ksa ij ys[k fyf[k,A 

8. Discuss and describe the activities involved in sales force 

management. 

Ø; ny izcU/ku esa ‘kkfey fofHké xfrfof/k;ksa dk fooj.k 

nhft,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‗C‘ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 
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uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

Indicate whether the following are True or False. 

bafxr dhft, fd fuEufyf[kr lR; gSa ;k vlR;A 

1. Political environment plays an important role in 

business. 

jktuSfrd okrkoj.k dh O;kikj eas egRoiw.kZ Hkwfedk gSA 

2. BCG matrix is also known as growth share matrix. 

ch- lh- th- eSfVªDl dks lao`f) va’k eSfVªDl Hkh dgrs gSaA 

3. Ethnographic research is form of observational 

research. 

ekuo tkfr foKku lEcU/kh vuqla/kku ,d rjg dk 

voyksdukRed vuqla/kku gS A 

4. Salt purchase is an example of Habitual Buying 

Behaviour. 

ued dk Ø;] Ø; vknr O;ogkj dk ,d mnkgj.k gSA 

5. Walmart uses the same for less positioning strategy. 

okWyekVZ ^de ds fy, leku* (same for less) LFkkiu 

j.kuhfr ij dk;Z djrk gSA 

6. Ideas for new product may come from both internal 

and external sources. 

u;s mRikn ds lq>ko vkUrfjd ,oa cká lkszrksa ls vk ldrs 

gSaA 
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7. Value based pricing sets prices based on consumer 

perception of value. 

ewY; vk/kkfjr dher fu/kkZj.k (Value based pricing) esas 

ewY; fu/kkZj.k xzkgd dh ewY; vo/kkj.kk ij fd;k tkrk gSA 

8. A straight reduction in price of a product is discount. 

fdlh Hkh oLrq ds ewY;ksa esa lh/kh ?kVkSrh dks NwV dgrs gSaA 

9. Coca Cola has manufacture-sponsored wholeseller 

franchaise system for distribution. 

dksdk dksyk ds forj.k ds fy, fuekZrk izk;ksftr Fkksd 

Ýsapkbt iz.kkyh dk mi;ksx djrk gSA 

10. Objective-task-method is most logical for setting 

promotional budget. 

y{; dŸkZO; fof/k izpkj ctV dks r; djus dk lcls 

rdZlaxr rjhdk gSA 
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