
B-63 P. T. O. 

8/2    Roll No. ………………….. 

JMC–06/MJMC–202 

Advertising and Public Relations 

¼foKkiu vkSj tulaidZ½ 

P. G. Diploma in Journalism and Mass Com./ 

M. A. Journalism and Mass Com.  

(PGDJMC/MAJMC-12/16/17) 

Second Semester, Examination, 2017 

Time : 3 Hours   Max. Marks : 80 

Note : This paper is of eighty (80) marks containing three 

(03) Sections A, B and C. Learners are required to 

attempt the questions contained in these Sections 

according to the detailed instructions given therein. 

uksV % ;g iz’u i= vLlh ¼80½ vadksa dk gS tks rhu ¼03½ [k.Mksa 

^d*] ^[k* rFkk ^x* esa foHkkftr gSA f’k{kkfFkZ;ksa dks bu 

[k.Mksa esa fn, x, foLr`r funsZ’kksa ds vuqlkj gh iz’uksa ds 

mŸkj nsus gSaA 

Section–A / [k.M&d 

(Long Answer Type Questions) / ¼nh?kZ mŸkjh; iz’u½ 

Note : Section ‘A’ contains four (04) long answer type 

questions of nineteen (19) marks each. Learners are 

required to answer two (02) questions only. 
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uksV % [k.M ^d* esa pkj ¼04½ nh?kZ mŸkjh; iz’u fn;s x;s gSaA 

izR;sd iz’u ds fy, mUuhl ¼19½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy nks ¼02½ iz’uksa ds mŸkj nsus 

gSaA 

1. Define advertisement and also discuss its development. 

foKkiu dks ifjHkkf”kr dhft, vkSj blds fodkl dh ppkZ 

dhft,A 

2. Throw light on social and economics significance of 

advertising. 

foKkiu dh lkekftd&vkfFkZd mikns;rk ij izdk’k Mkfy,A 

3. Describe the functions and responsibilities of different 

departments of an advertising agency. 

,d foKkiu ,tsalh ds fofHkUu foHkkxksa ds izdk;ks± ,oa 

ftEesnkfj;ksa dh O;k[;k dhft,A 

4. Delineate ten rules of Crisis Communications 

Management. 

ladVdkyhu lapkj izca/ku ds nl fu;eksa dks fpf=r dhft,A 

Section–B / [k.M&[k 

(Short Answer Type Questions) / ¼y?kq mŸkjh; iz’u½ 

Note : Section ‘B’ contains eight (08) short answer type 

questions of eight (08) marks each. Learners are 

required to answer four (04) questions only. 
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uksV % [k.M ^[k* esa vkB ¼08½ y?kq mŸkjh; iz’u fn;s x;s gaSA 

izR;sd iz’u ds fy, vkB ¼08½ vad fu/kkZfjr gSaA 

f’k{kkfFkZ;ksa dks buesa ls dsoy pkj ¼04½ iz’uksa ds mŸkj nsus 

gSaA 

1. What do you understand by Brand Image ? Explain 

with examples. 

czk.M Nfo ls vki D;k le>rs gSa \ lksnkgj.k le>kb,A 

2. Define public relations. 

tulEidZ dks ifjHkkf”kr dhft,A 

3. Explain the concept of CSR with at least three 

examples. 

lh- ,l- vkj- dh vo/kkj.kk dks rhu mnkgj.kksa ds lkFk 

le>kb,A 

4. Explain the importance of Public Relations and also 

delineate at least five tools of Public relations. 

tulaidZ ds egRo dks le>kb, vkSj blds fdUgha ik¡p 

midj.kksa dks fpf=r dhft,A 

5. Discuss about objectives of advertising. 

foKkiu ds mís’;ksa dh ppkZ dhft,A 

6. Discuss about the types of newspaper advertisement. 

lekpkj&i= foKkiu ds izdkjksa dh ppkZ dhft,A 

7. What is industrial advertising ? 

baMfLVª;y foKkiu D;k gS \ 
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8. Describe the qualities of PRO. 

