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Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these  

Sections according to the detailed instructions given 

therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section „A‟ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa l s dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. What do you understand by Media Research ? Discuss 

the need and importance of media research in today‟s 

context. 

ehfM;k vuqla/kku ls vki D;k le>rs gSa \ ehfM;k vuqla/kku 

vkSj egRo ij orZeku lUnHkZ esa ppkZ dhft,A 

2. Elaborately discuss the various steps involved in the 

process of research. 

ehfM;k vuqlU/kku dh izfØ;k ds fofHkUu pj.kksa dh foLrkj ls 

ppkZ dhft,A 

3. With proper examples, write a note on the research 

design and its different types. 

mfpr mnkgj.kksa ds lkFk] vuqlU/kku fMtkbu vkSj mlds 

fofHkUu izdkjksa dh ppkZ dhft,A 

4. Comment on the methods involved in communication 

research. Explain each with suitable examples. 

lapkj vuqlU/kku dh iz.kkfy;ksa ij fVIi.kh dhft,A mnkgj.k 

lfgr O;k[;k dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section „B‟ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only.  
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. With proper examples, differentiate between research 

tools and techniques. 

mfpr mnkgj.kksa ds lkFk vuqlU/kku ds lk/kuksa vkSj rduhdksa 

ds chp vUrj dks le>kb;sA 

2. What is questionnaire ? Construct a questionnaire 

containing at least ten questions on any topic of your 

choice related to communication or media. 

iz’ukoyh D;k gS \ nl iz’uksa ds lkFk ehfM;k ls tqM+s fdlh 

Hkh ‘kks/k fo”k; ij iz’ukoyh rS;kj dhft,A 

3. Discuss qualitative and quantitative research with 

proper examples. 

xq.kkRed vkSj ifj.kkRed vuqla/kku ij mfpr mnkgj.kksa ds 

lkFk ppkZ dhft,A 

4. How will you identify research problems ? Give a 

random research problem related to communication 

research. 

vki ‘kks/k iz’u dSls igpkusaxs \ lapkj vuqlU/kku ls tqM+s gq, 

fdlh ‘kks/k iz’u dk mnkgj.k nhft,A 

5. Elaborately discuss the advantages and disadvantages 

of panel discussions. 

iSuy ppkZ ds ykHk vkSj gkfu ij foLrkj ls ppkZ dhft,A 
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6. What is data in research ? Discuss the different types 

of data. 

vuqlU/kku esa vk¡dM+s D;k gSa \ fofHkUu rjg ds vk¡dM+ksa dh 

ppkZ dhft,A 

7. What is sampling ? Write down the various types of 

sampling. 

uewuk p;u D;k gS \ fofHkUu izdkj ds uewuk p;u dks 

le>kb;sA 

8. With suitable examples, define observation and discuss 

the types of observation. 

mfpr mnkgj.kksa ds lkFk i;Zos{k.k dks ifjHkkf”kr dhft,] 

lkFk gh i;Zos{k.k ds fofHkUu izdkjksa dks le>kb;sA 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section „C‟ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ v ad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. Define communication research. 

lapkj vuqla/kku dks ifjHkkf”kr dhft,A 

2. Discuss the functions of research. 

fjlpZ ds dk;ks± ij ppkZ dhft,A 

3. Define feedback studies. 

izfriqf”V LVMht dh ifjHkk”kk nhft,A 
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4. State the significance of research. 

vuqlU/kku dk egRo crkb;sA 

5. How can media be used as a tool of research ? 

ehfM;k dks vuqla/kku ds lk/ku ds rkSj ij dSls bLrseky 

fd;k tk ldrk gS \ 

6. Discuss the elements of research. 

vuqla/kku ds rRoksa ij ppkZ dhft,A 

7. Define experimental research design. 

iz;ksxkRed vuqla/kku fMtkbu dks ifjHkkf”kr dhft,A 

8. What do you understand by hypothesis ? 

ifjdYiuk ls vki D;k le>rs gSa \ 

9. Differentiate between questionnaire and schedule. 

iz’ukoyh vkSj lwphi= esa vUrj crkb;sA 

10. Discuss the use of case study method in media 

research. 

ehfM;k vuqla/kku esa dsl LVMh iz.kkyh ds bLrseky ij ppkZ 

dhft,A 
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