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Note : This paper is of eighty (80) marks containing three
(03) Sections A, B and C. Learners are required to
attempt the questions contained in these Sections
according to the detailed instructions given therein.
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Note : Section ‘A’ contains four (04) long answer type
questions of nineteen (19) marks each. Learners are
required to answer two (02) questions only.
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1. Define advertisement and also discuss its development.

faemo @1 aReIfia BN SR 0@ fdor o1 ==
DI |

2. Throw light on social and economics significance of
advertising.

fagmue @ ArfoTe-anfde ST R YHT Siferv |

3. Describe the functions and responsibilities of different
departments of an advertising agency.
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4. Delineate ten rules of Crisis Communications
Management.
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Note : Section ‘B’ contains eight (08) short answer type
questions of eight (08) marks each. Learners are
required to answer four (04) questions only.
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What do you understand by Brand Image ? Explain

with examples.
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Define public relations.

ST DT GRATRE BT |

Explain the concept of CSR with at least three
examples.

TSV |

Explain the importance of Public Relations and also
delineate at least five tools of Public relations.
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Discuss about objectives of advertising.
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Discuss about the types of newspaper advertisement.
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What is industrial advertising ?
SeRgaa fagme @1 8 ?
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Describe the qualities of PRO.
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Note : Section ‘C’ contains ten (10) objective type

1.
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questions of one (01) mark each. All the questions
of this Section are compulsory.
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The most appropriate advertisement is words from
friends.

(@ True

(b) False
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DAGMAR stands for ..........
DAGMAR ¥ arcgd g = |

In 1729, ..o established by Benjamin Franklin
became an important medium for advertising.

(@ Philadelphia Gazette
(b) Bengal Gazette

(c) American Gazette
(d) None of these
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4. In AIDA model D stands for .........
(@) daily
(b) development
(c) desire
(d) destine
TS Aied # D & #eld @1 & ?
(@) sel
@ <sIawHe
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5. Lintas and Press syndicate are ........
(@) newspaper
(b) news agency
(c) advertising agency
(d) None of the above
(31) FHRR-A
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When bus, car, trains such as a driven vehicle are used

as advertisement medium, then it is called a transit
advertisement. (True/False)
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........... is a paid non-personal communication from an

identified sponsor using mass media to persuade or
influences an audience.

(@) Corporate Communications

(b) Public Relations

(c) Advertising

(d) None of the above
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(@) ProRe Far
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(@) fasmoE
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9. lvy Lee is associated with :
(@) Advertising
(b) Public Relations
(c) Both of the above
(d) None of the above
lvy Lee ooy S&fad & ?
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10. Which amongst the following is not a tool of public
relations ?
(@ Hand books
(b) Note books
(c) House Journals
(d) Press Releases
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