,d ih- vkj- vks- ds xq.kksa dks le>kb,A 

Section–C / [k.M&x 

(Objective Type Questions) / ¼oLrqfu”B iz’u½ 

Note : Section ‘C’ contains ten (10) objective type 

questions of one (01) mark each. All the questions 

of this Section are compulsory. 

uksV % [k.M ^x* esa nl ¼10½ oLrqfu”B iz’u fn;s x;s gSaA izR;sd 

iz’u ds fy, ,d ¼01½ vad fu/kkZfjr gSA bl [k.M ds 

lHkh iz’u vfuok;Z gSaA 

1. The most appropriate advertisement is words from 

friends. 

(a) True 

(b) False 

lcls mi;qä foKkiu nksLrksa }kjk dgs x, ‘kCn gksrs gSaA 

¼v½ lR; 

¼c½ vlR; 

2. DAGMAR stands for .......... 

DAGMAR ls rkRi;Z gS 
-----------------

A 

3. In 1729, ............... established by Benjamin Franklin 

became an important medium for advertising. 

(a) Philadelphia Gazette  

(b) Bengal Gazette 

(c) American Gazette 

(d) None of these 
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1729 esa csatkfeu Ýsadfyu }kjk LFkkfir 
----------------

 foKkiu ds 

fy, ,d egRoiw.kZ ek/;e cu x;kA 

¼v½ fQyMkfYQ;k xt+V 

¼c½ caxky xt+V 

¼l½ vesfjdu xt+V 

¼n½ buesa ls dksbZ ugha 

4. In AIDA model D stands for ......... 

(a) daily 

(b) development 

(c) desire 

(d) destine 

,M ekWMy esa D dk eryc D;k gS \ 

¼v½ Msyh 

¼c½ MsOkyiesaV 

¼l½ fMtk;j 

¼n½ MsfLVuh 

5. Lintas and Press syndicate are ........ 

(a) newspaper 

(b) news agency 

(c) advertising agency 

(d) None of the above 

fyaVkl ,.M izsl flaMhdsV gS ,d 
--------------

 

¼v½ lekpkj&i= 
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¼c½ U;wt+ ,tsalh 

¼l½ foKkiu ,tsalh 

¼n½ mi;qZDr esa ls dksbZ ugha 

6. When bus, car, trains such as a driven vehicle are used 

as advertisement medium, then it is called a transit 

advertisement. (True/False) 

tc pkfyr ek/;e tSls cl] dkj] Vªsu vkfn dks foKkiu 

ek/;e ds :i esa iz;ksx fd;k tkrk gS rks mls Vªkaft+V 

foKkiu dgrs gSaA   ¼lR;@vlR;½ 

7. ........... is a paid non-personal communication from an 

identified sponsor using mass media to persuade or 

influences an audience. 

(a) Corporate Communications 

(b) Public Relations 

(c) Advertising 

(d) None of the above 
--------------------

 n’kZdksa dks eukus ds fy, izsj.kk nsus ;k izHkkfor djus 

ds fy, ekl ehfM;k dk mi;ksx djds fdlh iz;kstd ls 

Hkqxrku fd;k x;k xSj&O;fäxr lapkj gksrk gSA 

¼v½ dkWiksZjsV lapkj 

¼c½ tulaidZ 

¼l½ foKkiu 

¼n½ mi;qZDr esa ls dksbZ ugha 

8. CSR stands for ......... 

lh- ,l- vkj- dk rkRi;Z gS 
----------------

A 
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9. Ivy Lee is associated with : 

(a) Advertising 

(b) Public Relations 

(c) Both of the above 

(d) None of the above 

Ivy Lee fdlls lacaf/kr gS \  

¼v½ foKkiu 

¼c½ tulaidZ 

¼l½ mi;qZDr nksuksa 

¼n½ mi;qZDr esa ls dksbZ ugha 

10. Which amongst the following is not a tool of public 

relations ? 

(a) Hand books 

(b) Note books 

(c) House Journals 

(d) Press Releases 

fuEufyf[kr esa ls dkSu lk tulaidZ dk ,d lk/ku ugha gS \ 

¼v½ gSaM cqd 

¼c½ uksV cqd 

¼l½ x`g if=dk 

¼n½ izsl uksV 
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